AU INUITAUITNANY
(EDITORIAL STUDIES)

1. mirwauniuiavau
Fe3vINT AugdnyIMEns PaINITRINNTINeIdy

2. 919158550
9191358 lunEdNYIMERS WaskiBeimanieuanlugvivmieites

3. viangns
FIUIUNUIEANTINITIN 18 i

3.1 lasesiramangns
2.1.1 3ven lad
31239 w18 willgdn

3.2 598797
3.2.1 3¥U9AU 6 wqein
2206352  AYIWWUITUBANT 3 (3-0-6)
Editorial Profession
2206353  L@IUIUIIANDANT 3 (3-0-6)
Editorial Discussion
3.2.2 3vu@en 12 waenn
Tideniseulaainsegdn
2201214 prwnFednsuIaY 3 (3-0-6)
Language for the Mass Media
2201215  mstaunanelunwing 3 (3-0-6)
Speech Play in Thai
2201304  awilngluyuuewuudnuainiw 3 (3-0-6)
Typological Perspectives on Thai
2201314 dwaunwiing 3 (3-0-6)
Styles in Thai
2201324 asasuAmazn1sUeyRAnm 3 (3-0-6)
Word Formation and Word Coining
2201337  awiluusundenuuayiausssuineg 3 (3-0-6)

Thai Language in Thai Socio-cultural Context
2201353 23300NTININIAL 3 (3-0-6)

Literary Criticism

2201370 wazsaiinuslunszumanianssdtegn 3 (3-0-6)
ninaenagiaYy
King Rama IX

2201372 weyswinuslunszumaua 3 (3-0-6)

NILYATBUNGNANBE
King Rama V



2201373 uaesinArkasunzyseiv 3 (3-0-6)
Sathiankoset and Nakhaprathip

2201374  WIElWUSWIEI1UI919ALED 3 (3-0-6)
nsuniufineans
Prince Ratchani

2201393 2135UNTTUAUAIAN 3 (3-0-6)
Literary Works and Society

2201414  Aavznsldniwilng 3 (3-0-6)
The Arts of Thai Usage

2201425  éwnyaInernwilng 3 (3-0-6)
Thai Etymology

2201431 awilnedu 3 (3-0-6)
Thai Dialects

2201435  awlngaiiosigeg 3 (3-0-6)
Thai Language in Different Periods

2201473 NIednuSAUAINTEUNAN LN 3 (3-0-6)

nIuNTEUTIYIRTlusa

Prince Paramanuchit

2201484  assmmRduangeiiduiusiuIsaiing 3 (3-0-6)
Sanskrit Literature in Relation to Thai Literature

2202313 wlassngu-lng 3 (3-0-6)
Translation: English — Thai

2202314  wlalng-dangu 1 3 (3-0-6)
Translation Thai: English |

2202327%  assafaEnsuaTauUURanS 3 (3-0-6)
awsinguodu
Introduction to English Semantics and Pragmatics

2202328*  UTAanNWI8INgY 3 (3-0-6)
English Discourse

2204307  AuAAKarIsNIIMIUTEIRMENS 3 (3-0-6)
Historical Thoughts and Historical Method

2206214*  FIPNATITAUNA 3 (3-0-6)
Information Landscapes

2206285*  nswdaslviegluzunuuidvia 3 (3-0-6)
Digitization

2206315 gsnansuadielvy 3 (3-0-6)
The Modern Publishing Trade

2206376*  N1TIANITANTAUNAUIANN I INUTITN 3 (3-0-6)
Cultural Heritage Information Management

2206415*  A1SAANALAENNITUTETIENAUSA MU 3 (3-0-6)
DIANTANTAUNA

Marketing and Public relations for Information Organizations
2206486 msUszaaasinadsagy 3 (3-0-6)

