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2206211  SYUUMENTHIMETIAREH
Physical Systems of the Environment
205221 pfenaaayiiindu

Introduction to Human Geography

J5an 15 wuIeia

2205222  AFNETILeTIgia
Economic Geography
2205223 pfenaninTae g
Introduction to Geography of Settlement
2206231 pendimaviadien
Geography of Tourism
2205251 ﬂﬁLLﬂaWﬂS\ﬁﬁSﬂHLLN%ﬁLLﬁEﬂWWﬁWHV]Nmmﬂ
Map and Aerial Photo Interpretation
2205313 @1M@ANEN
Climatology
2205314 W%WHW?LLGS?JLL’J@&QJ@N
Resources and Environment
2205324  pileNEaIRMETANTIN

Geography of Manufacturing

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2206332  pilenamsnisiios 3 (3-0-6)
Political Geography

2205333 pfenaasisznns 3 (3-0-6)
Geography of Population

2206337 nfenaasiiios 1 3 (3-0-6)
Urban Geography I

2206341 pfienamIszimetlne 3 (3-0-6)
Geography of Thailand

2206346 Qﬁma@]ﬁaﬁwﬁmaﬂ 3 (3-0-6)
Geography of Fast Asia

2206348 pfenamilaiFuasiuoanifesld 3 (3-0-6)
Geography of Southeast Asia

2005362 ENMSUHWT 3 (2-2-5)
Principles of Cartography

2005365 Insdiniaitiasdiu 3 (3-0-6)
Introduction to Remote Sensing

2206376  SYLUENTEAMAnNSeNae 3 (2-2-6)
Geographic Information System

2205423 DRENAATIIEZANS 3 (3-0-6)
Marketing Geography

2205446 pfienamsaEMInile 3 (3-0-6)

Geography of North America

AasUNESILIMN
2206211  SYLLMEMKIMamMnada 3 (3-0-6)
mﬁﬂszﬂaumamamwmmﬁmwm@ﬁaﬂugﬂmaﬁzuummﬁ mﬁwswdmwummﬁ
GLué’uﬁ%ﬁﬂ,ﬁLﬁmmwu;mé"ammwmmﬂugﬁmmhmmaﬂaﬂ iw%aﬂﬁﬂsgqmﬁmm

|
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Physical Systems of the Environment

PHYS SYST ENV

Physical components of the environment viewed as different but interrelated
systems and expressed in specific types in different regions of the world; an

application of the principles relating to these physical systems to the explanation

of environmental problems
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nensmsanpdidosd 3 (3-0-6)
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mmﬁmﬁuﬁiwdmﬂaﬁaé\”mwwﬁuazﬂaﬁaﬁmﬁuﬁ

Introduction to Human Geography

INTRO HUMAN GEOG

Roles, scope and meaning of human geography; the integrated content of human

geography based on the relationship between human and spatial factors.

DReFaSiengia 3 (3-0-6)
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WahLesHgna

Economic Geography

ECON GEOG

Spatial variation of economic elements: prices of goods and raw materials,
consumption, firms, resources, trade, market and transportation; the relationship
between these elements and the economic system; the application of the

principles of economic geography to economic planning.

a ¢ oa [
DHENFFTIMIGDUTIUTUGU 3 (3-0-6)
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Introduction to Geography of Settlement

INTRO GEOG SETTLE

Evolution of settlements in different parts of the world, considering patterns,

structure and functions of urban and rural settlements.

gienaasmavisadien 3 (3-0-6)
peftsvnaumvoafien ﬁaﬁmwgﬁmm%ﬁdaLﬂ%ﬂﬁﬁ@miﬁauﬁm WOANTINMS
vinaifien mméwﬁtyLLaswammmﬂmsﬂaaLﬁmﬁﬁ@iaamwmi:@ﬁa Fen saaaan
smwandos lunfimese Toeuudonviaadienlusumelne

Geography of Tourism

GEOG TOUR
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2205251

2206313

2205314

Components of tourism, geographic factors giving rise to tourism; tourist
behavior; significance and impact of tourism on economic, social and
environmental conditions in different regions of the world with a particular

reference to Thailand.

ﬂﬁLLUﬁﬂ’NNMNW&JLLN%ﬁLLﬁSﬂWWﬂ'WEI‘VINmm@T 3 (2-2-5)
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.mWD'WEWH\‘]mmﬂLﬁ;H’Jﬁﬂ.lﬁﬂ?‘wLLQ@&BN‘V]NﬁiiN‘maLLﬁ%‘V]Ni@N%ﬁTSQ\I

Map and Aerial Photo Interpretation

MAP PHOTO INTERP

Components of map and aerial photograph; map and aerial photograph

interpretation of natural and cultural environment.

