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ABSTRACT

CHUTIMA TECHAPIROON: TERMINOLOGY ON TRADEMARKS.
SPECIAL RESEARCH ADVISOR: WIROTE AROONMANAKUN,
Asst.Prof., Ph.D., 128 pages.

The objective of this special research is to study the methodolgy of
terminology and create a terminology on trademarks, which consists of
terms relating to trademark registration. The terminology is expected to be

a reference material for translators as well as interested people in general.

The research is based on terminological methods and principles
proposed by several terminologists. The methodology of the terminology is
composed of six steps: (1) Data compilation (2) Indication of an expert (3)
Corpus building (4) Corpus analysis and term extraction (5) Extraction

recording and (6) Terminology recording.

The terminology on trademarks includes 50 terms presented
according to conceptual relations. Each term is presented with information
about English term(s) and a Thai term, grammatical category, subject field,

definition, illustration, linguistic information and cross reference.

Department: Translation and Interpretation
Field of study: Translation and Interpretation

Academic year: 2007
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- tA%aennnefusag (Certification mark) wunadeiATaINNNET
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iFadnNnan1sATIsEnIIUssnauntstulseinalnauazanvlssinafiAndu
Uaaass arsudafelatdnufiunuinluizasiaiadnunanisal ae19'lsfia
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dnninanianisivindssanadwi

uniiagnandeanufidassuidmdudnninegl deasauaauivainumnuie
Aavdnninegn anudluanuariinunnsuasdwnine naridnninauazainu
LAAAIITZNITIUTLINIAANVIULRTWAUIUATN AMTARUANIATFIUNIANNINGT LAY

syfiauignisdssanadnid

2.1 AanununaAaIANNINEN
ANnInedan1s@nEuazAanssuienAun1ssINgIN adune Useaa uas
dnauadwrilusizianufianisaiu dearafluniwdaiviavaraniuale
(Sager, 1990: 2) @131 “@wninen” anaaIAIgInqI1 Terminology i
anuanassudeAeiasfudod
1. mnﬂﬁﬁaﬁmmmmﬁuﬁuﬁszm‘wu‘iuﬁﬁﬁua3¢Tw1/i'6ffoL‘ﬂuﬁugm
2a9N15TIUNN afune uasiduadwy

i iaudgnissHusIn adune waziduadny Huanununaludu

N
o

D

oD

fufl
3. yadwvinialssnadwriluanzniziawisau unaildannnis
Ufialuza 2 (Cabré, 1999:32; Sager, 1990: 3)

dusulunming sfdiaizan Terminology TugNAMNNINEWaNTY

Aa dninen mMsdsznadwy wagnisdszanadwriauaidu annfiauaneeu
waaLiiuIAuninanduavaiaasdoideidasfuiranusuausdusy
Usgnauman¥IdIdns a55NANEAT MTNLT FITIULNAAIFAT INLNAFAT
AaNfILeas warau1ialag Avinaisdssanadwy dnninenduFacAedu
ANudunusuasnTuidiuasdwyl (Cabré, 1999: 25; Sager, 1990:2) wagn1sy
wassrunslddaanntadnrilunm lanmuieiianisdasisseninonauau

Tugrzizangeu (Rey, 1995: 7)

2.2 anuflunuazridsuuinisaasdnningn
AITIUNNAITRIFan&9uadianizitavatdduni1slda i aaouy s g
foustusa fivdngruauaiandousasiadadssed 16 (Rey, 1995: 11) a5

dszanadwriisufianudidyuinduludloaaissei 18 uay 19 wiasannnns



AL EFININENAIFATF A15UsTINadWYiWa U duiari A anuTuwaiuag
ANuIng wagAvuatannaslunsladdwyitun

TuanelIsse 1930 Wister v{ﬁoﬁﬁugmmmjmmnmﬂ"imnssumamfa’
Tarauaignisvindszanadwiiadtaiiluszuy uasAivuandninaasiginiudwn
warasdsvnazayanmednninaniiasanniuindsanadwriilueiasfiaddey
ai‘m%nmﬁmm'mﬂaum‘%auas"Lu'?]‘mLau‘luﬂ'lsé”iamsmwm”'luimmmamfuaz
malulad (Cabré, 1999: 5)

satguauad Wister (fluaasusuuasdunineaiolug wdanntiu uil
A.A. 1988 Auger "l,rs»ﬂ,moﬁ’mmmsmaoﬁwmmmaﬁ’ﬂ‘m:iaanLﬂuﬁqn BFuANNYA
w3n3u (A.@. 1930-1960) dofluzreriduinisdnuinisasredwriadradussuy
Wiister uay Lotte laidinuviiodanaridnnineanusag tuthel saun luaie
1 a.@. 1960-1975 finsWaiunaaufiieasuazszuunisivanaisdofinaating
wnsawaIINsasdwNINe aaiay (A.A. 1975-1985) iflugatoisasuadnis
vindssuadwy danvurunivaIILasialansynisdsznadnviluvany
Uszina asWalurmanfinasdriuyanarinlaisdssunatayasiulssunadnw
geadnuarfdse@ninindu aswana g udnnInasudoual a.a.
1985 flusuun TuiilugaurvsnrsuaraanNsGIudwningl Ina@ang
Aaunasidiud A dudusug sawmuinisniesudwning luaadifiaig
f59iaatnsuudsanddiawainlseunadwrinasfinnsussadwninanasly

waunsWaIuIAE Tudsyinadidewaiuara (Cabré, 1999: 5-6)

2.3 NAHHANNINLIUATAMUUANATIYIZKIVLSEIAANTILAE WAV UNSY

narFAnninetaa ldud iR ugrumnanumdaFasn Tuiad uTuad
fuus anuduiusseuinedwrinasuTuial wazn1sAviuadwritialadizanuu-
Wl aslianuddydunisasednvitialvizaauluiaiiiaerinlvinsdssana
duriuana19annignisvinwauiunsy asdssanadwiiisuannuluimillgnns
8919A1 WY Turaeiinisvinwauiunsuduannaldguiuidiiaaaguns
ANuINawarn1sladdiug (Cabré, 1999: 7-8)

AaLENTATI AN e AuaaslsEnadwikarnauynsufidlsennsaiuaise
siuaneil (Cabré, 1999: 35-37)



WAUYATY Uszanadwu
1. uauun AnnA1 U1 Ko ATt lusnan S vien ey
(domain) A&nd sa1daanssu n3a

Aanssutanizandw vy AN

2. WihaRug1u

(basic unit)

A1 (word) denunafioniiae
Aaguneldannaudnsay
MIANEIAEANT A1Tldae
fofevidagase eriagly
wauunsuuelaflusun
A1ATEN ANAUANWY AN
Suawal Ardvanudianiy
ATRITWUIN ATUNUN
AdUsIU uazAavu {ld

AAannAuTWaAIHNTUY

fAwii (term) doifluniradis
AURNHULNIIANBIATRAT
e e Aual waldluaiwn
w@wigau dwviludssuna
Anvilaadirldasdifiad
Arunuvingdu  flddwiida
iduraigynianuiiagly

19n151TuY

3. AauseaaA

(purpose)

HaugadntlIad1lun1=

1ilve wazuanianisly

WiassuuazaseAnivialy
aanluadlugraniun

five

=

4, syideauianig

(methodology)

JtAsgYvinInnssuuaan o

ANNWI

[ g

wdwiitialadizanuTuwavi

=0

agl

2.4 ANSARUANIATFIUNIIANNINEN

ASAUANNATFIUMIANNINeNTdatnsta s NANNNINFIT

1. msAmuauIasgiuluszauaaliu vunafnszuiunsAiInuala

Taagantiu

2. mMsitnuauIassIuluszdudgIng nuadvnsrulIun1TAINUA

audnwazusadaulaindnfauasidefiTaan1siinuadwriv

ANNERUTALDIANTIZNINNUTELNG

3. nsAruaNIassIulugnunsnuae vunafenseauaisiuuada

Taaandanisaandulunaelyd

ANTAINUANIATFIUN AN NI NN Taa i TdudrazniuldAaruvunalu

faduuuusn il tadvuanassrudmsudwiianizaauasdusundninaad

wariEnmsdsvnadwyivialudunaw fuazalfiia (Cabré, 1999: 199)




ANTAINUANIATFIUNIANNINNTUNUINEAYEaNITAINUANIATFIU
maawa‘mﬁmfﬁtﬁaoamv{n‘?i'm?.imgtauammﬂ“mLLazu‘iuﬁﬂﬁmuﬁwﬁuaz
Fnfludaslddwriiiadvuauazssuu1assrIundadael nsLUIUNITAINUA
MassIudwridsenaudrIan1sIuNUNTUEL Asianudwy ansandAIWasslnia
Wasldeae nsndnidavAiifimnuvuamiiaudu arsAtnuada Ata wag
deydneral uaznsaNIAnwY

asivuanassufiviaidasanisdaastiaaladnmawdelisiunse
dFuldfuardwvilunnwvialdle (Cabré, 1999: 200)

2.5 suiiauisnsdszanadwi
Cabré (1999) zinauaiutisnistsvanadwrigadinaaddia ssyiTuIUA1E9
Wenasuarsyyinnisdseanadwriduiiulladrefiszuuniala nnsudetaalad
tnawgfusavittvudsnisdszanadwrilaiilugasuuufa wuua = ILGEILRLLLLY
naE dHunaaiidasvinlvuelatiunuuiusyuy (systematic) wazuuu
t@awgia (ad-hoc)
asdsvinadwiuuuiuszuuasauaaudwvinadiagluaranlaaraudls
wiadruladrunilezasananiu Turasiinisussanadnriuuuianiziaazinga
Wesdwvid i eviaaddwviauadndoilugruvisnasdrutanuasananian
W@WIgnilen viarasnaudwviviananuaInaIanin
satnaaidana1y nsdstnadwriuwtdudyssandsd
1. msdszanadwvinesaaiuuuilussuy
2. madsznadwrivaraaewuutiuseuy
3. mMsdszanadwyia LG ILUULRNWILAR
4

Asdszanadwviiataa s nuuanizia (Cabré, 1999: 129)

fuFulsznadwiiidadadasnananisdfl ginvinidanldignisdseana
Awvinuuiluszuunimdien (Systematic monolingual searches) uav Cabré @a
dunisdsznadwvinnzden danudnar frutayaniminaiiazldiiant
Ais UL A A uAIANYiTIdseaaa'le w3aiiisanit Monolingual records  with
equivalents  dovinludssnadwyvidlaifdufsutunisiferuasvatanis

aAsAa uarmdeidiavanniilulszunadwiringsiusiuainaisd@nsrayaly
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a "%

LAULAENAY

%
%

Tunwauls (Cabré, 1999: 124)

Jdunaunisuszanadwiinuuiiduszuuaay Cabré dundunaudail
1.

AvusuaulaalaansAuaiIzianIsdne aaullyd Yagulsyavd
LRLAUIAUDIUTLIIRAWYE

Ww3aunis doilsznavmien1srurINtayauasanaIsiAatas iy
Witadardseuiadwyl tdanidenaney a519advtaya day
Tas9asenTuidduaaI AN uaviiaualasesan1sdnmil
Uszmnadwirilaaeiausanisardwrivasividayatiedfudiiiug §o
dAnviannadetayanimn vinturintdayadidwvitiassdu wasidau
Muindayadwui
iEuaulaanseiaNanasAeAulsTInadwiA Ladvsus
Uszanadwisiu

asyadauu dusaufiazdifiun1slaadnlssanadwrinivinouluy
avAnIeIUNITUTTIIRAWA u,azv{w'?'ﬂ'nj']mva'mﬁ?hLawm’%aoﬁlﬂu
Aausy

wAtlymn iavindszanadwiiasauad aswuindedauniunelssais
A lileuly wiu ToyviAmduaisaiiviuazauaanaznisiivug
wTuenl gvindssanadwridasdsnmgideimgaiziizianie
Favuasnaurldusynadwiiiiawnioyuidonarn (Cabré, 1999:
130-151)
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unn 3

N153RYINAAIADYANTERAEANIAVANYT

unflagnandennurinauadndItayanix tnaeinnsildandayad 1 niy
ARIAYANIEN MFNUTINTAYALRaFIAFITAYANIE NTTRvinARITaYANE

Wian1sUszanadwritiaiadaoninanisd wazAsfvdnrianadetayanim

3.1 anununaAaYARvARAATEN

Advaya (Corpus) uuNEdY AayanuIwanianudauidaidanain
MAlalugaunisaiase faszuuamuinariuazidanlamemsnaans uasiiu
Wurin'lilusduasanasdildnnsafinduiaiudatrsnasnimn (Sinclair, a@19ée
1u Pearson, 1998: 42) waifludiunuaasaimiiug (Francis, 81989%u Pearson,
1998: 43) vivilrayanmdviuadudayasasfifiuumnniiaswaiazasauaay
anuvaIArataaasn g alduuvasarederiidadalddmiunisdnennis
Tahennsal edwil wazaisuainan (Sinclair, 819891u Pearson, 1998: 44)

advayan ¥ fidsziamivarnvaia Tusiunsula advdayan112ae
Wifula Tamaniggindaatnaimwutitduaimau danlddwrinsaduiulv
fanaaadfusluuuA A 1wl tasanidludayaidaidanannanmn
Adnduaze udunsdseanadwi ﬂﬁw”a:gan'nsnl,ﬂutmaiw”aagawaamﬁwm‘.’fo
dludunuzasntuimiluidaonien fiszanadwrisaidandayaiiiudiuny
aagFaviiuuarasaunauiiiaviidiivualiialilsdssnadnrviiinaninuas

11U 1" 659

3.2 inaeinnsidanaayadnisuadvaayanien
amumsaimse‘?iamswaoﬁaumﬁﬂ‘m‘fﬁ.ﬁﬂuﬁauaai‘m%nﬂa”w"a:gama:n“lﬂ”
Tuwtoniie eiludussandod
1. nrsfdadaarssena VA O EY &) yaadu (Expert-expert
communication) nsdasnsuseaniasiyadidwriianizsniotuat
wniagatngdeasuasyiuasianusidsduidanidassiving
AU jvdITAIanTvINgTuaITasN A ANiLar TATIRTvlsE e

fatiluauuaasvindauni=iueg

12



2. A1TAaA1TIEIWEITL 120 U TIag Tuurarvdgeadu (Expert to

initiates) sFusslugaiunisainisdaansussanifanuiludaei
fassAulusedunils walsinnwindugdeansdodusgidarznglu
f1271u 1y ansE-indne SAIns-219 wazuwnd-unnedilnwa
fnsunisfaasdseiand gaeasazladdnriianigniounas iy
AagunadwviiiaaIneFuans i lauiudy

158 aa157en I TemAe lasugidarzng Augiiylaagtuuia
wiaeAu (Relative expert to the uninitiated) wiisuLAaglanu
idenmnavinaedeniianuslaeilldedudasiidasns anugil
ana'ldunsdlianislsynauarinniaannaisizausannanuaulagiu
yanafld funiindalugaiunisainisdaansussaniasisrdwyi
wIgnWatinvna luunavindugasdssianusn  eaasaraladen
Wl iadauTureisoe

A1TEaAITIENIWETAUTA YT INTA M50 u9 urnay (Teacher-
pupil communication)  §uniildzatunisalinisdaaisdsaand
iy fsdaunarafianisidoiy geeansasunadianiuazdrdw

RWITNWaLNITALIU

Pearson (1998) na1d'lindaunisainisdasnsimanzdiniunisasng

Advtayan1¥Ifalseiani 1 2 way 4 lusgaunisalnisdadisdonaniid

Niden gt laddwritawignivaseduliluigesnsias vinlvwardwvitaniy

N9 ldfiumsgu (Pearson, 1998: 36-39)

duFudszanadwritzasiaiasuunanisand §idatdanlddayaniuianin

gaunisalnsdasnsdsyiani 1 2 uay 4

tadufidasiarsadiaidantayad miuadvtiayanimiauiiauaian
Roe (1977) Yang (1986) Fang (1991) Flowerdew (1993) James (1994) uag

Gledhill (1996) fufighud1uda 1u1a HI2a uazdssLanaiun

2UIAYDIAAILAYAAT (Size) Sinclair na1INARYTAYANIEIAIT
faualnaiigawinfiazsiusnuls Taamildaisfidssaanieaiu
A1 weianataannillavndudasanizsiu

wazia (Topic) TunisUszanadwii fiuszanadwvisasindaiidaua
ﬂﬁaﬁauaﬂ']mi’foanLﬂuﬁaﬁam‘m atvInenNAasAaNNILAAT