Information Repackaging

*se39 1 Un vy



2209305

2209344

2209373

2209376

2209378

ANLg TN 3 (3-0-6)
Meaning in Language

nMwAmEasHun1siUa 3 (3-0-6)
Language and Translation

AIAUTAIUSTIN 3 (3-0-6)
Language and Culture

ASIUDYANT 3 (3-0-6)
Language Corpora

mMwfunisdeansnisnan 3 (3-0-6)

Language and Marketing Communications



2201214

2201215

2201304

2201314

2201324

AND5UYSI1IYN

nwndeansulavu 3 (3-0-6)

Tasaa$e sULUY uagiannsvesiomnasulssnnange
Snwenwlneiiusngludesie

Language for the Mass Media

LANG MASS MEDIA

Structure, forms and development of various types of mass media;

characteristics of the Thai language in the mass media.

nMsEaUNIIN ¥ lunEe ng 3 (3-0-6)
sULUUAN 9 veensEunInwIlun s lnganyuaes
VAUARYUINGINIWIANENT LAZITTUAR

Speech Play in Thai

SPEECH PLAY TH

Different forms of speech play in Thai from the points of view

of folklore, linguistics and literature.

melngluguuasiuuaneainim 3 (3-0-6)
anvazM e lneneenusEuudes ssuubensal wazadsdng
Wisuiflsutunwsng 9 Tlan anadnuainnunfudnvasniwing
mslilusunseadiiionsdumuuuntedusing q veanwilng
Typological Perspectives on Thai

TYP PERSP THAI

Characteristics of the Thai language: sound system, grammatical
system, and lexicon, in comparison with the corresponding system

of other languages in the world; language universals and characteristics
of the Thai language; use of the WALS program to search for language
types of the Thai language.

aanlunulne 3 (3-0-6)
dnuvazdarnuiltluawivetagtu Faawuuuina 9 Jaudan
Haduddayfivilviniwinesidauuusig

Styles in Thai

STYLES THAI

Characteristics of styles in the present-day Thai language;
different types of styles; stylistics; major factors leading

to different types of styles in Thai.

nsadeAmazn1 Uyl AwI 3 (3-0-6)
anwazAlny Bn1sadisivesniwlng nsuszaum

nsudasd waznIsEe nsURaJRAWA

Word Formation and Word Coining

WRD FORM COI

Characteristics of Thai words; Thai word formation: compounding,

derivation and reduplication; coining.



2201337

2201353

2201370

2201372

2201373

M luviundsaunazimusssulne 3 (3-0-6)
AMNFuRUSTE NI wlneAuuSunYsdenn Tausssulng

Tuudaaney wnndossuietuniwuas Yansssy s
PAuFITTNUILIINIEeaNT Mwuiwean 1y MwiAugaunTTol

Thai Language in Thai Socio-cultural Context

TH LANG SOCIO-CUL

Relationship between Thai language and Thai socio-cultural context
in various aspects; basic concepts on language and culture including
ethnography of communication, language and gender,

language and ideology.

233UNIINTNTA] 3 (3-0-6)
AL duINT89N1539150055UN TN N U RS NLATLUIVNNISANY)
ssunssutnedagiu nsiindnsaiuasUsediuaissunssy

Literary Criticism

LIT CRIT

History of literary criticism; major theories and various approaches
in studying modern Thai literary works; practice in literary criticism

and evaluation.

wszswinusTunssumammanszidnegiiginasnaeny 3 (3-0-6)
wizswinusUssnnsinge lunssumauianssidnegimglinasnaeiny
ﬁu’aiuﬁmgmwu e wazdannen msleszinszsinuddngss
King Rama IX

KING RAMA X

King Rama IX’s literary works of different types: forms, contents,

and styles; analytical study of selected works.

wezswdnuslunszumauhanssyarauna ey 3 (3-0-6)
wizswUsy IRuaznsy Ivinuslunss umaunansy gavend Lineg
fielufuguuuy evn warBan malinnesinsrrinusunaes

King Rama V

KING RAMA V

King Rama V’s life and works: forms, contents and styles;

analytical study of selected works.

nuiagesinAAwazuAzUsEiy 3 (3-0-6)
UseiRuarnuenaiesinieruazuieyUseiy Tuduguuuy e
uazdan MIATIEHANUINE0S

Sathiankoset and Nakhaprathip

SATHIAN NAKHAP

Sathiankoset and Nakhaprathip's life and works: forms,

contents and styles; analytical study of selected works.