;MmMefmen 3 (3-0-6)
astsynay thismuan uazamaNwlsrasane Sasnifieaiuome wihaded
fedas Anenaniaahome sranaumansEE ML WavanmueNemef
Uszinneneezadlan

Climatology

CLIMATOLOGY

Elements, controlling factors and climatic variations; details concerning climate;
instruments involved; method of weather forecasting; distribution, classification

and characteristics of the world's climatic types.

w%wmﬂsuazﬁmmé’au 3 (3-0-6)
asdtsznon Tnssed uavaa@niudssniaminennsuasdanedon eradauds
‘szmnmﬁ@mﬁﬁw&nml,t,azmiaw%ﬂﬁﬁlqLmé'am maAsulasazmaiio sivas
viwennsuardaadanmeldsuumaliladasilus Taommzathaednimsdaans
wasdayatnims

Resources and Environment

RESOURCES ENV

Components, structure and relationship between resources and environment;
conflict between resource management and conservation; changes and
recreation of resources and environment under modern technology, particularly

in communication and information.
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DRMERSaAEMNTIN 3 (3-0-6)
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T390 LLazLmemﬁ@L%awqﬁmwLﬁlmﬁuﬁ%ﬂi@am%@Lﬁmmuﬂigﬂaumi
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Geography of Manufacturing

GEOG MANUF

Factors relating to manufacturing location; the classical theories of manufacturing
location; the behavioral approach in which a manufacturing firm is regarded as a
form of organization; an application of the principles of manufacturing geography

to industrial planning, both at the regional and national level.

pRenamsnsides 3 (3-0-6)
eadRubszra N Reaasiuannsdes Tymmemadas fanssums
mMailag

Political Geography

POLIT GEOG

Relationship between geographic and political conditions; political problems;

political activities.

pRemaassznns 3 (3-0-6)
MINTLANEG ﬂ’NN‘WmLL‘H;%LLﬂSad@ﬁﬂisﬂa‘u‘ﬂad‘ﬂ‘a‘&’mﬂi masmm‘%aﬁuﬁ MILMIENE
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Geography of Population

GEOG POP

Population distribution, density and composition, fertility, mortality, migration
and population increase in different regions of the world, with emphasis on

causes and effects that might be linked to regional factors.

pRenaasiins 1 3 (3-0-6)
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mamifleraadlos menszans madadivle wihii s lessedamelu laaiudls
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2205341

2205346

2205348

Urban Geography

URBAN GEOG I

Urbanization; distribution, growth, functions, and shapes of cities; their internal
structures, with emphasis on patterns of land use; images of the cities and the
behavior of their inhabitants; the application of the principles of Urban

Geography to planning.

pienamssemetlng 3 (3-0-6)
asfsznoumMIman Leavgia uasdennassumene laaiudoanaehénaaims
nvanylumanuiiTesesdlssneumait nranauemNduE T Tt sne
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Geography of Thailand

GEOG THAILAND

Physical, social and economic elements of Thailand, with emphasis on their

spatial distribution and their relationships.

nRMansTuaz Tuoon 3 (3-0-6)
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Geography of East Asia

GEOG E ASIA

Physical, social and economic elements of the East Asian countries, with

emphasis on their spatial distribution and their relationships.

pRenanSiduny Susanidield 3 (3-0-6)
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Geography of Southeast Asia

GEOG SE ASIA

Physical, social and economic elements of the Southeast Asian countries, with

emphasis on their distribution and their relationships.
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NANNISHAUA 3 (2-2-B)
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Principles of Cartography
PRINC CARTOG
Different types of maps; map-making equipment; the selection of projection, size,
scale, symbols and letters appropriate for particular objective in map

construction.

Tnsdniimdiosdu 3 (3-0-6)
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Introduction to Remote Sensing

INTRO REMOTE SENS

Systems of data collection by means of remote sensing; characteristics,

interpretation and the use of aerial photographs and satellite imagery.
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Geographic Information System

GEOG INFOR SYSTEM

Geographic Information System technology; data, editing, analysis and
cartographic presentation; the application of Geographic Information System; the

use of Geographic Information System software.

DRMEASEANA 3 (3-0-6)
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Marketing Geography

MARKETING GEOG
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2205446

Spatial relations of tertiary activities within the context of economic
development, with emphasis on the distribution of these activities; a comparison
of structure and components of wholesaling and retailing between developed and

developing countries.
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Geography of North America

GEOG N AMERICA

Physical, social and economic elements of the North American countries, with

emphasis on their spatial distribution and their relationships.