13N LaNIZLANZAININTUA LG
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o iszuandirun (Genre) )fuszunadnriinsINgINAAYRAIAET
J2ANSUALUNUITENENT I NSAE AU daTiidandseanadwy
(Pearson, 1998: 56-57)

Cabré (1999) lsiguainadvdayaniminlIsidnwaedosia’ladl

o advtaNaM IR HuMIwNURastayalus TR viauEiulal e
amiludayafiideulaagidarzneyluananiiug

o AdVNYAMBGRIENYTAILATATAUARNIT AN A uLRSEINA
Awvivivin

o AdVaNaM s utayaiusTtialildua A dwYiiauysal

e advUAYARMEGAILtHuMEIAEIAUUTEIIRAWY (Cabré, 1999:
134)

3.3 A19sIusINADAADAS ARV DNAN TN
Cabré (1999) wiuvrayadrniunisdszniadwiaanidusnilszian leun
fayadl9de dayalawisiiag wastayastuayy
1. sayadnvde (Reference materials) wunadsrayanslssunadwi
LafiiadnriAusiugiu donunasindsanasAnIAunissusu
dayadinFuadedananim tanasiAaidunisdssnadny uay
lnasLAmAuEasilssnadwyl dayad1derialueilssanadwi
i lanTuiaizagidasidsvanadwyl dlativuadunaszayad1oss
LU WAUIUATULAWIZNIY Liusu
dayadrederilalunslssnadwridacaiasnananisefdedl
- UTENIAAIAWVTUAEAFUI1LAIINRNIENTWEIUN 19T 7
dongw-Ine Tesaauad uAnauan IARUW w.A. 2547
- AsaumnensA: drunwsauzaduns 1eadd feafdias Tl
WUW W.a. 2543
- dszadadwritasasvunanisdiaaulatantiuladuag
International Trademark Association deifluasdnssening

Useinafiguaidasiaiasuunanisan (http://www.inta.org/)

wazuay United States Patent and Trademark Office

(http://www.uspto.gov/main/glossary/index.html)

- Au'lasdnsunsweaguntiayann (www.ipthailand.org)
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- ARNINENAGLAIIALLASAIUINENTTAITERINY W.A. 2545-2549
[~ s [} T 9 1
unuNndYldduavaansnaiunviiyauasn1sasenIng

Useindnany (http://www.cipitc.or.th/)

- unanuBad “arlaguinaeiasnananisa” I 2543 Tae a3

guwina (www.lawonline.co.th/Document/d016.doc)

- unAnuFas adanaunedseaisiAsndunguunaiasaevune

nsauaznisilavdunisuadedunlutdusssu” Taaide asas-

flunng (www.judiciary.go.th/~library/intellectual2.doc)

- maﬁmﬂmaomﬁ'mmm

2. dayalanividag (Specific materials) wunadsayanilaainais
faasfeiidusm s yauasarmdaudeldidafodwrianieila
Baantuiaizasausianizaiar aisdszaiadwiitiag
vasaduNnansAtfilddayatanizisasitiduatwndauniy
wnavdayaduiuadviayaniy Taaadainagilunisilandaya
AU Cabré gua'ligedl 1) sasiludayaidudiununasisaeii
dszanadwy 2) dayaruaiaielundnasdrdnwvinasiiani 3)
dayarfiadale d@ususeasidanuadianansanisdacilalunis
Uszanadnvidadaiasvunanisaiaznaneallluiida naavidaa
22IARIUDYANIEN

3. dayadtusyyu (Support materials) wunafvayatiuiinlidiusu
nsdsvanadwyl leua Tuvindayadwiiidassiu (Extraction record)
uaztiuvindayadwyi (Terminological record) (Cabré, 1999: 116-
121)

3.4 nsdnvinadvziayaniziiianisdszanadwiiisasiadaviiunan1s@n

n1sdsvanadwiiiiadiaiadnunanisAildadedayaniw1fed da
AMBIFINaY frudayaniw lnedldtuiiudayadiedoderilanariug
adetayan A ladidunuy Special purpose corpora mNUANLNMLIINITULIUAY
Pearson (1998) ﬁouumﬁoné’oﬂagammmwwmoﬁoﬂssnanﬂ"mmﬁwmaww
&2

AsARLAanMUNE I UTuAdItaNan 1 lalauadninaaiaenlanaiililu

wiza 3.2 dsgnaududAwuzinangi il gyAdlseauaisalvinousiu
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wwiagnananisat dayaftlafieriiiludeinwuaztayadidnnsaind @iy
dayadidnnsafing ivuladaciudu Text file deanursairanlddudswasy
Concordance wag Collocation Test ‘laiu muﬁaya‘l‘/’iLﬂuﬁoﬁuﬁﬁuﬁaoﬁ1tm"1
landstaalaiasasaunuiuasuasldilsunsy  ABBYY  FineReader 8.0
Professional Edition detfluTulsunsy Optical Character Recognition (OCR) iiia
wiladnwianaisiiniasadnaufinasinaladiadasawnuuasvitludayad

dlugnanesiialvdacauilu Text file 16

a <

Woil Aayaidusidnnsafindusatayaivnandumasifiatiuitanissyyo
moeﬁummmLffaﬁa°11aw"a:gaLﬁaomnﬁauanua“umaﬁﬁmLwﬂuw'a""l,d‘iﬂﬂvl,ai
siavsfinissulseAumnugnsadlag e5¥ulalavdninaei CARS  @uii Harris
(2000) wua wanwnaaitidsznavsie Credibility #agauinidadavaeidau q
FSulasiiug davinlanasdnsla Accuracy Aagalinugnsaduadiaya vayaid
AITTTUNAITIIN LN IRag I tayauatauiali uanand deadsilutayadi
iduanawdyuaadiiaciiug tiasudseAuindayatutdauiaalifiand
Reasonableness @anintayafitvguaiiasla Taaaannitdauadidaunase
AnuAaliiasuasdaya way Support Aagindayatiuuiannunasle fddaya
ieAugideuniali wazgndayaiuldlunafardutayaanunasdunsa’ly
(http://www.nhcc.edu/library/display.cfm?article=2000264)

AFINAYAN M LENNRAINFIUN 27 FIun Hiudrudiedu 217,183 @n

dudayadunamuniiaiduiaiasunnansailaganie dedwvilanizisasag

o
a o o

vnwiu anefiiianasavaauiiamsasnisdnun seasdaauasdiunddodl

a9 TMO1.TXT

YR 2005

ftalanans 2005 Trademark Law Handbook (Volume II)
Aarfue Rosemarie Christofolo wag Pier Luigi Roncaglia
0vinlae International Trademark Association

dayalanasyd | #sUdrativadiAmduiaiasinanisAiiaduiiitan tiam
wUIANFITaARILATRININENTTAN LU Geographical Names

wae Similarity of Marks

AUIUAN 57,267 @1
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SURA9A9 TMO02.TXT

YARNW 1996

fialanans A Practical Guide to Trade Mark Law

fapue Amanda Michaels

0vinTae finWuwW Sweet & Maxwell

dayalnass afinanNguINELATAININENTITA1L9 15 ATALARNITAINNTAA
nedauleuarnisayiia

AUIUAN 30,114 @n

s&a9av TMO3.TXT

UAuW 2001

Halanals Intellectual Property: Patents, Trademarks, and Copyrights

Aapfue Richard Stim

0viniae dgiinWuw Thomson Learning

dayalaoasd | AasaumauuiavieiFasdntiing wasasvunanisa uasdudng

AIUIUAN 10,724 @n

a9 TM04.TXT

Auuasaya http://www.law.cornell.edu/supct/index.html

http://www.law.cornell.edu/uscode/html/uscodel5/u
sc sec 15 00001127----000-.html

T
a o

Jund5uiseuviataya | n/a

i3 Supreme Court Collection, US Code Collection

0vinTae uInanada Cornell andgausnn

dayalaas ARWINENAGLAAULATaIBINEATAARIAAFIRATY
gn¥gawuini wazuinsl 1127 aag Lanham Trademark
Act delwdfisnuzadiaiasnunaiusaduaziaiadnune
U

AUIUAN 25,578 @1
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SURA19AY

TMOS5.TXT

NUNURIUDUR http://www.uspto.gov/index.html
Furidsulsounasraya | 6 Gauiau 2005
i3 Trademarks
0vinTae United States Patent and Trademark Office
sayalnaasg TidayaildiAaiduiasasnuian1sat 1y agune
szianaadiaiasnananisALazdunaunisaaneidau
LATaININENTAN
AIUIUAN 20,511 @0
sHda9a9 TMO06.TXT
AuNua9aYaA http://www.wipo.int
Fuidsuilsouviaderiaya | 2006
i3 IP for Business
About Intellectual Property
New Types of Marks
WIPO Magazine
Trademark Act B.E. 2534
101N Tae World Intellectual Property Organization
sayalnaasg unaNUAmfuATasvInansadeagunadwiilAadu
LA3RINNNENTTAT WAYWIE AT aifLATaINNNENTTAN
W.A. 2534 2avilsenalnadosdaifiunmsdonaw
AIUIUAN 21,153 @1
sHga9a9 TMO7.TXT
AuN229aYaA http://www.bitlaw.com/
Furidsulsounasraya | n/a
iai3ag Trademark Law in the United States
101in1ae uIEnnuune Beck & Tysver
dayalnassy aginanguInaLAIaInInanIsA1luansFaIs
AUIUAN 23,347 @1
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sURA9AY

TMO8.TXT

NUNURIUDUR http://www.canlii.org/ca/sta/t-13/whole.html
Furdsulsounasraya | n/a

ifai3ay Trade-marks Act

101N Tae Canadian Legal Information Institute

Aayalaas Wz fyaifiiaTasnanan1sAzadlssnAwAuIan
AUIUAN 1,718 @n

sdanvay TMO09.TXT

AuNua9aYaA http://www.delphilaw.com/filearchive/1/112/050110

Protection%200f%20trademark%20in%?20China.pdf

T
o o

Jundsuiseuviavraya

suAUN 2004

fa3ag “Hand on China,” have you prepared your trademark
strategy?

01N 1ae usEnnguune Delphi & Co

dayalnass ANNANATAILATAINNNENSA TuLsSEINASY

AUIUAN 734 @d

s&avav TM10.TXT

AuN229UaYaA http://www.ige.ch/fag/f03e.shtm

Fuidsuilsouviaderiaya | 2007

ital3ag Trademarks

0vinTae 289 Swiss Federal Institute of Intellectual Property

Aayalnaasg agunasaviAIadnananisA1laadll desiudeidag
LA3asnanan1sALLLLE e

AUIUA 473 @

a9 TM11.TXT

Auuasaya http://www.indlaw.com/guest/columns/default.asp?u
nconventionaltrademark

fuiduilsouviaeriaya | n/a
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#iadag

Registration of Unconventional Trademarks in India

0vin a8 1519 Indlaw Communications

dayalaas nsaanzdiauasasninansAuuL IviAdssnasuie
AIUIUAN 1,197 @

U9 TM12.TXT

AuNua9UaYaA www.ipd.gov.hk/eng/intellectual property/trademark

s/reqistry/Shape%20marks.PDF

T
a e

Jundsuilsenviavraya

1 unshau 2007

itaizav Shape marks

A0viniae Asunsndunmvtiyanuastuailnasasiidl gavng

dayalaas UNANNLEAY Shape marks dona1IfILATaININENITAN
LUURNAA

AIUIUAN 1,225 @n

sWda9a9 TM13.TXT

AuNua9aYaA http://symlaw.ac.in/doc/avantika.pdf

Furdsulsounasriaya | 2006

i3 Unconventional Trademark — Position in India

101N Tae U1 Inanae Symbiosis International University

dayalnass wAFaanunanisAuuuing viuaaunisailulsung
auLhel

AUIUAN 3,150 @n

a9 TM14.TXT

Auuasaya http://blog.bretttrout.com/2007/02/collective-

trademarks.html

T
=0 K%

Jundsuilsenviavraya

21 auawus 2007

iai3ag Collective Trademarks
10vinTae Brett J. Trout ¢idenaneusrudnaiing
dayalnass LATRININESIN
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AIUIUAN 250 AN
a9 TM15.TXT
Auuasdaya http://curia.europa.eu/jurisp/cgi- bin/gettext.pl?wher

e=&lang=en&num=79939386T19030153&doc=T&
ouvert=T&seance=ARRET

Fundsulsounasriaya

13 figurau 2006

faigav Judgment of the Court of First Instance (Second
Chamber)

101in1ae The Court of Justice of the European Communities

dayalnass UIRIUBIAIANINBIARTLUINY Inex SA uay Office
for Harmonisation in the Internal Market (OHIM) iR
HuadiAmdueasnunanisaimiiauviansiadfuau
anavinlassaLaus Uy

AIUIUAN 563 AN

a9 TM16.TXT

Auuasaya http://www.inta.org

Furdsulsounasriaya | 2006

i3 Nontraditional Trademarks
Protectability of Touch Marks
Trademarks vs. Generic Terms

0vinTae International Trademark Association (INTA)

Aayalnaasy UNANNITAILATAININENTITATLL LN (FaILATaININE
AsALazANE Ty warAdaduaditAdduiaTasviune
ANTALLURUNR

AUIUAN 2,697 @1

a9 TM17.TXT

Auuasaya http://www.ipthailand.org/en/index.php?option=

com_content&task=view&id=114&Itemid=52
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JundFudsouniasaya

4 waAaInau 2006

itaizav Registration Procedures

0vin a8 AsunIWER UMty Useina'lng

dayalnass funaunsaaniauaTaInuIanise

AUIUAN 4,160 AN

a9 TM18.TXT

AuNua9UaYaA http://marklaw.com/

Fuidsuilsouvideriaya | n/a

itaizav How Do I Obtain Trademark Rights?

A0viniae uEnngyuuie Pliam Law Firm

dayalnass UNANNAEIAUNTTIEANLATAININENTITATITIAZUNNAA
neifdau uazidasanuuiiauduaurinliaisisaau
fURUNRIAR

AUIUAN 1,825 @n

a9 TM19.TXT

iuNua9UaNaA http://www.patentstyret.no/no/Varemerke/Artikler

om varemerker/Taste smell and sound/

T
a o

Jundsuiseuviavraya

17 fivneau 2004

ftaisag Taste, smell and sound — Future Trademarks?