2201374

2201393

2201414

2201425

2201431

wsznusnszs1vaaedise nsuniuiveasnsa 3 (3-0-6)
wszUsziRuaznszinusvemsyswisaedise nsumiiufvenasnsa
siludusuuuy evn uagBan madienesinssinusunades
Prince Ratchani

PRINCE RATCHANI

Prince Ratchani’s life and works: forms, contents and styles;

analytical study of selected works.

2550un3suNUFeAY 3 (3-0-6)
puduiusszninssaunssuiudnuwaznansenuiidisefu
mMnzissanssulnefidenuduiusfudnuegrasudn
Literary Works and Society

LIT WORK SOCIETY

Relationship between literary works and society

and their reciprocal effects; analytical study.

fauznsldntuine 3 (3-0-6)
nslenwingegraiifaly nsidenlduaznisassat MsSeuSesioum
msldlmsSeuiiou mslesmsinasiausnvarawniiuvissadal
MMssuRRLaIssunssundesuiuarfaunses

The Art of Thai Usage

ART THAI USAGE

Art of language usage; word selection; word sequencing;

use of metaphor; analysis and interpretation of characteristics

of literary language in prose and poetry.

Annyadngntelne 3 (3-0-6)
Fmyaine nsduifaniw mawdsuuvamiades dduniu
wazABuNBIsNIUsEINAluN BN

Thai Etymology

THAI ETYMOLOGY

Etymology; language contact; sound changes; loanwords from dialects

and foreign languages in Thai.

aMwlneiu 3 (3-0-6)
MsdfinaN “awndu” vdnlunsAnwniwiu uasdnue
gaanulnedusng

Thai Dialects

THAI DIAL

Definition of “dialects”; principles of dialect studies; characteristics
of Thai dialects.



2201435

2201473

2201484

2202313

2202314

Menlneadennes 3 (3-0-6)
anwaznwlveadvgluvie adveysen wasadesnulnduns

Thai Language in Different Periods

THAI LANG PERIODS

Characteristics of the Thai language in the Sukhothai,

Ayutthaya and Rattanakosin periods.

wsznusauhanseamauand nsunszUsinydndlusa 3 (3-0-6)
wizUseiRnarnszdnusluauianszumanandn nsunszusuydndlusa
TusugUuuy e uagian Mslienzvinssinuuiados

Prince Paramanuchit

PRINCE PARAMA

Prince Paramanuchitchinorot's life and works: forms, contents

and styles; analytical study of selected works.

@ i o dw =

2550UARFUEANHANEUNUSAUITTUAR INY 3 (3-0-6)

o

IssaunRduangeiduusTuIssuailne Arandovesamual
warduglITTUARAUANOALALITIUARLNG NTIATIEIITIAR
Fidenudn

Sanskrit Literature in Relation to Thai Literature

SKT LIT TH LIT

Sanskrit literature in relation to Thai literature; Brahmanism
and Hinduism in Sanskrit and Thai literature; analytical study

of selected works.

uladengu-lneg 3 (3-0-6)
(Houlvsedv: 1eFudidesanuniiu 2202124 mmﬂaé’aﬂqwﬁguéfu)
mauﬂaé’fzwﬂﬁsmmﬁiﬁ%’aga Uszlnnuananduzan
wazUszamltutin mnnwsingumduniwilng

Translation: English-Thai

TRANSL E-T

(CONDITION: PRER 2202124 INTRO TRANSL)

Translation of informative, expressive and vocative texts

from English into Thai.

uwlalne-dengue 1 3 (3-0-6)
(Foulvsedvn: seiviidesaeuniu 2202124 mmﬂaé’mqw%uﬁu)
miLLUaﬁwaizmmﬁiﬁ%aﬂa warlssnuanInuIdn annwlng
Wunmwdngw

Translation: Thai-English |

TRANSL T-E |

(CONDITION: PRER 2202124 INTRO TRANSL)

Translation of informative and expressive texts from Thai into English.



2202327*

2202328*

2204307

2206214*

sssamansuaziaulfifeansaedanguilesdy 3 (3-0-6)
(Foulvsedn: Medndifesaouniiu 2202224 sruuiduaslasiasng
adanguiusiu vieseivfianreynelnseu)
pssamansuarTauufoRmansseiuiugiunvdngy

Introduction to English Semantics and Pragmatics

INTRO ENG SEM PRAG

(CONDITION: PRER 2202224 INTRO SOUND STRUC OR CONSENT OF FACULTY)
Basic English semantics and pragmatics.

USaannwdenge 3 (3-0-6)
(Foulvmedn: Medviidosaeurn 2202224 seuuideanarlnsadn
awSanquiudu vieseiniieuzeug liFou)

sy ulumsengitines MTNATIVTIUNALaEFIUNLTEY
MaNgE N3UTEENALENTIATIZIUTURINWINgY

English Discourse

ENG DISC

(CONDITION: PRER 2202224 INTRO SOUND STRUC OR CONSENT OF FACULTY)
Basic concepts in discourse analysis; analysis of English spoken

and written texts; applications of English discourse analysis.

AUAAKAEITNIININUTZTRAENS 3 (3-0-6)
(Foulwsein: neiniidaousyaalrize)

AnuAnLaz IS SRenansduraoninlusudetag iy
USrausyifaans AnuduiusseninemuAniuisn1msUseiRaans
VANFIULAENNSAANMIUTSETRMENT ANNduTuSTEnIUseiRmansiu
manioug Meuyvomaniuazdenumans

Historical Thoughts and Historical Methods

HIST THGHT/METHOD

(CONDITION: CONSENT OR FACULTY)

Historical thoughts and methods from Ancient Greece to the present;
philosophy of history; relationship between historical thoughts and
methods; historical evidence and interpretation; relationship between

history and other disciplines in humanities and social sciences.

depuansaumne 3 (3-0-6)
AnsaumALazANUUAULUAMNNEIAY UNU VYRS SEUIA
TumsWammaluladansaumanasnanssu ngyanefiiades
Auasauma ulgungarsauma unumvesmuisnululssine
LAZANUIEINARUETEUNA UNUINLAZ 3T TUVDIUNIVITN

AN3AULNA LLa%ﬂﬂﬁliﬁﬂuﬁ"IUﬁﬂiﬁumﬂ
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2206285*

2206315

Information Society

INFO SOCIETY

Information and its social change; its role in development;
information technology and its impacts; information related low;
information policy; role of national and international organizations
In information; roles and ethics of information professionals

and information standards.

nsudadlviedluzuadiia 3 (3-0-6)

wann1siugIunsulasingansaumelegluguaivia

9 Y Y

nszvumswladiierluzuadva Ussihiunengmung
uazasusIniAetesiunmsuadieglusuiiva

Digitzation

DIGITIZATION

Fundamental principles of the digitization of information objects;

digitization process; legal and ethical considerations of digitization.

gsnansinaase 3 (3-0-6)
WWLINITNITANA N1TAIVANAMNIN Lagn1Usidiuga
waluladildiugshanisiad msfanididnnsotind
nguanefiieadeansdndiinedeia

The Modern Publishing Trade

MODERN PUB TRADE

Publishing development; quality control and cost estimation;
technology used in publishing trade; electronic publishing;

related law; printed materials distribution.