101N Tae Norwegian Patent Office

siayalnaag UNANUALNAULATAININEAITALUTH NAY WARLLEE
AIUIUAN 1,039 @n

sHda19a9 TM20.TXT

AuN229aYaA http://www.tipo.gov.tw/eng/howto/procedures-

t2.asp

Jundfudsounasaya

26 Auanau 2005

f#a3a9

Trademark-Related Definitions

A0ViNTae

nihavusuningiunmatlayauasdzunalaniu

22




Aayalaasg

1WA NA2ILATAINNIEANTAIUTLLAN NG

AUIUAN 801@n
e GORNLE] TM21.TXT
AuNua9aYaA http://www.twobirds.com/english/publications/

casereports/TM Cases for May 2005.cfm?Render
ForPrint=1

http://www.twobirds.com/english/publications/

articles/Protection for nontraditional trade marks

in_Asia.cfm

Jundsuilsenviavraya

31 naearau 2005

itaizav Reported Trade Mark Cases for May 2005
Protection for Non-Traditional Trade Marks in Asia

10vinTae uIEnnguu1e Bird & Bird

Aayalaas AIAWINIAASEKINY The Gillette Company uway
OHIM LtazummmLf"’imr‘ﬁ.ln’nwfmsaam"fiawmﬂmsm
wuulviluiaige

AUIUAN 786 @

sdanvay TM22.TXT

AuN2a9ayaA http://www.ipo.gov.uk/tm/t-decisionmaking/t-law/t-

law-pan/t-law-pan-pan1106.htm

Jundsuilsenviavraya

25 nagearau 2006

ital3ay Practice Amendment Notice

A0viniae UK Intellectual Property Office

dayaleassy AGARUAATYAINY RTL Disney Fernsehen GmbH uay
Finest Brands International Limited

AUIUAN 1,064 @n

sdaN9ay TM23.TXT

AuNua9taya http://www.trademarkedge.com/info/confuse.htm
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JundFudsouniasaya

n/a

ital3ag Trademark Confusion

101N Tae w1 Inanan Cornell andgausnn

dayalnass unanuAmIduamudguauluaduiiuiiiaag
LATRNINENTAN

AIUIUAN 786 AN

a9 TM24.TXT

Auuasdaya http://www.lawyersweekly.ca/index.php?section

=article&articleid=229

Jundsuiseunviaetaya | n/a

itaizav Poppy trade-mark argument reveals unique amalgam
of rights

0vinTae The Lawyers Weekly

dayaleassy daanidaadaciaiasnanasadrinululsemanauian

ATUIUA 992 @n

sHda9a TM25.TXT

Ainnuasaya http://www.trademarkscanada.ca/designmarks.html

Furdsulsounasriaya | n/a

ftaigav Word marks and design marks

0vinTae Business Names Unlimited Ltd. ussnlvialsnmeu
nguunaludssinauaulIan

Aayalaas szinniasasvananisA lulsemaALAuai

AUIUAN 264 @

a9 TM26.TXT

Auuasaya http://www.apisithalliance.com/summaryOfIPLawInA

Nutshell.htm

T
a o

JundFuiseuviavraya

n/a

#iadag

Summary of IP Law in a nutshell
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A0ViNTae

Apisith & Alliance v3Enaguualudssindlne

dayalaas

NSAAATUAIY BQQMSLﬁﬂuLﬂ%B\‘]MNWHﬂWSFﬁ

AUIUAN

135 @n

3. 5 nsfivdAniaINAAIADYANIEN

fwyi (Term) wunadedAildd108ouTuna (Concept) wiloq Maglu

12131 ANUFANILEY Ussnadwridseiaan1ssiusudnimantd (Sager,

1990: 19)

ANT69ANWY (Extraction) #@a alstdanmidefiansanudrntdudwiiianiy

favihdsznadwiiaanunannadviayanie dusaudl gidemyaniza

azvin'ldadasnIne i lildgidermaluanzniiy asanlusdetiayanimnden

fudsznaua atedrd@nritaniznanaza1iinnld aArsiasaIa I Tadudwid @n

0% Huisasbianad duatiuanianaaasnisdssnadwrivasyldlssna

AnYi aanv'lsAau dénuvdnuaninardrnidaidudwiicodl

@ AfiAuidodudvdnuaridradug 3nesevarduadrofuszuy
12u Alternative Dispute Resolution, Intent to Use Application
8 dudwiiianizavsaslaufidrduniunsale iy ww3asnung
n1s5an Lild ww3agnane zavasad  Likelihood of dilusion ‘sl
Likelihood of the dilusion

87 Hudwriianisazsacliufigiudunraaie vy Dominant
portion of mark 1112 Dominant portion of many marks
Anviddidanunanawasdule iy famous mark wag well-
known mark

AnwvidAidanununaasefutrudoag luanaianderduls iy
registrable vs. unregistrable

A HudwiiasiAaadudiawigludiuniawizananiantug iy a1
‘mark(s)’ \indu 4,662 aY9na&9tayan1=1i1uIU 217,183 @1
ANunauanaidudwiibisninsaaaraindrladvilouasng
u'lel Ly passing off “ai'lsiwilain pass/pass off (Cabré, 1999:
137)
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va o

AsAvAnvitian1sdssadwrizastaTasnunanised {ivaldTlsunsuy

Concordancer for Windows Version 2.0 tunisuianuduaseiiiatlundozaya

A NNTUTIRTAALHudnvinza uTaafidunauaail

1.

8579 Word frequency list TaaZasanduniuaud iasandi
dadudludmunluaizniaanigniie flanmadudwirianizluy
sanifugemudi Cabré ataua'ly

faAduinAnielennsal (Function word) aan wfu fued
anudianwiy/hidanizaasduiu (a, an, the) Aywun Adiau
LRZANRITWUIN

farfifiaudianndt 21 a5 viasaaay 0.01 aaniasannaliu
naiiflud1vialy
maNagHutasAwmialaafansantayadiedeilsenausie
Waliliwaimdidwrianne Wasanadwritiiunguadiadsing
Tanq wararalalainiud19ialy wiu likelihood wsitiiagaiué
2a9n15UsInHINAUATAY 12y confusion Wu3ndiaE likelihood of
confusion tAindude 100 a¥e 74 likelihood of confusion F91nay
Hudwritaniznng

Aumantdsunsu Concordancer Taalad@insa1lalunisluel
flenudwyi duis, means, defined as iflagsanfiuudTuuINA
rantdItsdinatfiaziludrdwy 4o dudisasiiay 12
Trademarks are generally distinctive symbols, pictures, or
words that sellers affix to distinguish and identify the origin of
their products.
anagaunaidaidanliiludwiriianiznisnialitaaasiady

sransdnvidiludayadrednasaauaiuangiderzadntdunds

avitaudusaudvnauarvintwlad@wridusunisdszanadniriizag

LAFRIKNNENNTANIEIUIU 50 AN
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uni 4
AN INTMAURANWUS nsiiuvinzdayadnitiiave

waznlsiiuvinzdayadwii

Q& (4

UNUALARNIFIANUNRUAADINTUWAYU ANTRININTUWAUTUANUS A151iN

1% [ 4

uiindayadwritdassiu waza1svintiurindayadwii

4.1 aunuLAINTUVIAU

dwyl dorfluilazasnisussnadwi da dudnmalununiudiaml arsase
niuﬁﬂmﬂunszmumsﬁmﬂduLtazl,%mai"lﬁué’fwaoﬁL's'le{T:JvTa Fug w3aluaulnns
d9 dorruferidusaslauaslile Widunuiany uusdianuianyfonadid
fnEagHudy dattady Bandaiurufiadefidnwaisinduiil win” uazda

]
1 al

naudvravlssianiaaraduilunuianiyinitedy iy Yanguusiuasaiuly

o

a [

naNYIaT uanlseiandadidavuasdaiiagluil uazutvlssiandefidiauasy

]
al [ o Qs %

1ifig3a 19ULIRIEAI9Y NATEATMIFUNR FuT TaTuau1N1Ta9 LavIINANBaLY
AdluuusssundanTuial uTumiSonanadefenidnannaissusuauymeidla
unsiaulvdseianinafenasivacrailuszuuwasliflusyuy (Sager, 1990:

22)

v
o o & = %

afuTumiuay nurdAdedansaasodwiriiialddenutuwemiiu luais
dsvanadwil 1 3esasdnmuiumilasandaaiusifssusnaiiznidug uase

o o s

9N TuiAmiduRusiauannuduiusuastn A dwy

4.2 AsA N TUTAURAUNUS

dAwviusiazdrlutadidwvinilen luldnirauanaanaiadu ueiily
fIULTLNAVUAITEUUA B UANIZNY wazwLTuUFUNALI AV LANIEN 197
WAinduaze Awviduden azfianuduiusdudwridraus uanaawiznieiiu

ANNFUWUTTEnI N TumiAnutaalunsusyanadwrifianusduwuudod
(Sager, 1990: 30-34)

1. anuduiusuuull (Generic relationship) %iamuduwusuuy
generic-specific Hluanudiusiuaadidudu nada uaasmuduiutuag

]
¢ aal 1% '

TwiddnuAnnguLa e duTaafiuTurdinduauiuaniteninniafinnumnune

ol a ]

9 ldu1nn3n (generic/superordinate) wasutuvididfizaviuauaunIingadl
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AMUUINELANILIAIZAINNATT (Specific/subordinate)  AuANWUSULLUITRLY
agune'ladod
X iflu A dszinnnidle
wia X, Y uay Z shoiflu A dssianuidls
wia A finTudidiiawiztanzaadu X, Y uas Z
wia X iflulssiantaauas A
daenatdu 1w A unu a7
X unu iy
Y iy i)
Wae  Z unu un
aguramNFuRuslaIdgty wud warun srofludadussiannis
AnuFuRusuuuinduduldls nada i win warun svfinadnwasdudad
wadaTligunsaasunasmanTuialaia wid wavun'ls iasanidaiufinduas

[
a =

anunn uananndl g wud uazuneviinaudnrazuaddaninsualiu uafiatnvias

o a

aadnrazlanudnrasuiioiiuanaofu aadnrasinTuimidizauiaauwau
A1 Ly guwazwad dnuduiuasualamaniuiad ‘da unudnuauei
fnodu luiddasusrodnweay (Wusdy tluaadnwazianizaaonTuwainAd
2auLaaLALNIIYVINITY

2. anuduWusuuusiulsynau (Partitive relationship) w3amnuduwus
wuy whole-part (fluanuduwusuasnTuriaminlsynausiagiudsenausinnia
nilodiu anuduiusuuusulsenavasunaladoil

X fusulsznavuas Y

wia X, Y uay Z dudrudsznavua A

wia A figudsgnauda X

wia A figiudsgnauda XY uag Z

fatrady wWadafia Usenaudladiau wduuiini winting wasans
uWnn aadntands  dau tduurinn wintnd wazaaurwandy
frudsenavuasuninizadia

3. anuduwusuuuvaiady (Polyvalent relationship) iAaduiianTuvisd

nilvfimuduusuuusiduduninninntlardudu tafu
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€
)
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ATLABIQNEIHUN

Qo

U

L

sufluanolvitiudn ‘wila’ ue ‘dafidavansaun’ uag ‘dafides’

uananil uTuadRfauduwusuuuueau (Complex relationship) 4

LigsaudatiiiulamataseasonuuiilduazuuusiudsenauAfitiiiuat)

liaaasy dratrvanuduwusuuufuaiay 1atu

cause — effect

material — product

material — property

process — product

process — instrument

phenomenon — measurement

object — counteragent

object — container

object — material

activity — place

TWlnd — afu

G — fN

fude — vfu

a& Ny — 1T
AR — N7 AT
iuiin — Alansy
(a5 — eneidan
i1 — 1A

230 — WA

Baunilvia — 159158

Tuasdsznadwvitaaasnunanisatilaldsluuuanuguiusuasn Tuad

o
o

Wonua 10 suuuy fisneazfuadesalyi

siissan

suuuaNUAUWUS

A1aduns

AC

Action — Consequence

LEAIANNFNRUSTANTUWA LT ToLTlu
AsnsevinnalilAnnaatiantly 12y iia

wangiiaufiddodfiaslisuanneedau

LA3aanIaNITAT BAuM AR NnsIday

fusaanssalAdeunanedau'le

APd

Action — Product

uaAIAMNFNWUSTANTUWaIndHuns
ATLVINFIVIN I AR NEANANTY 12U A1T3R

nyifsutaiasnuianisaIvinIwle

Lﬂ%ﬂ\'}‘lﬁﬂ'\ﬂﬂ'\‘iﬂvﬁﬁﬂ‘lﬂgtﬁﬂu
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CE

Cause - Effect

LEAIANNFUWUSANTuWaundoilu
Fna A SnuTuwainge 12y a3y

aaraadvdusrusidnmaiiilusnivauilon

M lAaaNuaa1aAlYduauaIavinlu

ARANUFUIUNRIAR

GS

Generic — Specific

LEAIANUFURUSLU LT A 1duTY na1Ida
nTuaintoiulszinntaanuavdnuiu-
Welnfle 12y tesaguune wivaanleiilu

LASDIUNILNITAT LATAIUNIUZAIS

LATAINNNEFUTAY LRYLASAINILSIN

OA

Object — Action

LEAIANNFUWUSANTUWAENTIFUATS
AsEYiNTiLAR AN TuWadTule 12y (fia

neifiauiaiasvinanIsdaang t31uad

nufaudavgaaransidauinianunaiiu

OoP

Object — Property

uAIANNFNNUTUaINTUAUnTla Ay
AaaNTAuaIN TuAItY 12y 1A3aInune

ANz auvinliii1uadAdasnue

fidndusiaveiideniazlaindanunaiiu

OR

Object — Requirement

LEAIAMNFUWUT AN TUWALNTIURY
fAafeduaaIuTUWAItY 120y 13109

LAY NUIEATITAIRANELT auda9ins A

A3 TasFAZALHaAIANNANATAY

LAyaviunaiiy

QA

Qualification — Action

LEAIANNFNWUSANTUWA LN T do LTl

]
o a a

auduTdryamanief vinlWidanis
nsevinntle 1y eiunaufidngdning
aaaanaiauaiasvananIsad@Insadu

A1FAFAIUAIARIANSLT HULATAIUN L

n13A e

SO

Status indicator — Object

LRAVAMNFUANUS AN TUA AT U6

'
o o =

uanFaTuzdadaAnNIUANAUNTY L2AdY
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nyifisutpiasnnianise (Hudiuan

UL a\‘)Lﬂ%ia\‘l‘ﬂll'lElﬂ'l‘iﬁ’l’j’ltﬂ%ia\‘lvm'lﬂ

Tulasunisaanzidaunsd

WP Whole — Part LRAAIANNAUWUS AN TuWadndoL iy
fHrudsznaunaddnnTuwainds 1fu nsd

dnwrazivtanwiziiiudaulanduagnisi

dnuaiaansidouls

4.2 n1sviriuiinaayadnitiiavei

L= 1%

uintayadwiiidassuiuianasafuauulssnnuiledovansaazifan

]
=3 Qs

AIAIANVITIAINNIANNARIADYRNT 1N

o

Wuindayadwiitdasduaasnisussuradnwiitaiadnuran1sa i

SERvLEHa Gl

Concept: ERxx

English term(s):

Thai term(s):

Feature:

Conceptual relation:

Extractions:

| =3

1. Concept uanInTuAiina1I4

2. Number of record wianunaauiiuvin drusunsdssanadwil
3agviinanseasefiladn ER detiaunann Extraction Record wa
ausaaIduaaINTuel Taasuain EROL 1uaude ER50

3. English term(s) uanodwrinudengw uluAUnilsaasidn

an'ldvaladl 1du acquired distinctiveness, secondary meaning
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uay distinctiveness through use @ngiludAladEanuTue

weeAY @a ACQUIRED DISTINCTIVENESS

. Thai term(s) ugaedwviiauwina e Inaauinuluniedansa

LhERELRNLE u%aaiaumumnv{tﬁmmmu

Feature usavanunuauaddnwrilaassl Taadiassvinasaiaas

viuninuluaderayani=

Conceptual relation uanANNFURUSTENININTUWAITAY

Extractions u&nousunuasdwrivinuluadetayaniz Tauay

Wuiinifludsyiaaguysaliia v lddssanadwiilaiudiadronis

Lddwriatnetaiay wianssyAnaasusuniug @ wmsunisfeusun

NnAdITayan ¥ §ivuldA1&9 Word  search  tuTisunsu

Concordancer for Windows Version 2.0 waidaidanuiunde

wiviluaulszianeuid Cabré nana'ld (Cabré, 1999: 138) éa

- Testimonial context (Huvsuniiugaslvitiunisladwiinalsu'le
Wirayadulauasdwiisiu iy Whether the term is registrable
is now a heatedly discussed topic among legal scholars and
practitioners.

- Defining context fluvzuniilvitayatAsdrFuanununauad
AWyl 1du For a color to be registrable as a trademark, the
color cannot serve a functional purpose and cannot have
some logical relationship to the goods.

- Metalinguistic context iHuusuniilvitayauasdwrilugrusi

Hunidranienmn wafu This  acquired  distinctiveness  is

generally called secondary meaning.
Cabré nan'liNusunuuuiimsnsauigadnsunislssnadwiida
wuu Defining context (Cabré, 1999: 139)

4.2 n1svintiuiinaayadwn

Wasunudayaannaldvdayanwaniuvinliluiiuvindayadwiitiiassiu

wad dusausauluaissznadwritasasnunanisAAdanisvintuindayadwi

Sager leutivilssinnianaiiugiu (Basic data category) vifuvinlilufuvinzaya
Awif'lisiafl (Sager, 1990: 143)
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1)

2)

3)

4)

5)

6)
7)

ﬂaagaa"wa"oeffoLtamw"aagaﬁnﬁ'“ldmnﬂa”w"a:gammw dayafiiu
unagtayauavAIfieny AdwY wazusunituvinlutiuvintaya
ANV

dwl analudwritiuniase HwiaedAladizanuTuiead wialduie
Anviuviasonasladizanunun Tuiaitug §16

A LazuTUAdAaIANWY laun denu dsstandwi fduvinais
121911 wasnTuaiduiidan oy
AaYANNHIAFEATUAIANWY L2y JUAWVTAUATTununTua
LaenAULREAIED

Arativnsladdwriluniunase

AayaInTEUU LAY wInaRuTURnAWA

A TuAEAIVUTLNANTANNNHN LT UAY

1% va

dusuifuvindayadwiriizasiaiasuunanisad §ideldliauatayacnieg

gosialaldl

English term:

Thai term:

Grammatical category: Subject field:

Definition:

Illustration:

Note:

Linguistic specification:

Cross-reference:

1.

o Ai‘] (% o

English term (fudnmdenquiil
ununTuwadtug Tuid f3¥udand1ifiauduiniigaly
advtayan1® tiasantnazilud1glduazequinauniiga
wasldunnfigaluussandAldfanTuweamidardu iy uTuwad
THREE-DIMENSIONAL MARK fidiitaisanununiuiaiils 4 a1

Aa three-dimensional mark, three-dimensional trademark, shape

33
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mark wag shape trademark Taafiaiud 32 8 9 uay 1 auardu
bi3¥u5918an three-dimensional mark (HudunuuasnTuvisis
Number of record vunafioviunaiauiuvinuanTuwel ludl
5¥ulvdusiudia TR (Terminological Record) uw&muee
vinaaudavaduAuly Taaiduann TRO1 1laude TR50

. Thai term ‘Hudwvia ' InaAsudasinuinginisldunuuiu-
Weiiug Taadedsanuieda flaiinduiaafudnvimafifacuan
waznuIniudAldununiuiaile fonalaanna1sitinisly
dAwvianminatfarAuanaunastdayanataunasy tadu NTuaud
TRADEMARK, SERVICE MARK, CERTIFICATION MARK uag
COLLECTIVE MARK  fidluaim inaiidanununluiamidin
LATAINNIENITAT LATAINNNAUZNIT LATAIUNIEFUTAY LAY

Lﬂ%ia\‘]‘l/ill’l 89U AU

]
o a o a 9 '

fuFunTuauidolifidrnwnadidads fiuasiuaiddw
funnmiteanisulavasaauainangideizneg

Grammatical category uuaév dssianmehennsaluasdwyi
Wit fdszanmehamnsaldssnnidenda dunu

Subject field wnadovinnadasdewudweidu wafu traditional
mark 11a1AvIIAEaY mark

Definition (Judfisnuvdasiagduaniuiad desaodulsslaad
filamnuanysal (Cabré, 1999: 141)

Cabré wiivdnfisnuaaniilusgavilszian da Intensional definition
wag Extensional definition

Intensional definition wua8y AIfeNANAIEIFNHAULE199 A9
uTuieil &7u Extensional definition wanads Afienuinanuadde
Viuluenidade (Cabré, 1999: 105)

Cabré na1i3n@fianusadaduranTuidinazuand Trtiualny

1
=3

wanevuaINTuAiniloAuNTuWAIEY uananiideosaudns
ANuFuRUsAuN T miduiiAenaiu uaavswrtoaaInTuial
TutadarnauTumiduius uasdanndavduingilssgoduasns
Uszanadwiiaaa (Cabré, 1999: 106)
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va o =

lunsUsenadwrindedl esadaudfientaadnswusunuasdnu
Taaawizusunuuy defining dolwanuununauaIdwyi Anmaya
d1989auq laun wauuasuLaswsealyaifiaTasnunan1san
wasdinmidermguialWlddrfisnuignaauasianladne
wngauAuaunguLihuune

7. Illustration waadediadrenislderuasenasdnwvidetlsain
ARvAaYR fiatvluliuvindayadwiiana’lile Defining context
i duiuindayadwiiidacsu wiasanndatrolutiuvindaya
Awvitlailsminun tdidluusunlunisufenuiuluiiuindayadwii
(dasdu usifludratneiuananisladsruazouasdni

va o

8. Note ‘laun w”a:gaaﬁmﬂﬁwmﬁmﬁuuaﬂmﬁaa'mﬁ'lﬁﬂ'mi’famaﬂ
i iusasnande

9. Linguistic specification wunadogdwyidun Anwudoduiugiy
dwvitTug tudduvodudriniau (Synonym)  wavd1as9tIu
(Antonym)

10.Cross-reference ‘leoiun AwviduiiAervasdudwiitug dohe

agunauTUAAdzaIAWiNan
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unn 5

unsigyl

(Z

svanadwiriidasriasninanisAiiavinduiadnmnauidwninauas

wanugavaanuldvindssuadwiiizasiaiasunnanisaradiotiluszuy 1aadl

fupaudiida n1sasnduziana Nsdnwaderayauasfednvitiadavintusin

dayadnvitiiaveu ATTtaTIsUNTUNAUINAUS wagaTasvtuvindayadwy

Uz adwyin

edausatunldiflutayadrededusutinulale

va o

Tunisdsznadwriadvil gidanuilgmiuazdaindanaialsenns aoagle

afsacialild

ilaninludusaunisidanuasifusaya

vaWauIsut/avianar1suyy PDF (T iWasrdnms dayanilalunis
UszanadwvitiasiniasnuianisAarluafeifiviowuudiduianans
sldnnsafinduazianaisannnszay dusuanansdidnvsaindde
dulwadaniu (text file) aguariuaiunsatituniiesieilaalad
11Usunsu Concordancer for Windows ‘laWiuvi usitan&13ann
nszaruavianasaldnnsafingiiluana PDF azsaslduansiuag
wilastanasana PDF WidlulWardaniunau aanduisiinidag
wnang daanwevduly ffideaidaniadtudswnsu SimpleOCR w6
dawdasanasiuwuudanrsudinundidnwsdrunnnfialy i
asefutanassuaiy alsnwrduaransdidsnwuar5e'l6
wldaulledeansduisau Aa ABBYY FineReady 8.0 Professional
Edition 2taWsiwisfiuAteyniAnarinnladdauaronn waddod
dafawainatilng fIvadvsavasiadaudayalasedutanas
siuafuiialiwilainlsdayangneasauysal

Asdanvayayuduivasiidn §anlana1dllus) dayanildlunns
Uszanadwriafeifiuuuiduanansdidnnsaingd wiacfludayad
eandunasidiasie Hiiulasiunnunaidafuieiasvunanisei
waAf I ulasiwulitaai liunasiinuastiayalvdaiay g3

]
=2 o a v as

fodaduladanuadayaiiunannulasuacasdnsilluisin iy
AsunsnaRunatiayaaaviseindlng asansnswea&uniatleyan

1an (World Intellectual Property Organization) (iu'laisiuadussEn
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ANUNNE LazunaNuNdaulaadnnguuie Iddvinhvifidayainuiu

nigiTasdasdaniviiasananaanidsiuainuindada uas
dnaunndulunisidandaya
ey ludunaunisvintiuiinziayadwitiiaveiu

- msAvAwy {itafianusiasiaiasnananisalifinaiazuanues
dwritangaule uazlivilainazsidandrlalvitdudiunuaasuiu
Wenitug lunsdiifidmaradAldizannTuiainie vinlufiden
lunisidandny uanannil AgUUIELATAINNIANITAUDILARY
Useinainaazidaasiedulliine vinluidwrisnuiundenlifil
nguunelne uailuevlsying iy Tuuvdssinafinisulvilszian
tadadumnafrutiluiatasunrasiudiiuiaiasunranisan
wwiaovnasInAluieiasunauiais wasaIaovunasINAlduan
gunganiw uadmsuludsenalng darddaAldunudnyive
gudil da trFasnunasin Sgudtyuiddanianufiiuduias
wazaadIlsnr1nEideney

- mmEanusundwiluadorayaniz usunAaninuuaasluiuin
dayadwiidassuaisiluusunisean defining context doiflu
vunilvdayatAmduanunuazasdnwyl uaiaduniuiuniag
l2fdnd9 Word search wag Advanced word search TuTisunsy
Concordancer for Windows AwuinfuenTuiauiniudunuuy
defining viawsiusuuy Metalinguistic 136 s5FauAtiamiitae
astayavudunasiinunldluaddayanim ANy weaninm
Wi'le Aazfanldusunuuy Testimonial context deifluviunil
usas liiunslddwiiunu

ilaninludueaunisidisudwvitiaudanisnng

s FeuAniiemAevn17 Ing F9Rlananilidnesuinnguune
wwiasmnanisAr lunsazlsanaananana1duLing vinlufiuned i
aguana'lnalifidndan iy luiaqiiu wses1uliuaifiaTasnung
nsAuadlseinalnadelilalvanuduasasiadasvunafiuaciu
ail6 azANATaILATAININELEY 4 Anwa LauA taFasnuna @
WA3anInasl naNLasd uariAIaenINas NS TuaaEAnguune

1elseinAduAsadAsasuInaiuanwiiaanniadasvung 4 Usvian
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Fonanuad Lty taTasnanaidag laTasnunandu wagAIasuune
s& uanand Felufdlnaildizandszianiaiaonunaniusedu
anutvianizatieiiavlsanad Jawd fitaudlataanisula
Anvinrumnuuuiaiildaasdwyity Taauadiwuzinaan

LA e2ay

sindq

ANNFI3adtATaInIaniIsAdsTAauaIaAwitan1eA i IuIsawy
Fragunelaanwauiynsuiiall wiawiwealunaumunsuaniznieifiacgluiaqiiy
6 Asdssanadwriafefivinlilayadwiritanigaiudogivanioinasiiuwnas
d1edeviuneiiAead Tamaniziawdatanaisnguunaieduiaiaonune
nsen walvlda inadandwiiizasiadasnananisaldnsedu

atin9'l3AnTn UsziadwiriiiasialasnunanisAialaitaunnsasas Aa
Uszanadwvid lildasauaauiiandasniasvananisdr lunnsiu nada Li'le
AsauAaNLTasnseduldnguune tiasanfidaitdaisaciiat uanani 3ae
LA3anNNEN1TAY niastufaniwddunteiigean Tuiniudaslvidedoinng
Wannuldauwlasatiaua Ussanadwiiifasiaiasvunanisaiisenissaclasunis

g lviiuadaactrvaatiiavaae
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GS = General-Specific
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Concept: MARK ERO1

English term(s): mark (noun), trademark (noun)

'

Thai term(s): \a3asviune [Fwvitfeyaldisa

%

UNA RO

Feature: 1a3agvang winade d1 dilaman dudnwal Mwilsedus viadomariiang
natirenfionianairaationudu Ididauaaliiiuindudusausaisiildinsaovune
TuuanangandudAuiausa1suaduanady tAsasnnanidnwazlsanizau1salel
uedasnananisdls Taeildutvaudssianuasiniasvunalaiiluiaiasviune

N15AN m%'ammﬂu%ms Lﬂ%ﬂ\‘lﬂﬂ’lﬂ%ﬂ‘ia\‘l LLE\]&’Lﬂ%B\TMN']ﬂ‘S”JN

Conceptual relation:

mark
GS G GS G
trademark service mark certification mark collective mark

Extractions:

1. A trademark is a word, slogan, symbol, design, or combination of these
elements, which identifies and distinguishes the goods or services of one party
from others. [TM03.TXT]

2. As noted earlier, the term trademark or mark is used in this book
interchangeably to describe trademarks, service marks, collective marks, or
certification marks, unless the specific type of mark is distinguished by the
context. [TM03.TXT]
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Concept: TRADEMARK ERO2

English term(s): trademark (noun), mark (noun)

Thai term(s): \a3asviunanisan [Ja Goadns]

Feature: ww3aonananisedearaiiludn da fydnwal viaslifidnwaztioaniy Ty
&uAialisn&umifuuansieangudrzasunnadu

Conceptual relation:

GS

A 4

mark trademark

Extractions:

1. Trademarks are generally distinctive symbols, pictures, or words that sellers affix
to distinguish and identify the origin of their products. [TM04.TXT]

2. Any word, symbol, design, device, logo, or slogan that identifies and
distinguishes one product from another is a trademark. [TM03.TXT]

3. A trademark is a word, name, symbol or device which is used in trade with
goods to indicate the source of the goods and to distinguish them from the
goods of others. [TM05.TXT]
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Concept: SERVICE MARK ERO3

English term(s): service mark (noun)

Thai term(s): \a3asvunayu3nis [I8 Goasing]

Feature: La%avuunausnis Usenaudladl da dydnwal viasd wiadevarfiadola
atinonflonsanattat1enindy Ldlaayaranieialyiinusaisiuuans1earnusaig
229UAARAY

Conceptual relation:

GS
mark —» service mark

Extractions:

1. The term "service mark" means any word, name, symbol, or device, or any
combination thereof - (1) used by a person, or (2) which a person has a bona
fide intention to use in commerce and applies to register on the principal register
established by this chapter, to identify and distinguish the services of one
person, including a unique service, from the services of others and to indicate
the source of the services, even if that source is unknown. [TM04.TXT]

2. A trademark is a mark used to distinguish goods, whereas a service mark is used
to distinguish services. [TM03.TXT]

3. A mark that is used in the sale or advertising of services to identify and
distinguish services performed for the benefit of others is known as a service
mark. [TM03.TXT]
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Concept: CERTIFICATION MARK

ER04

English term(s): certification mark (noun)

Thai term(s): \a3asnunasusad [I& Goains]

Feature: ta%asvuneiusay Usznausiadl da dydanwal viasl wiadevarfiadiola
atnovflansavaruanesiudu 1dlasuanaduiliuldidizasTiaaldfuaug1nain
\WhzadiafusasuradAlia &ulsznay SEn1THER AMATW gneiay NiaAMAn LY

Aulauaddudiniausnis

Conceptual relation:

GS

mark

A 4

certification mark

Extractions:

1. The term "certification mark" means any word, name, symbol, or device, or any

combination thereof - (1) used by a person other than its owner, or (2) which its
owner has a bona fide intention to permit a person other than the owner to use
in commerce and files an application to register on the principal register
established by this chapter, to certify regional or other origin, material, mode of
manufacture, quality, accuracy, or other characteristics of such person’s goods
or services or that the work or labor on the goods or services was performed by
members of a union or other organization. [TM04.TXT]

. A certification mark is used in connection with products and services to certify
regional or other origin, material, mode of manufacture, quality, accuracy, or
other characteristics. [TM03.TXT]

. A certification mark is always used in conjunction with another mark, because
the owner of the certification mark does not produce or sell goods—it only
certifies some quality of the goods or services. [TM03.TXT]

. Certification marks are, unlike any others, not intended to have any functions
indicating the origin of goods, but only indications of their geographic origin,
quality or other characteristics, etc. [TM02.TXT]
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Concept: COLLECTIVE MARK ERO5

English term(s): collective mark (noun), collective trademark (noun)

Thai term(s): \a3asviunaiu [3& foaiing]

Feature: 1A32dMNE5IN A LATINNILAITAIUTALATRININEL3NNSTA LA Taa&UEN
avinsal &unAN AaNLARAUTaaIANslatiaudnIILATasnIN iUl lald TaayARansa
asAnslaadansuile waldiflunausiudu wialdiiavanaundnain ta3asnunasin
wudilugastszianda 1) iwFasvananisAiHuvialAIaInInausnIsHn 2) ndanung
fgudnsu

Conceptual relation:

GS

A 4

mark collective mark

Extractions:

1. The term "collective mark" means a trademark or service mark - (1) used by the
members of a cooperative, an association, or other collective group or
organization, or (2) which such cooperative, association, or other collective
group or organization has a bona fida intention to use in commerce and applies
to register on the principal register established by this chapter, and includes
marks indicating membership in a union, an association, or other organization.
[TM04.TXT]

2. There are basically two types of collective marks: (1) collective trademarks or
collective service marks; and (2) collective membership marks. [TM07.TXT]

3. A collective mark is a trademark used by the members of a group to indicate
association with that group. Popular collective trademarks include American Bar
Association, Realtor Associate, Rotary International, American Institute of
Certified Public Accountants, as well as the names of various fraternities and
sororities. A collective trademark, may also indicate membership in an
organization, such as a union or a cooperative. [TM14.TXT]
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fanciful mark

GS

GS | arbitrary mark

GS

A

mark suggestive mark

GS

GS | descriptive mark

generic mark

GS = General-Specific
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Concept: FANCIFUL MARK ERO6

English term(s): fanciful mark (noun)

Thai term(s): wa3asvunaifludiasrodulng [Hidarna]

Feature: ta3asvanaiiludidasreduluivialaifluieiasvunanisdrwvingdu
Kodak athelsfiany wndiiaseiulnifadednmarnasfudaansdouiaiasviune
n15A1'l'l6 L2y Breadspred (apdvisu&udidssianuauniaiaad) iwinaovunaylseian
ffidnwazuanizludiad uardainianuusaniznnige

Conceptual relation:

GS

Y

mark fanciful mark

1. From most distinctive to least distinctive, these categories are * fanciful, *
arbitrary, * suggestive, * descriptive (including surnames), and * generic.
[TMO7.TXT]