2206376* N1FAANITEITAUNANTANNIIIAIUSTTH 3 (3-0-6)

YOULUALAZUTELANUDIFTAUNANIANN I TRIUTTTH ﬂ’]ﬁ’eJqu%/ﬂ‘l;}

LAz aNUSAMINISTINTLUU NISIIIDMAYNISINELNTESAUNANIAN
PITINUTITU ﬂ{]‘lﬁmﬂﬁlﬁl,fa‘l‘lﬁl’]%@ﬂ UlIUI8AITINNITENTAUNALTAN
MIIUUSTTU

Cultural Heritage Information Management

CUL HERI'INFO MGT

Scope and types of cultural heritage information; conservation

and preservation, organization, access and dissemination of cultural
heritage information; related laws; policies on cultural heritage

information management.

*5rg3yUn v



2206415*

2206484

2209305

209344

NMSAANALATATSUITYNTUNUSANIUBIANTESAULINA 3 (3-0-6)
nannIaInLazUTEE@NRUS nTraInd M UNARS T TEUMA
WAZUSMT NAENSNIINAIAKAZNITUTEENITUS NsasaiuTud
nsasnnanwal mi?{amimimmﬂL%agimmi

Marketing and Public Relations for Information Organizations

MKT PR INFO ORG

Principles of marketing and public relations; marketing

for information products and services; marketing

and public relations strategies; branding; image building;

integrated marketing communication.

maUszuamsimaduiagy 3 (3-0-6)
nsAnwgld msdaden nsUssdly MTIATIEIRAENIENATIEN
ns@eulnal msdaguuuulvd Msweuns wagnismanansiine
ilemeuausinudesnsveslitadunguidmmne

Information Repackaging

INFO REPACKAGING

User studies; selection, evaluation, analysis and synthesis, rewriting,
rearranging, dissemination and marketing of information in response

to the target users’ needs.

AMuuglun1w 3 (3-0-6)
Heuveanunnslun1w AnuneUEnnaeY Tuszaum

WU NAITAAUAAILALNEVDIAT WAUNLY AUINBLUEOU
ANUMINEATIIUTY kagn1sHassUNDude

Meaning in Language

MEANING LANG

Definition of linguistic meaning; different types of lexical meaning;
approaches in determining lexical meaning; semantic fields;

synonymy, antonymy, and homonymy.

AwAansnunIsula 3 (3-0-6)
mwdisesdnuaisuazusingnsalier fiflegluntindsldannsiing
mammmami‘é’uﬁjuﬁugmﬁm%’ummﬂa

Linguistics and Translation

LING TRANSL

Knowledge of characteristics and phenomena in language derived

from linguistic studies serving as a foundation for translation.

10



2209373

2209376

2209378

AINUINUTIIN 3 (3-0-6)
ANWAULURINTIAUSN WU VR TIAUSTIN AMwAulanyial AsaLun
Uszinymshonsalwagmeiausssy nquiuasanuidoiioaiudiFond
ANTENQYIA kay aUANYAl MUITUINA TEUUNBILAE TRIUSTTNVDIYLTUANY
Language and Culture

LANG CULTURE

Characteristics of language and culture; language and world view;
grammatical and cultural categories; theories and research on color terms,
kinship terms, and metaphor; language and gender; linguistic and cultural

systems of various communities.

Aetayan1en 3 (3-0-6)
nseenuuULaznsaiIndsTeyamw edaslouazitnsaine Aufu
warliasgrinaadeyantw n1stindsdayalumidowasmsussendldndadeya
Language Corpora

LANG CORPORA

Design and construction of language corpora; tools and methodology

in constructing, retrieving, and analyzing language corpora; research use

and application of corpora.

Mwiunsiessn1snan 3 (3-0-6)
uluviatdfamannenemansfiiefestunsieansmanismain esduszneu
ynaidies M uageumnevesdenAuRTALS UM TSR Ad YL AL
unvwedassaiauazmslinwnlunagnémsdeansmamsnaa

Language and Marketing Communications

LANG MKTG COM

Major linguistic concepts relating to marketing communications; sound,
word and meaning components of brand names relating to the perception
of product attributes; roles of linguistic structure and use in marketing

communications strategy.
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