2. Fanciful marks are considered stronger than suggestive marks, and therefore are
granted greater protection by the courts. [TM07.TXT]

3. Fanciful marks are devices which have been invented for the sole purpose of
functioning as a trademark and have no other meaning than acting as a mark.
[TMO7.TXT]

4. Not All Coined Terms Are Fanciful. [TM03.TXT]

5. Breadspred (for jams and jellies) is not a fanciful mark because it has a meaning
to consumers and is descriptive of the qualities of the goods—i.e., that they can
be spread on bread [TM03.TXT]

6. In the context of word marks, courts have applied the now-classic test originally
formulated by Judge Friendly, in which word marks that are arbitrary (Camel
cigarettes), fanciful (Kodak film), or suggestive (Tide laundry detergent) are held
to be inherently distinctive. [TM04.TXT]
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Concept: ARBITRARY MARK

ERO7

English term(s): arbitrary mark (noun)

Thai term(s): wa3asvunaiifludianunldauawaala [Eidenaney]

Feature: a3asvnafiiludAfianuninaaguaiualiadunaviavandnaruaddi
&uduiauinisiiladiedaovunad wiu Camel wiladiasg wwruaaiuiaiasnanasd vy
yus asAuuudbildfianuduiudidandasdu Lildaguadnraraasdud fusing
siavrinmIutnlatagieiasnanaildfududiniausaisle tadasnunalseiandd
fnwartivanizludiasiaaistduanutisianizunnsadanniadasvanaiiiudiase
fulmisnunsaaansidauaiasnananisdle dan1egficnaasililsuanuvasndia

fuAuarusnisildiedasnunatudafluieiasnunailsziani

Conceptual relation:

mark

GS

\ 4

arbitrary mark

1. An arbitrary mark utilizes a device having a common meaning that has no

relation to the goods or services being sold. [TM07.TXT]

2. Devices that are fanciful, arbitrary, or suggestive are considered distinctive
enough to function as trademarks. [TM07.TXT]

. In the context of word marks, courts have applied the now-classic test originally
formulated by Judge Friendly, in which word marks that are arbitrary (Camel
cigarettes), fanciful (Kodak film), or suggestive (Tide laundry detergent) are held
to be inherently distinctive. [TM04.TXT]

. Arbitrary marks, like fanciful marks, require education of consumers as to the
association between the mark and the goods or services. [TM03.TXT]

. When a geographic term does not describe the location or the origin of the
goods, then the mark is considered to be arbitrary. [TM03.TXT]
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Concept: SUGGESTIVE MARK ERO8

English term(s): suggestive mark (noun)

Thai term(s):va3asnsnaifudAi§edodnwasuaraaantifuasdudinanse [I& fo-
&ing]

Feature: ta%asuinafuuzlvisaauninusadnrasuadsdudmiavinis fuslnasasle
Supunsinaian ladnwagiAendududviausnsiy wwiasnunadssianiuanie
wariazaailuiadasnunanisdls d9azlamnuduasadlitviniasasnunaiiludi
fdulmivaziasasninaiiudilanndinala wetedasuunadssaniiduifay
unnIflaganvinlvgusinafdnwaizuvai19nadnanFauai 12y tATaInue
Microsoft dajnflugudizanduifamsuluiasaaufineas uasaferiuaniadasuuny
LUULUZHASLATAINNNE WL L USSENaannLlasanATasni e el LA NeN9a19 8
&uAniausnisviladiasasnunaiiy

Conceptual relation:

mark GS » suggestive mark

1. Suggestive marks are marks that suggest a quality or characteristic of the goods
and services. [TM07.TXT]

2. Suggestive marks require some imagination, thought, or perception to reach a
conclusion as to the nature of the goods. [TM07.TXT]

3. Devices that are fanciful, arbitrary, or suggestive are considered distinctive
enough to function as trademarks. [TM07.TXT]

4. Despite the fact that suggestive marks are not as strong as fanciful or arbitrary
marks, suggestive marks are far more common due to the inherent marketing
advantage of tying a mark to the product in a customer's mind. [TM07.TXT]

5. Suggestive marks are often difficult to distinguish from descriptive marks
(described below), since both are intended to refer to the goods and services in
question. [TM07.TXT]

6. The following marks can be considered suggestive: * MICROSOFT (suggestive of
software for microcomputers) * NETSCAPE (suggestive of software which allows
traversing the landscape of the Internet) [TM07.TXT]
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Concept: DESCRIPTIVE MARK ERO9

English term(s): descriptive mark (noun), merely descriptive mark (noun)

Thai term(s): wa3asvunaiiiludussene [ Goading]

Feature: wwiaomanaiiuananlseavd n1sla Aaunw dnwai Aanw dHrudlsznay wia
wnavAfinnIvgidaiansuasfuainiausnis gustaadilamnuidaniasuas
iw3adnInanazdudintauinislalaalisavardaainunlaviaduauinis danie
afifaasiuanunaddiinuaddudiviavsarsdainiluieiasnanaidudrussans
wwiaonmnadszianiaanzidaunisdlals uusasddnwaztioianizilaannnisla
viafinuvanafigay 1y SHARP (8 m5uTnsieni)

Conceptual relation:

mark GS » descriptive mark

1. A descriptive mark describes a product or service, or its purpose, function, use,
nature, quality, characteristics, ingredients, or geographic origin. [TM03.TXT]

2. Descriptive marks allow one to reach that conclusion without such imagination,
thought or perception. [TM07.TXT]

3. Descriptive marks (or more properly, merely descriptive marks) are devices
which merely describe the services or goods on which the mark is used.
[TMO7.TXT]

4. No trademark rights are granted to merely descriptive marks. [TM07.TXT]

5. Once it can be shown that a descriptive term or phrase has achieved this second
meaning (the first meaning being the generally understood meaning of the term
or phrase), a protectable trademark is developed. [TM0O7.TXT]

6. Examples of marks which might be considered descriptive but have clearly
developed secondary meaning include: * SHARP for televisions [TM07.TXT]

7. When a geographic term is used to describe the location or origin of the goods,
it is considered to be descriptive and is therefore not inherently distinctive.
[TM03.TXT]
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Concept: GENERIC MARK ER10

English term(s): generic mark (noun)

Thai term(s): wa3asviunadiifludarsiey [Ja Goadns]

Feature: ta3asviunadiiiudiiludldidandud iy wwiashiuw fautvivanian
dlawinuduiadaenunanisadiludfiasredulng adasusnadfudAanuldaiy
d1nala tndasvinaiidudi§edodnraruaraauanifuasfud11nansg was
wwiagnunailudussene

Conceptual relation:

mark GS »  generic mark

1. Generic marks are devices which actually name a product and are incapable of
functioning as a trademark. [TM07.TXT]

2. From most distinctive to least distinctive, these categories are * fanciful, *
arbitrary, * suggestive, * descriptive (including surnames), and * generic.
[TMO7.TXT]

3. Unlike descriptive marks, generic devices will not become a trademark even if
they are advertised so heavily that secondary meaning can be proven in the
mind of consumers. [TM07.TXT]

4. Consumers are used to seeing a generic term used in conjunction with a
trademark (for example, Avery labels or Hewlett-Packard printers). [TM03.TXT]
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nuunduTwimidINUsTuIasavlssIA A3 aUNNEATSAN
(wuvanuavalsznau)

word mark
GS
traditional mark > device mark

GS

GS
GS :

mark combined mark
GS

non-traditional mark

GS

three-dimensional mark moving image mark

GS
touch mark

color mark

smell mark

taste mark

sound mark

GS = General-Specific
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Concept: TRADITIONAL MARK ER11

English term(s): traditional mark (noun), traditional trademark (noun), traditional
types of trademark (noun)

Thai term(s): a3asvanansAILLUGILGEN [Fideaa]

Feature: wwiaomanaiiludi susandsedus daau wiandaovunadug delaiialyisin
uAifuuanseangudArzasuAnaaY

Conceptual relation:

A

mark GS »  traditional mark

1. Non-traditional trademarks may have a very different appearance than the
traditional trademarks, such as word marks, logos, slogans, figurative marks or
even three-dimensional marks. [TM19.TXT]

2. In the case of new types of marks, the response to the need to keep signs
available does not differ from the standard applied with regard to traditional
trademarks. [TM06.TXT]

3. Examples include traditional types of trademarks, such as logotypes, paintings,
figures and drawings. [TM06.TXT]

4. Traditional marks are typically words, designs, numerals and/or devices used to
identify and distinguish goods and non-traditional trademarks are those which
are used to distinguish the goods but not in similar manner such as traditional
trademark they are Color Sound, Shape, Moving Images and/or smells.
[TM13.TXT]
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Concept: WORD MARK ER12

English term(s): word mark (noun)

Thai term(s): \a3agnuneF [c{w‘?'mmag]

Feature: wwiaomanaiidsenavusiadidnwsuuudnfiiavadnoider anafludildvia
Arasodulnifle a1atduddle Taalduay asiasanItAiasuunaaag
wwiasvanafi§ao3anununiiauadiadunia’li agRansananniasadnunadIuia
frulsznavuaviaiasvanadiiiuei

Conceptual relation:

»

traditional mark GS | word mark

1. When applying for a Canadian trademark registration, you are asked to identify
your trademark as one of three types: a word mark, design mark or word mark
with design characteristics. [TM25.TXT]

2. Word marks normally consist solely of letters and common characters that are
used for real or made-up words. [TM25.TXT]

3. Word marks may appear as stylized marks in color lettering. [TM05.TXT]

4. In assessing the degree of aural similarity between two marks one is mainly
concerned with word marks or word elements, although pictures with an obvious
aural description may also give rise to a degree of aural similarity. [TM22.TXT]
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Concept: DEVICE MARK ER13

English term(s): device mark (noun), figurative mark (noun), design mark (noun)

Thai term(s): \a3asviunasisaailseing [idarzna]

Feature: a3asninafilsenavudliagiiavatinaifiad 12y te3asnunaaalawn’asnung
an (swoosh)  was'luf ip3asnunasduailiiadifisasdnuasuailiila Aauinas
iwIasinasassinatatmadyl Le3asntnaslinfiaiuLgwIzINNnIATaIUNNLAT
g1ifnorutatasuunanisarluunvlssinasuaansifisuiaiasvunagalawnsunia
wwiasnunaaudidiluaiasviunasy

Conceptual relation:

»

traditional mark GS | device mark

1. When applying for a Canadian trademark registration, you are asked to identify your
trademark as one of three types: a word mark, design mark or word mark with design
characteristics. [TM25.TXT]

2. Design Mark: A trademark may consist of only a design, with no words or characters at
all, such as the Nike "swoosh." [TM25.TXT]

3. Design marks are often inherently more distinctive than word marks, and hence are
stronger trademarks. [TM25.TXT]

4. Although Apple Computer's design mark shows an apple with a bite in it and the cited
design shows a complete apple, the court agreed with the Chinese Trademark Office
that the two marks were confusingly similar conceptually and phonetically and the
goods designated were related. [TM01.TXT]

5. Lacoste, of course, was the first one in the world to make the crocodile design mark
famous for its clothing products and accessories, and the company had registered it in
China. [TMO1.TXT]

6. One trademark office has accepted holograms for registration as trademarks and
published them as figurative marks in the trademark gazette on paper. [TM06.TXT]

7. Notices of opposition were filed against the registration of two device marks in Classes
29 and 30 in the name of PepsiCo. [TM01.TXT]
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Concept: COMBINED MARK

ER14

English term(s): combined mark (noun), combined word-device mark (noun), word
mark with design characteristics (noun), word & device mark (noun), composite

word and device mark (noun)

Thai term(s): A3asnINENEY [vg"w’?'mﬁmg]

Feature: 1a3ananaidsznausiaiodiuazsyl

Conceptual relation:

combined mark

Y

traditional mark

GS

. When applying for a Canadian trademark registration, you are asked to identify
your trademark as one of three types: a word mark, design mark or word mark
with design characteristics. [TM25.TXT]

. Its wine labels bore a word & device mark with the name MEZZACORONA and a
picture of a half crown (the Italian meaning of the word). [TM01.TXT]

. Interquell GmbH applied to register a mark consisting of the words HAPPY DOG
and device elements for foodstuffs for dogs. The application was opposed by
SCA Nutrition Limited under Article 8(1)(b) of Council Regulation No. 40/94 on
the basis of the similarity of the mark to the word mark HAPPIDOG and a
composite word and device mark, featuring the word HAPPIDOG registered in
the United Kingdom for foodstuffs for dogs. [TM01.TXT]

. An argument against registration based on lack of distinctiveness of a combined
word-device mark for food and beverages consisting of the slogan Plus, voir
bieten mehr (Plus, we offer more) accompanied by an illustration of various
fruits, cheese and skewers remained unsuccessful. [TM01.TXT]

. It clarified that, although STARBUCKS COFFEE was a combined mark, that is,
formed by both a graphic element and a nhominative element, the prevailing
element was the word. [TM01.TXT]
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Concept: NON-TRADITIONAL MARK

ER15

English term(s): non-traditional mark (noun), non-traditional trademark (noun),
non-conventional mark (noun), non-conventional trademark (noun), unconventional

trademark (noun)

Thai term(s): a3asvananisAwuu v [Hidarzney]

Feature: iafadnunanisAtuunivi wislaidunatadssian iy tadasnunaniily
5UN59 & ndu (&9 58 Fuda sledaulmifii§aodsenauuasliufl weldy nguane
wwIagnunan1sAT L ldAsauAaNLATaININaNsALsEANT trFasrunadssianiinuas
NINATDININLAITAULLAILAN WaAlATUANUANATAIVINALLATRININEUL LU ILEY

Conceptual relation:

mark

GS

»
»

non-traditional mark

1. Although smells, sounds, taste and holograms are not specifically mentioned, the
predominant legal opinion seems to suggest that the newly amended definition
of trade mark is wide enough to include these non-conventional marks within its

ambit. [TM11.TXT]

2. However, there are many other, less familiar types of trademarks, which may be
described as nontraditional trademarks. [TM16.TXT]

3. Such nontraditional marks usually have consisted of the following types of

marks: product designs or configurations, colors, scents, sounds, taste and

touch. [TM16.TXT]

4. In addition to these types of marks, rights in moving images, dubbed motion
marks, which can combine colors, sounds and aspects of product designs, can

be considered under the nontraditional marks banner. [TM16.TXT]

5. There are 5 kinds of marks which are recognized as unconventional trademarks
that are Color Shape Smell Olfactory Marks and moving images. [TM13.TXT]

6. There is nothing to show in the Act or Rules thereunder to treat non-

conventional trademarks different from traditional trademarks. [TM11.TXT]
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Concept: THREE-DIMENSIONAL MARK ER16

English term(s): three-dimensional mark (noun), three-dimensional trademark
(noun), shape mark (noun), shape trademark (noun)

Thai term(s): a3asvanansALuusNEE [sideao]

Feature: ww3aomananisewuuaudid ueiaovunanisarvuulnidssinnuaoiule
Usznausmasdaudd nada JA1Ng9 ANNATIY uwazANdn anasiilusidiuAnia
ussafarinasfudiAls sUnseiaansdsuiuiniasnunanisdrlasasiiiuglnse
ViU waznandudofisdnseduliidaniale

Conceptual relation:

A 4

non-traditional mark [Gg three-dimensional mark

1. A three-dimensional trademark is a mark occupying three dimensions in a space
(height, width and depth). [TM01.TXT]

2. Non-conventional trade marks like combination of colors per se, three-
dimensional marks, smells, sounds, and taste, were not capable of being
registered under the Act of 1958. [TM11.TXT]

3. Shape: This type of mark may be a three-dimensional representation of the
product itself, the container for the product, or the architectural design of a
store or sign-post. [TM16.TXT]

4. Shape marks: Three-dimensional marks or shapes which are capable of
distinguishing the goods and services of one trader from those of another have
been registrable as trade marks since 1996. [TM12.TXT]

5. In addition to traditional trademarks labeled on the goods or their packaging and
containers, trademarks may also include some special forms such as three-
dimensional, color and sound trademarks. [TM20.TXT]

6. The general rule regarding shape trademark is that, i) a shape can be registered
as long as product feature is not primarily functional or ii) as long as an
unlimited number of alternatives configurations of shapes remain in the market,
a feature with the functionality may still be protected as a trade mark or trade
dress. [TM13.TXT]

62




Concept: COLOR MARK ER17

English term(s): color mark (noun)

Thai term(s): wa3asviunanisauuud [eidenaney]

Feature: tA3avnunanIsAuuudisynausiafiiavatioide) aaifidainsanarada
o wnaludiufe dasfianuusianivgeiaraniiuiadasviunanisale

Conceptual relation:

A 4

non-traditional mark color mark

GS

1. This section only concerns marks that include color as well as other elements
and not color marks, which consist exclusively of color. [TM05.TXT]

2. Color marks are marks that consist solely of one or more colors used on
particular objects or substances (as opposed to marks that include color in
addition to other elements). [TM05.TXT]

3. This decision is significant because the Assistant Commissioner confirmed that in
order for colour marks consisting of a single basic colour to be registrable as a
trade mark a very substantial level of factual distinctiveness, obtained through
use, is required. [TMO1.TXT]
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Concept: SMELL MARK ER18

English term(s): smell mark (noun), fragrance mark, odor mark, olfactory mark,
scent mark

Thai term(s): a3asvanansALuundy [Hidarzney]

Feature: luunvlseina aunsaaansiiauiaiasnnnanisauuunau'ls tasaguuns
Uszianiligunsanasiiule nduifiiavinuinviunvadng 1y nduinvay wiandun
fanuduiusiududutausnisatrofinana aanadauiuiadasnananisarluls’

Conceptual relation:

A 4

non-traditional mark GS smell mark

1. It is widely accepted that a trademark or service mark which is not perceived
visually (for example a sound mark or a smell mark) can be protected and
registered, provided that the mark can be defined clearly and unambiguously.
[TM16.TXT]

2. A scent will not be protected as a trademark if it serves a function (for example,
the scent of perfume) or has a logical relationship to the goods (the pine scent
used in a deodorizer). [TM03.TXT]

3. It is possible to register olfactory (odor, scent or smell) marks in some countries.
[TMO06.TXT]

4. It seems as though the new Trademark Act is still conservative on accepting
acoustic marks, fragrance marks and colour marks as registrable marks.
[TM09.TXT]

5. OLFACTORY/SMELL/SCENT Mark consisting of scents and smells are the most
problematic and the issue related to their registration is debatable. [TM13.TXT]
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Concept: SOUND MARK ER19

English term(s): sound mark (noun), sound trademark (noun), acoustic mark
(noun)

Thai term(s): a3asvananisAwuLLded [Hideney]

Feature: va3a9niunanIsAwuut&aatiutasagvivnanuuildgunsanain'le &avn

v v a

aansinusdadudaeivinlueusinafunasuasdudnsausnisle anatfuidaoiiiy
auaInIaluldAle 1du IRanaTara LRavAUnA

Conceptual relation:

non-traditional mark GS L sound mark

1. It is widely accepted that a trademark or service mark which is not perceived
visually (for example a sound mark or a smell mark) can be protected and
registered, provided that the mark can be defined clearly and unambiguously.
[TM16.TXT]

2. *Sounds: This type of mark may be a jingle or any piece of music or other
sound. [TM16.TXT]

3. A sound trademark is a sound that can adequately allow relevant consumers to
identify the source of certain goods or services. [TM20.TXT]

4. For instance, a short advertising jingle, rhythm, sound of human speaking, peal,
bell ringing, or the call of an animal can be registered as a sound trademark.
[TM20.TXT]

5. Sound marks: Sounds may be both musical and non-musical. [TM06.TXT]

6. Acoustic marks (jingles) are also possible. [TM10.TXT]

65




Concept: TASTE MARK ER20

English term(s): taste mark (noun)

Thai term(s): \a3asviunanIsAwuusa [Fideiey]

Feature: ta3avuunanIsAILuusRIdAuRuAlavindy safaansidauiasasnuna
AsAGavLanLKAYAILTaURIRUA LG

Conceptual relation:

A 4

non-traditional mark GS taste mark

1. And here we can safely say that taste marks can only be applied to goods and
not services. [TM19.TXT]

2. Taste marks: Here it is the taste that will indicate the commercial origin of the
goods. [TM19.TXT]

3. Such nontraditional marks usually have consisted of the following types of
marks: product designs or configurations, colors, scents, sounds, taste and
touch. [TM16.TXT]
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Concept: TOUCH MARK ER21

English term(s): touch mark (noun), tactile mark (noun), feel mark (noun), texture
mark (noun)

Thai term(s): a3asvanansALURNER [Fideia]

Feature: duianiley aunsaaanziiiauadasnuianisdldundudatufilaseasonsa
sUedluiandnweal taFasnunansALuLFuAFaafidnwazioanivludasls
wnFudRTu L ldd§udRUnGuavdudusausnisle

Conceptual relation:

non-traditional mark g touch mark

1. Feel marks (tactile marks): A single touch of a certain object might lead to
recognition, for instance because the surface touched has a specific recognizable
structure or shape. [TM19.TXT]

2. *Touch: It is possible for products to be manufactured in such a way that the
good or their packaging have a particular sensation to the touch, which can
distinguish them from those of competitors. [TM16.TXT]

3. While a touch mark may possibly be inherently distinctive (if the touch
characteristic, properly defined, is unusual and unexpected in the context of the
goods or services involved), it is more likely that evidence of distinctiveness
acquired through use will have to be provided before a touch mark is registrable
as a trademark or service mark. [TM16.TXT]

4. In general, it is the norm amongst Asian countries for trade mark examination to
exclude from registrability smell marks, taste marks and texture marks.
[TM21.TXT]
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Concept: MOVING IMAGE MARK ER22

English term(s): moving image mark (noun), moving mark (noun)

Thai term(s): a3asnunanIsALuuMWAdauln [Fidenney]

Feature: awitadaulmiaatilutadasinunanisaila anwtadaulwinitunaansidau

c ada o

atatilunddaiwauns 56viad wsalalduavsanisinswaiviiiuarwiedaulurfle
Teau1n iadnunansALLuAIWLAdauluaadtuntwle

Conceptual relation:

»
»

non-traditional mark GS moving image mark

1. The UK has registered a moving mark for Kraft Foods UK Ltd. [TM19.TXT]

2. The moving image can be a film-clip, video, moving logo for TV-shows, etc.
[TM06.TXT]

3. Most moving image marks can be represented graphically. [TM19.TXT]
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Wau'lalunaisaansidauinsadninianisan

inherent distinctiveness

GS

WP distinctiveness %

/ acquired distinctiveness
WP
» NOT | prohibited trademark

registrability
WP
NOT | confusing similarity
CE CE CE
visual similarity phonetic similarity conceptual similarity

GS = General-Specific
WP = Whole-Part
CE = Cause-Effect
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Concept: REGISTRABILITY ER23

English term(s): registrability (noun)

Thai term(s): asfidnwasiaansidauls [§iderzney]

Feature: taavnunanazannztidaunisalasiasidansaiyutaniy Tuinazuaanizly

filagudanlaannnisly davliladiasasnunaifidneavdadviny uazdaslumiiaunia
asafulATasINan1sANTayAAaduaua1AvintARAINFUEY

Conceptual relation:
distinctiveness

/VVPv
WP
» NOT | prohibited trademark

WP

registrability

NOT | confusing similarity

1. Requisites for Registrability. To be registrable, a trademark must (1) be
distinctive; (2) not be prohibited under this Act; (3) not be the same as or
similar to a trademark registered by another person. [TM06.TXT]

2. Given the low level of inherent distinctiveness, a substantial level of factual
distinctiveness, through use by the applicant, was required to establish

registrability. [TM01.TXT]

3. The test of registrability of the trademarks is whether the mark indicates a
source or origin. [TM11.TXT]

4. The second, vital overall requirement for registrability set out in section 1(1) of
the 1994 Act is that the sign to be registered must be capable of distinguishing
the goods or services of the applicant from those of his competitors. [TM02.TXT]
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concept: DISTINCTIVENESS ER24

English term(s): distinctiveness (noun)

Thai term(s): anwagtstawg [luas fLnwina]

Feature: dndazivtanizulglatiugavilssiania anrazivianizludiauay
FNEaLUIRnIelaannn1slad 13asnananisA wUIMNTTAUANNLIYRNWILLAUTiA
Favannunnlilias Aa wwiasnananisdiasiedulug afasnunanisaidiviuatag
LATDININENTITATLLLLUE LATAININENTITALLLUSTTENE WastATaInanani1sa7iL e
ey il esaevunansAaagdadnraztsanigldidainsaerunanisaiiy
nanailudtaansieyuasdudniausnns vty Aspirin

Conceptual relation:

inherent distinctiveness

o
distinctiveness %

acquired distinctiveness

1. The general rule regarding distinctiveness is clear: an identifying mark is
distinctive and capable of being protected if it either (1) is inherently distinctive
or (2) has acquired distinctiveness through secondary meaning. [TM04.TXT]

2. The distinctiveness of a device can generally be categorized into one of five
categories which fall along a spectrum of distinctiveness. From most |distinctive|
to least distinctive, these categories are * fanciful, * arbitrary, * suggestive, *
descriptive (including surnames), and * generic. [TM07.TXT]

3. This can be difficult where the mark is applied to an innovative product of some
sort, such as Shredded Wheat, Aspirin, or Escalator, all of which were originally
trade marks but lost their distinctiveness by becoming the generic name of the
goods. [TM02.TXT]
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Concept: INHERENT DISTINCTIVENESS ER25

English term(s): inherent distinctiveness (noun)

Thai term(s): anrazdvawiziudiiag [fuds AnNaAs]

Feature: 1a3asnanansefifidnraztioianizludiiasdaiaiasvinnai bidedounasniinia
2a9fudITaanse avlasumnuAuAsasuiiinisladluntow daddovinlwsdui e
wwIavnanafina1adusasngaldiaiasnanatiu tedasnunanseifidnwartianizly
fadlduniaiasvunanmsAiaseiulve trasvunanIsAiAIvuaALaY LATDIUNNENNTAT
WULKUE ATRANTANIAIanINafidnr aztsanzludasnialifasasnIeTasuune
Tuflusuemldviadlusdiaanwuuduan ueiasvunaiidnélilaladlusrwingus/
usnsifunzali Huedasvunaiaani&aunianniaiasnanaifidaidasunsnaiaialy
via'li waniluetasvanailaasunanialy

Conceptual relation:

distinctiveness GS »| inherent distinctiveness

y

1. It seems to us that design, like color, is not inherently distinctive. The attribution of
inherent distinctiveness to certain categories of word marks and product packaging
derives from the fact that the very purpose of attaching a particular word to a
product, or encasing it in a distinctive packaging, is most often to identify the source
of the product. [TM04.TXT]

2. If a trademark is inherently distinctive, protection begins upon its use in commerce.
[TM03.TXT]

3. A mark is "inherently distinctive" if it is: * Fanciful, or completely made up (e. g.
EXXON, KODAK, or REEBOK); * Arbitrary with respect to the underlying goods or
services (e.g. APPLE for computers, BLUE DIAMOND for nuts, or GREEN LEAF for
insurance), or * Suggestive of the the qualities of the underlying goods or services
(e.g. COPPERTONE for suntan oil, ROACH MOTEL for insect traps). [TM18.TXT]

4. The owner of an inherently distinctive mark will immediately be able to stop
subsequent users of similar marks on similar goods and services. [TM03.TXT]

5. To determine whether a mark is inherently distinctive, the examining attorney must
consider whether the proposed mark is: 1) a common basic shape or design; 2)
unigue or unusual in the field in which it is used; 3) a mere refinement of a
commonly-adopted and well-known form of ornamentation for a particular class of
goods viewed by the public as a dress or ornamentation for the goods; 4) capable of
creating a commercial impression distinct from the accompanying words.
[TMO5.TXT]
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Concept: ACQUIRED DISTINCTIVENESS ER26

English term(s): acquired distinctiveness (noun), secondary meaning (noun),
distinctiveness through use (noun)

Thai term(s): &nwauztiotanizilaainnisly [fude Annads]

Feature: wwiaonananiseavaansiaulafsafiafidnwartioianizilaainna1sladvia
fianuvanafigas nanafenisieiasninanisd A lifidnrastisanizludiasdalu
HusTamsunavALiiatdenialdduaduainiauinisle Lilduandnwazuasndandaad
Fnwazrsanzriiadiaaduifiainiaonunanisaiuladuniuscasnaruuniafinig
Tawaninn Wil HusTnalisndusasidausdniindadudivtaluinnsiu ianouss
Iiindanilindndudnsaliusnisaalsiadasnananisaiiu

Conceptual relation:

GS

A 4

distinctiveness acquired distinctiveness

1. This acquired distinctiveness is generally called secondary meaning. [TM04.TXT]

2. The Court of Appeal upheld the earlier decision that the mark applied for was not
inherently distinctive and that it could be registered only if acquired distinctiveness
could be shown in accordance with Section 3(1). [TMO1.TXT]

3. Secondary meaning can be achieved through long term use, or large amounts of
advertising and publicity. [TM07.TXT]

4. Second, a mark has acquired distinctiveness, even if it is not inherently distinctive, if
it has developed secondary meaning, which occurs when, in the minds of the public,
the primary significance of a mark is to identify the source of the product rather
than the product itself. [TM04.TXT]

5. Secondary meaning does not mean that the consumer knows the name of the
business that supplies the goods; it only means that the consuming public thinks
that there is one particular source for certain trademarked goods. [TM03.TXT]

6. The Court ruled that the bottle device was not an ordinary design for a bottle, as
asserted by the defendant; that the trademark had been registered and marketed in
the plaintiff's home country and other European countries; and therefore that it had
gained distinctiveness through use. [TM01.TXT]
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Concept: PROHIBITED TRADEMARK ER27

English term(s): prohibited trademark (noun), forbidden trademark (noun),

o

Thai term(s): \a3asvunaffidnwassasviny [J8 Goadng]

Feature: tA3adnanafiazaansidauiaiasnunanisalasacluiidnwassdaiiy 2
Lidludiidasadasssu Wvinliuana da1iiu anuda wiadgydnwailsyinmndsas
WWaurds Lidsenausiada aw wiaaraiduaasyrnanidefidsaag LTunaazlsy

nilvdaauanaua?

Conceptual relation:

registrability WP 'NOT prohibited trademark

1. In addition to generic marks, several other categories of marks never receive
legal protection. If you adopt one of these marks, anybody can copy your mark
without consequence. These are sometimes referred to as prohibited or
forbidden trademarks, and include: (1) Immoral, or scandalous marks; (2) Marks
which disparage any person, institution, belief or national symbol; (3) Marks
consisting of a living person's name, portrait or signature, unless written
permission has been granted; (4) Deceptive marks (i.e. those that are either
used intentionally to deceive or in fact cause consumers to rely upon the
deceptive aspect when making purchasing decisions); (5) Marks consisting of a
deceased President's name, portrait or signature unless that President's spouse
has granted written permission or is no longer alive; (6) Marks consisting of a
flag, coat of arms or other national insignia; and (7) Marks which are primarily
functional (i.e. those where the feature for which protection is sought has a
primarily utilitarian purpose to improve the salability of the product). [TM18.TXT]
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Concept: CONFUSING SIMILARITY ER28

English term(s): confusing similarity (noun), confusingly similar (adjective)

Thai term(s): anuaa1aadvduuaIvinliAaANNRUIUNAIAG [pLdenna]

Feature: mNuAa18A&IAULAILATAINNNAAITAIAUaNAVIN sy HuRURUMRY AR T2
Jutnagidansaniifinisasfindnalutadasrananiseinia’ly esasnunavinaadu
auanvih lsernzuduaunasfnazaangidaulyu'le

Conceptual relation: (CE: cause-effect)

confusing similarity

CE E
CE

visual similarity phonetic similarity conceptual similarity

1. In short, marks that sound alike, look alike or have similar meanings are
confusingly similar. [TM18.TXT]

2. Secondly, registration might be refused of a mark with confusingly similar
essential features [TM02.TXT]

3. The terms, confusingly similar or likelihood of confusion both refer to the legal
criteria required to prove infringement of a trademark. [TM23.TXT]
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Concept: VISUAL SIMILARITY ER29

English term(s): visual similarity (noun), visually similar (adjective), graphic
similarity (noun)

Thai term(s): anuaaaadvdusudnerazilsing [[ianney]

Feature: mIuA&18A&IFUMIIAUTNH LI INYURILATAININENITAIDID1A VNI
fuslnaduauldifaldfududusausnisludssnnideddu

Conceptual relation:
CE

A 4

visual similarity confusing similarity

1. The Council of State applied this interpretation to the case at hand, and
established that there certainly were phonetic and visual similarities between the
marks STARBUCKS COFFEE and STARBURST that could confuse consumers,
even more so because they cover products belonging to the same class.
[TMO1.TXT]

2. It also recognized that, in this case, there were no graphic or visual similarities
between the trademarks CRAYOLA and MINI MILK CRAYOLA because of their
different extension and their different sequence of vowels and consonants.
[TMO1.TXT]

3. It was found that the two marks are visually similar because they share a
common second word COLA. [TMO1.TXT]
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Concept: PHONETIC SIMILARITY ER30

English term(s): phonetic similarity (noun), phonetically similar (adjective), aural
similarity (noun)

Thai term(s): anuaaaadvAus I uLRa9Fana U [pidezna]

Feature: AINUARIEASIAUNIIGIULREIIZHATIUADILASAINUNBATTATTIA 1IN T
fuslnaduauldifaldfududuzausnisludssnnideddu

Conceptual relation:

CE

phonetic similarity confusing similarity

A 4

1. Because of the phonetic similarity of the trademarks and the fact that both were
intended to protect Class 5 products, the Tribunal found that the similarity was
evident and could lead to the confusion of consumers. [TM01.TXT]

2. The Committee held that the two trademarks are visually and phonetically similar
and that the covered goods in Class 30 are similar, thus creating risk of
confusion to consumers as far as the origin of the goods from a certain company
is concerned. [TM01.TXT]

3. In assessing the degree of aural similarity between two marks one is mainly
concerned with word marks or word elements, although pictures with an obvious
aural description may also give rise to a degree of aural similarity. [TM22.TXT]
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Concept: CONCEPTUAL SIMILARITY ER31

English term(s): conceptual similarity (noun), conceptually similar (adjective)

Thai term(s): AnuAa1aAdIAUGAIUAINNAR [HLZde26y]

Feature: anuaaaadvAusIuaNuAa naAa VinliHudlaatiaIuanInnIanudaa
Wendu adnd'lsAau anuaataadvdulssianidaraluvinlviAsauduaulsniniue-
MunIaaNuAaTultALITaI TR LRUAI BT A LS AT TS a9 LN ey

Conceptual relation:

conceptual similarity CE confusing similarity

A 4

1. Since both marks would be perceived as evoking Western goods or services in
the case of WEST or as pertaining to a Western lifestyle in the case of
WESTLIFE, they both had similar connotations, which entailed a degree of
conceptual similarity. [TM21.TXT]

2. The conflicting marks were also conceptually similar in the sense that they both
evoked the same idea of a film star. [TM21.TXT]

3. It considered, however, that the marks at issue were conceptually similar since
they both called to mind the idea of a cow. However, on account of the fact that
that similarity related to an aspect which was not very distinctive for the goods
in question, it was not considered sufficient to lead to the conclusion that there
was a likelihood of confusion. [TM15.TXT]
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A AC | AC

amendment disclaimer associated trademark

AC AC
refusal publication
AC
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abandonment |~ opposition » better right
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AP APdy

registered trademark 4& trademark registration
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exclusive riaht bona fide use
OA v OA
renewal cancellation
AC = Action-Consequence QA = Qualification-Action
APd = Action-Product OP = Object-Property
OR = Object-Requirement OA = Object-Action

SO = Status indicator-Object
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Concept: APPLICATION FOR TRADEMARK REGISTRATION ER32

English term(s): application for trademark registration (noun), application for
registration (noun), application for registration of a trademark (noun)

Thai term(s): nMsuaaanzidiauiadasnananisan [J8 Goading]

Feature: nrsuaaansidauraiasnuianisarsdadiiuliaundninasinayisnisv
Aualunnnsensvg

winnangdsuasagavuaiundrzasansdoubiduldauiiy uvransdau
sasimdslviguaaansdoundlaldaunilasligasasnialudr &uiutiuue Suilasy
Ay

(% 1%

mnueEIuadaTasrinan1sAiugeilddusntyduliaistvuaannsdau

<

a o

sieniivnaladadudnduaceuusfifer mansdouasidmdolvguaaansdaunsans
Ufiasinbivadafludnsvasauusfifeiazlidiudonanuadiaiasnunanisalty
wnuangiauiuineiasvunanisaizasansiaubifidnwasduioiuan
aufisu wansdauasfd&elisuaanadouaiasnunanisaisaiiu
wnuansdauiasanuaiuassuaansdauiaiasnunanisaisnala une
afiuasfiddolilssnaTarandizaaansdauniasnananisaisaiiy
mnmangdauiuieiasmananisiainidzadenduuiiaudunianaiodu
AudaAuIn drunaraduaziiugldiedasvunanisaifuasansidauiunaifaraasvin v
foranugusunianatdaluainuiiluidiuavnasfudniawnavaitiinuasdus I
wenafoudardoliaanedouniasmnansaunariuiuiniasvanae

Conceptual relation:

application for
trademark registration

AC AC AC A AC
refusal amendment disclaimer associated publication
trademark

1. The Trademark Act just lays down the principle that the application for
trademark registration shall follow the rules and methods provided by the
Ministerial Regulations because of the detailed content and the flexibility for
changes. [TM17.TXT]

2. An application for registration of a trademark may be made for specific goods in
one class or in different classes but the particular kinds of goods for which
protection is sought shall be clearly specified. [TM06.TXT]
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. Subject to Section 27, where the Registrar finds that the trademark for which
on application for registration is filed: (1) is identical with a trademark already
registered by another person; or (2) is so similar to a registered trademark of
another person that the public might be confused or misled as to the owner or
origin of the goods, and such application is for goods of the same class or for
goods of a different class found by the Registrar to be of the same character,
he shall not register such trademark. In the event registered or pending
trademarks of the same owner covering goods of the same class or different
classes but the same character so similar to one another that the public might
be confused or misled as to the owner or origin of the goods of used by
different persons, the Registrar shall require the trademarks to be registered as
associated trademarks and shall in writing notify the applicant without delay. If,
in the opinion of the Registrar, (1) any unessential part of a trademark applied
for is not registrable under Section 6, or (2) any application for registration is
contrary to Section 9 or Section 10 or is not in accordance with the rules and
procedures prescribed in Ministerial Regulations issued under Section 11, the
Registrar shall require and, without delay, in writing notify the applicant to
amend the application within ninety days from the date of receipt of the order.
If, in the opinion of the Registrar, the entire trademark or any essential part
thereof is not registrable under Section 6, the Registrar shall refuse registration
and shall, without delay, in writing notify the applicant of the order giving the
grounds therefor. If, in the opinion of the Registrar, a trademark considered as
a whole is registrable under Section 6 but contains one or more parts which are
common to the trade for some types or classes of goods such that no applicant
should have exclusive right thereto or which are not distinctive, the Registrar
shall make either of the following: (1) order the applicant, within ninety days
from receipt of the order, to disclaim exclusive right to use of such part of the
trademark; (2) order the applicant, within ninety days from receipt of the order,
to make such other disclaimer as the Registrar may consider necessary for the
purpose of defining the rights of the owner under such registrations.
[TM06.TXT]

. The Registrar shall order the publication of the application for trademark
registration if the trademark fulfills the registrability. [TM17.TXT]

81




Concept: REFUSAL ER33

English term(s): refusal (noun), refuse (verb), reject (verb)

Thai term(s): nsufiaslisuaangdauniasvunanisan [Hideue]

Feature: wansiiauazlifuannziauniasninan1saIvninRaITaILaIILATaInane
Tuaravinlidssanruiinanudusgunadinluunasiifiauasdud wia'ludullau
1051 6 advlsAenu guasansdauidnsanssald&elisuaanadauaiasnung
nsAle viinrualensdaulianssal Wdanualsnsdauasivdrzaaansidau
\w3asnnan1sATsasiy

Conceptual relation:

application for
trademark registration

AC refusal | AC || appeal

A 4

AC

y
abandonment

1. A.G. Combi B.V. (Combi) applied to register the trademark UNITED STEAKS OF
AMERICA for meat, fish, poultry and game, meat extracts, preserved meat, fish,
poultry and game in Class 29.The Administrative Trademark Committee rejected
the application on the grounds that it describes the goods it is intended to cover
and that it may cause confusion to consumers regarding the origin of the
covered goods because consumers may think that the covered goods originate
from the USA, whereas Combi is a Dutch company. [TM01.TXT]

2. The Examiner found the mark applied for was exclusively composed of a very
simple slogan devoid of any distinctive character and, therefore, not capable of
registration pursuant to Article 7(1)(b) of Council Regulation No. 40/94. The
rhetorical flourish, emphatic sound and symmetrical form, which were claimed,
were not sufficient to confer any distinctiveness on the mark. The fact that the
mark was registered in the United States was not a sufficient reason to conclude
that the mark was distinctive. The Board of Appeal maintained the refusal. The
applicant appealed to the Court of First Instance. [TM01.TXT]

3. Section 16. If, in the opinion of the Registrar, the entire trademark or any
essential part thereof is not registrable under Section 6, the Registrar shall
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refuse registration and shall, without delay, in writing notify the applicant of the
order giving the grounds therefor. Section 17. If, in the opinion of the Registrar,
a trademark considered as a whole is registrable under Section 6 but contains
one or more parts which are common to the trade for some types or classes of
goods such that no applicant should have exclusive right thereto or which are
not distinctive, the Registrar shall make either of the following: (1) order the
applicant, within ninety days from receipt of the order, to disclaim exclusive right
to use of such part of the trademark; (2) order the applicant, within ninety days
from receipt of the order, to make such other disclaimer as the Registrar may
consider necessary for the purpose of defining the rights of the owner under
such registrations. For the purpose of implementing the provisions of the first
paragraph, the Registrar shall have the power to declare by notification what is
common to the trade with respect to certain types or classes of goods. The
Registrar shall, without delay, in writing notify the applicant of any order under
the first paragraph giving the grounds therefor. Section 18. The applicant may
appeal against the Registrar under Sections 14, 15, 16 and 17 to the Trademark
Board within ninety days from receipt thereof. Decisions of the Trademark Board
shall be final. If the Board has decided that an order of the Registrar under
Section 14 is correct, the Registrar shall proceed to process such application. If
the Board has decided that an order of the Registrar under Section 15 or 17 is
correct, the applicant shall comply with the order of the Registrar within ninety
days from receipt of the decision of the Board. If the Board has decided that an
order of the Registrar under Sections 14, 15, 16 and 17 is incorrect, the
Registrar shall proceed to process such application. Section 19. If the applicant
does not appeal under the first paragraph Section 18, and does not comply with
an order of the Registrar under Section 15 or 17, as the case may be, or if the
applicant files an appeal under the first paragraph of Section 18, but does not
comply with Section 18, paragraph three, the application shall be deemed
abandoned. [TM06.TXT]
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Concept: AMENDMENT ER34

English term(s): amendment (noun), amend (verb)

Thai term(s): nsuAlal&suudlasdrua/vedauindaovananise [Hidaizna]

Feature: a1suaaswnsifauiaiasnunanisaravsaotiuluaundninaaiuasignsi
Avualungnsensde winbiduldetuiiy wvransdeusdasfidrdelviguaaansidau
wAlatl8eundlaslvgnaasaaluiiduuwafuidlasudds asuAlul§aunlasild
dairfadadadlivinlvdnwaraasndasnaunanisanddauly wavsaelivinsanis
fudusausnsiidrzatiuasauray Waguaaansdaulfidauddouansdounsd
WDinanadaudfiuauduaaunisaansdausaly suddanisasilsendiaxaidiza
aansdoueiasnunanisaneiiu guasansdaouiidnsanssaldrdouransidau wing
raaangdaulidfideumdsuanadounasbianasalddouransdau idaiiegua
aaneidauasiodraaaansidaun’asuunanisas iy

Conceptual relation:

application for
trademark registration | AC

A\ 4

amenqlment T’ publication
ACl

abandonment

1. This provides, on the one hand, that the applicant may at any time restrict the
goods or services to be covered by the application but, on the other, provides
that in other respects the application may only be amended by correcting the
name or address of the applicant, errors of wording or of copying, or obvious
mistakes and then subject to the proviso that such amendments may be allowed
only where the correction does not substantially affect the identity of the trade
mark or extend the goods or services covered by the application. [TM02.TEXT]

2. Section 15. If, in the opinion of the Registrar, (1) any unessential part of a
trademark applied for is not registrable under Section 6, or (2) any application
for registration is contrary to Section 9 or Section 10 or is not in accordance with
the rules and procedures prescribed in the Ministerial Regulations issued under
Section 11, The Registrar shall require and, without delay, in writing notify the
applicant to amend the application within ninety days from the date of receipt of
the order. 16. If, in the opinion of the Registrar, the entire trademark or any
essential part thereof is not registrable under Section 6, the Registrar shall
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refuse registration and shall, without delay, in writing notify the applicant of the
order giving the grounds therefor. Section 17. If, in the opinion of the Registrar,
a trademark considered as a whole is registrable under Section 6 but contains
one or more parts which are common to the trade for some types or classes of
goods such that no applicant should have exclusive right thereto or which are
not distinctive, the Registrar shall make either of the following: (1) order the
applicant, within ninety days from receipt of the order, to disclaim exclusive right
to use of such part of the trademark; (2) order the applicant, within ninety days
from receipt of the order, to make such other disclaimer as the Registrar may
consider necessary for the purpose of defining the rights of the owner under
such registrations. For the purpose of implementing the provisions of the first
paragraph, the Registrar shall have the power to declare by notification what is
common to the trade with respect to certain types or classes of goods. The
Registrar shall, without delay, in writing notify the applicant of any order under
the first paragraph giving the grounds therefor. Section 18. The applicant may
appeal against the Registrar under Sections 14, 15, 16 and 17 to the Trademark
Board within ninety days from receipt thereof. Decisions of the Trademark Board
shall be final. If the Board has decided that an order of the Registrar under
Section 14 is correct, the Registrar shall proceed to process such application. If
the Board has decided that an order of the Registrar under Section 15 or 17 is
correct, the applicant shall comply with the order of the Registrar within ninety
days from receipt of the decision of the Board. If the Board has decided that an
order of the Registrar under Sections 14, 15, 16 and 17 is incorrect, the
Registrar shall proceed to process such application. Section 19. If the applicant
does not appeal under the first paragraph Section 18, and does not comply with
an order of the Registrar under Section 15 or 17, as the case may be, or if the
applicant files an appeal under the first paragraph of Section 18, but does not
comply with Section 18, paragraph three, the application shall be deemed
abandoned. [TM06.TXT]
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Concept: DISCLAIMER ER35

English term(s): disclaimer (noun), disclaim (verb)

Thai term(s): Assaz&na [sidenaney]

Feature: wangidauazdolviguasanadounaaslfizsinlivadadudniuasauuss
e luduiazlddiuaasadasuunanisardiiudo i lddua Ty lun1saraadusn
a9 dulinIstaasansdausaniesaladaiiudnsuacauusgifiod wiad
fnearbitvanie laguarenadaulfidaudmdouansdounay Wunansdau
sfluandunaunisaaneidausalil dufddanisaslsenalawandrvasansiday
\A3aInEnIsAITE Y vjmaaﬂmmﬁﬂuﬁﬁmﬁammmmﬁomﬂ‘mzn‘iﬂu RINKUDAA
afisulidfidernddouansdounaslianssaldrdouansdou Wdainuaan
ufinuavivdzaaansiauniaonananisesediu

Conceptual relation:

application for
trademark registration | AC

Y

disclajmer T’ publication
ACl

abandonment

1. It is noted that the word JEAN would also be descriptive and non-registrable if
used on jeans or denim products. However, it was one of various elements in the
applicant's mark and the applicant had disclaimed it. [TMO1.TXT]

2. Section 17. If, in the opinion of the Registrar, a trademark considered as a whole
is registrable under Section 6 but contains one or more parts which are common
to the trade for some types or classes of goods such that no applicant should
have exclusive right thereto or which are not distinctive, the Registrar shall make
either of the following: (1) order the applicant, within ninety days from receipt of
the order, to disclaim exclusive right to use of such part of the trademark; (2)
order the applicant, within ninety days from receipt of the order, to make such
other disclaimer as the Registrar may consider necessary for the purpose of
defining the rights of the owner under such registrations. For the purpose of
implementing the provisions of the first paragraph, the Registrar shall have the
power to declare by notification what is common to the trade with respect to
certain types or classes of goods. The Registrar shall, without delay, in writing
notify the applicant of any order under the first paragraph giving the grounds
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therefor. Section 18. The applicant may appeal against the Registrar under
Sections 14, 15, 16 and 17 to the Trademark Board within ninety days from
receipt thereof. Decisions of the Trademark Board shall be final. If the Board has
decided that an order of the Registrar under Section 14 is correct, the Registrar
shall proceed to process such application. If the Board has decided that an order
of the Registrar under Section 15 or 17 is correct, the applicant shall comply with
the order of the Registrar within ninety days from receipt of the decision of the
Board. If the Board has decided that an order of the Registrar under Sections
14, 15, 16 and 17 is incorrect, the Registrar shall proceed to process such
application. Section 19. If the applicant does not appeal under the first
paragraph Section 18, and does not comply with an order of the Registrar under
Section 15 or 17, as the case may be, or if the applicant files an appeal under
the first paragraph of Section 18, but does not comply with Section 18,
paragraph three, the application shall be deemed abandoned. [TM06.TXT]
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Concept: ASSOCIATED TRADEMARK ER36

English term(s): associated trademark (noun)

Thai term(s): \a3asviunaa [J& Goadns]

Feature: winwA3adnananIsAIaa1afuauvinlvidssanaudusaunadfiaiasunasniiiie
gudtusifutaaonunsvasiinvacifedrdu vansidouasdelviransidauiy
WATaIuINaLA WwIananansAaansdauliiiueiasvunayaaziauniaiuusandu
asadiadunisTauviasunsandufonn Wakuasanadoulfisauddsuansdan
wad Winangdaudfuaudunaunisaanzidausalyl fufdanisasisenialaman
Araaaansdauedasninanisaaiiy fuasenaiouidnsanssalddsuansday
mnguaaansdaulilfidandmdsunansdousaslianssaldidouiansdau Wida
Jefuaaangdauarnedizaannzisuniasnunanisalsa iy

Conceptual relation:

application for '
tradeﬁ%rk registration | AC g ?rsasggﬁgeﬁg AC publication
AC
\ 4
abandonment

1. Notwithstanding section 12 or 14, confusing trademarks are registrable if the
applicant is the owner of all such trademarks, which shall be known as
associated trademarks. [TM08.TXT]

2. Associated trademarks may be assigned or transferred by succession only when
all of them are assigned or transferred together. [TM06.TXT]

3. Section 14. In the event registered or pending trademarks of the same owner
covering goods of the same class or different classes but the same character so
similar to one another that the public might be confused or misled as to the
owner or origin of the goods of used by different persons, the Registrar shall
require the trademarks to be registered as associated trademarks and shall in
writing notify the applicant without delay. Section 15. If, in the opinion of the
Registrar, (1) any unessential part of a trademark applied for is not registrable
under Section 6, or (2) any application for registration is contrary to Section 9 or
Section 10 or is not in accordance with the rules and procedures prescribed in
the Ministerial Regulations issued under Section 11, The Registrar shall require
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and, without delay, in writing notify the applicant to amend the application
within ninety days from the date of receipt of the order. Section 16. If, in the
opinion of the Registrar, the entire trademark or any essential part thereof is not
registrable under Section 6, the Registrar shall refuse registration and shall,
without delay, in writing notify the applicant of the order giving the grounds
therefor. Section 17. If, in the opinion of the Registrar, a trademark considered
as a whole is registrable under Section 6 but contains one or more parts which
are common to the trade for some types or classes of goods such that no
applicant should have exclusive right thereto or which are not distinctive, the
Registrar shall make either of the following: (1) order the applicant, within
ninety days from receipt of the order, to disclaim exclusive right to use of such
part of the trademark; (2) order the applicant, within ninety days from receipt of
the order, to make such other disclaimer as the Registrar may consider
necessary for the purpose of defining the rights of the owner under such
registrations. For the purpose of implementing the provisions of the first
paragraph, the Registrar shall have the power to declare by notification what is
common to the trade with respect to certain types or classes of goods. The
Registrar shall, without delay, in writing notify the applicant of any order under
the first paragraph giving the grounds therefor. Section 18. The applicant may
appeal against the Registrar under Sections 14, 15, 16 and 17 to the Trademark
Board within ninety days from receipt thereof. Decisions of the Trademark Board
shall be final. If the Board has decided that an order of the Registrar under
Section 14 is correct, the Registrar shall proceed to process such application. If
the Board has decided that an order of the Registrar under Section 15 or 17 is
correct, the applicant shall comply with the order of the Registrar within ninety
days from receipt of the decision of the Board. If the Board has decided that an
order of the Registrar under Sections 14, 15, 16 and 17 is incorrect, the
Registrar shall proceed to process such application. Section 19. If the applicant
does not appeal under the first paragraph Section 18, and does not comply with
an order of the Registrar under Section 15 or 17, as the case may be, or if the
applicant files an appeal under the first paragraph of Section 18, but does not
comply with Section 18, paragraph three, the application shall be deemed
abandoned. [TM06.TXT]
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Concept: APPEAL ER37

English term(s): appeal (noun), (verb)

' %

Thai term(s): anssal [dwvityaifisuiauinasgaiu]

Feature: flavnansfaufiddolasuasnsdouadasvananisar Wualaid8auuilas
FAraaanziauiaiasnananisal Wilfiasinbivadafudnsuasnuusefifar nialw
aanafouiuiedasnanaye fiudizasansidauidnianssaldrdouansadau 1vda
AIfiadurasnznssunsiaTasmnansaniiuian

Conceptual relation:

refusal amendment disclaimer associated mark

AC AC AC AC

appeal

1. Having received notification from the French Intellectual Property Office (INPI)
confirming its refusal to register the trademark E-SERVICE, in respect of
customer maintenance and assistance provided by video teleconference and via
the Internet, the applicant filed an appeal with the Court of Appeal of Paris to
have this decision reversed. [TMO1.TXT]

2. Section 18. The applicant may appeal against the Registrar under Sections 14,
15, 16 and 17 to the Trademark Board within ninety days from receipt thereof.
Decisions of the Trademark Board shall be final. [TM06.TXT]
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Concept: PUBLICATION ER38

English term(s): publication (noun), publish (verb)

Thai term(s): nsUsznmalaxrand1zaaanzdauniasviananisd [Ja foadng]

Feature: wanafisuazdolitssnatlarandizaaanzdauiadasnunanisamniniansaiua
winiatasmnatfuiluldandadivualunisaangdauiadasvunanised nnsdsenndTaman
drzaaansiioudasiullainitaisidinualungnsensig nnsavilsendlawandizaan
nufinwilaTlanalviinisiudrdaduls vnasusznalaman'lyl 90 Juuaifoluiladnau
Dunansdauiddeliaanzdouaiasninanisarnaiule mnliigladasiu wwiasmane
asAtiuaglasunisaanzidauiiuaiasmananisdaansdau

Conceptual relation:

application for
trademark registration

AC AC
A amendment disclaimer associated trademark
refusal AC
AC A
AC AC publication
AC
I \C
appea
PP A AC
opposition trademark reaistration fee

1. The Registrar shall order the publication of the application for trademark registration if
the trademark fulfills the registrability. [TM17.TXT]

2. When an application for registration of a trademark is considered acceptable, the
Registrar shall order the application to be published. [TM06.TXT]

3. The publication of applications shall be in accordance with the procedures prescribed in
the Ministerial Regulations. [TM06.TXT]

4. The publication of the application is an effective mechanism to provide an opportunity
to any one who wants to oppose the application. [TM17.TXT]

5. If, during the ninety-day period from the date of publication, no opposition is
encountered, the mark will normally proceed to registration. [TM26.TXT]
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Concept: BETTER RIGHT ER39

English term(s): better right (noun)

Thai term(s): &naanin [Widenaay]

Feature: faldusenataraidizaannsiiauiafasnunanIsAIaInuIng 29 wan
yaaalatiuinauiignddniifuasansifouiaiaouuianisdisady wiawiuin
wiavnunanisAtulifidnwasduRosuaansidauldainuinsi 6 uianisuaan
nedauriasnananisaatuligasdasauuniiyaifurionsysutiayaifiiadacviune
AsA yaAatiuazdudmdadusauansidaulanaluidduiuiuuaulsenAtaman
nsavlszmAtarandzalansdauidalanalvifinnsfuddasuls

Conceptual relation:

better right opposition

Y

QA

1. The Trademark Act recognizes the right of a person who thinks that he has a
better right to the trademark or that the trademark being applied for registration
does not fulfill the registration requirements or the applicant does not duly follow
the application procedures. The publication of the application is an effective
mechanism to provide an opportunity to any one who wants to oppose the
application. Such person is entitled to file an opposition to the Registrar within
ninety days as from the publication of the application together with the reasons
supporting the opposition. [TM17.TXT]

2. After the publication of a trademark application under Section 29, any person
who thinks that he has better right in the trademark than the applicant or that
the trademark is not registrable under Section 6 or that the application is not in
conformity with the provisions of this Act may, within ninety days from the date
of publication under Section 29, file a notice of opposition with the Registrar
stating the grounds of the opposition. [TM06.TXT]
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Concept: OPPOSITION ER40

English term(s): opposition (noun), oppose (verb)

Thai term(s): nsdaruF1zaannziauAIaInInan1sa [Fideiiey]

Feature: WialduszmaTarandizasansfiouniasvunanisdua) yanalainiiau
f&nsfnnrualenidauniasnunanisdrseiiu wiauiuieiasmunaniseiulud
Fnwagduioiuaansaiauls yanaduaziuddadusauanaiauldnialud&uiu
Tuwaiulsenalawan Wainsdaauuay fuaasnsiaugiunsafud1lsutodneiu
analudduiuilasudunddasiu LiiuduazdainasisArzaaansdau

Conceptual relation: publication
AC l
AC — QA :
abandonment | opposition better right

1. After the publication of a trademark application under Section 29, any person
who thinks that he has better right in the trademark than the applicant or that
the trademark is not registrable under Section 6 or that the application is not in
conformity with the provisions of this Act may, within ninety days from the date
of publication under Section 29, file a notice of opposition with the Registrar
stating the grounds of the opposition. [TM06.TXT]

2. If an opposition is filed under Section 35, the Registrar shall send a copy thereof
to the applicant without delay. The applicant shall, within ninety days from the
date of receipt of the copy of the opposition, file a counterstatement, in the form
prescribed by the Director-General, stating the grounds on which he relies in
support of his application. The Registrar shall send a copy of the
counterstatement to the opposer without delay. If the applicant fails to comply
with the requirement under paragraph two, he shall be deemed to have
abandoned his application. [TM06.TXT]

3. The publication of the application is an effective mechanism to provide an
opportunity to any one who wants to oppose the application. [TM17.TXT]
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Concept: ABANDONMENT ER41

English term(s): abandonment (noun), abandon (verb)

Thai term(s): nMsavivd1zaaansiauA3aInananse [I8 Goading]

Feature: wnwavedaulfiasbisudizaaanzidauiniasnunanise fardolvigua
aangifiauiaiasnananisaudladfsunlasdrzaaaneiiaou Wi fiasluaadaily
anguadauusgifia wialaainiasnanatiuiuedasnunayauaguaaanidaul
UFiideuddounanadouuarlianssaldrdounansdou Wdanguasanadauazie
FraaaangidauAiIasnuansAT ey

minfigdnAudtzaansisuiadasnunansAuaIfuaaanedaulidunitodaleud
AdaAL Widanyuaaanadauasieduaaansiaun’asnananisesaiiy

\daadngsiiauiniasnunani1saililainsladvsidauinsasnuan1sa TutBown diase
Junatsafiaseuiidivue Waaidassdauasiongidauiasasraunaniseiiu

Conceptual relation:

refusal amendment disclaimer associated trademark

AC AC AC AC

AC
abandonment (

trademark registration fee

opposition

=

1. Section 19. If the applicant does not appeal under the first paragraph Section
18, and does not comply with an order of the Registrar under Section 15 or 17,
as the case may be, or if the applicant files an appeal under the first paragraph
of Section 18, but does not comply with Section 18, paragraph three, the
application shall be deemed abandoned. [TM06.TXT]

2. If the applicant fails to pay the fee within the prescribed period, the application
shall be deemed abandoned. [TM06.TXT]
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Concept: TRADEMARK REGISTRATION FEE ER42

English term(s): trademark registration fee (noun), fee for trademark registration
(noun)

Thai term(s): Aassuifiaunisaansifiauiadagnuanisen [Hideaiey]

Feature: fauansidoufidr&elaansidaundasnunanisdinad vansdauasd
wivdaueAmdolviuaaansdounsy wazlwaisearsssudisunisaansidaunialy
fuduiu TuwaTuidlasuniefauieddo druaaansdaulbizhseasssudiounaly
AnuaaIgInNa1 Widanasvivdruasansideay

Conceptual relation: publication
ACy
abandonment [¢ AC | trademark registration fee
AP APdy,
registered trademark S0 trademark registration

1. When an order to register a trademark has been made under the first
paragraph, the Registrar shall notify the applicant in writing and the registration
fee shall be paid within thirty days of receipt of the notification. [TM06.TXT]

2. The fee paid for filing an opposition to the Institute's decision with respect to a
trademark application shall be deducted from the trademark registration fee if
the appeal is accepted. [TM06.TXT]

3. Section 79 of the Act similarly provides that rules may be made as to the
payment or fees for trade mark registration procedures: the current scale of fees
is set out in the Trade Marks (Fees) Rules 1994. [TM02.TXT]
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Concept: TRADEMARK REGISTRATION

ER43

English term(s): trademark registration (noun), registration certificate (noun)

Thai term(s): neifisuasadsnunan1sal [I& foaiing]

Feature: flad1uaaangifauiaiasnananisaiaclsearatasanuaivaybifyliaduy
AU La3asuninansAtatuaglasuaandou nedauniasnunanisefiaiadutl
Tuwsfudaansiou mnidrvasnsdoulifiudrzasaargneiouniasnuianisan

aMalunarninvue Tvidailedasnunanisa lagainnaaun1saanstdaunan

Conceptual relation:

trademark registration fee

AP APdy,

registered trademark 4& trademark registration

OA v OA
renewal cancellation

1. The owner of a trademark who wants to renew the term of his trademark
registration shall apply to the Registrar within ninety days before the expiration

of the term. [TM06.TXT]

2. In the case where the trademark owner does not apply for renewal of the
trademark registration within the period prescribed under Section 54 paragraph
one, the registration of the trademark shall be deemed cancelled. [TM06.TXT]
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Concept: REGISTERED TRADEMARK ER44

English term(s): registered trademark (noun)

Thai term(s): wa3asvunanisaaaneiday [Eidenney]

Feature: flad1uaaangifauiaiasnananisaiaclsearatasanuaivaybifyliaduy
Fam1u ta3asuunanlsAsaduazlasuaansidau d1uadaiasvuian1sA1ian

afiounadusidanausiiaoridenluduiiazladinfasnananisaniiu waswndylaly
iaduunaifiauasaduLATasuuiansAIAanefioy azdainasindngly
WwIagnINEAIsANAaneaY

Conceptual relation:

APd
registered trademark [« trademark registration fee
‘AOR
exclusive riaht bona fide use

1. Once a trademark is registered, it doesn't mean that the proprietor holds the
exclusive trademark right forever. The validity duration of a registered trademark
is ten years, subject to renewals for further validity, which is in conformity to the
prevailing international norms. [TM09.TXT]

2. Paragraph 12 of the same provides that a mark that is identical with or similar to
a registered trademark of another person, designated for the same or similar
goods, cannot be registered either. [TM01.TXT]

3. Infringement takes place when: e someone uses a sign identical or similar to
your registered trade mark for identical or similar goods or services; and the
public are likely to confuse the two marks. [TM18.TXT.TXT]
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Concept: EXCLUSIVE RIGHT ER45

English term(s): exclusive right (noun)

Thai term(s): &nauatnavifan I8 Avading]

Feature: gfiaansifiauiiluidruasiniaonunaniserasidnsusifiavsifediagla
wwiagnunansAiudnsududildaansdau nanda yaradulaviutiniaTasuune
Tl Woil sasfinisldiasasnunanisaiummiasndnsusiiaorifedfagla
WIaInINaNTsATTL @ nsuiATaInInanIsAILLLLsTENaTiANNUINETIaILED K1
aanedaulddndialtiadasmnanisdiuluanuninafigasvinidy ildanunune
fotdudafunuuussang

Conceptual relation:

A 4

registered trademark exclusive right

oP

1. The owner of a trademark has exclusive right to use it on the product it was
intended to identify and often on related products. [TM04.TXT]

2. This right to describe is the reason that descriptive terms qualify for registration
as trademarks only after taking on secondary meaning as distinctive of the
applicant’s goods, with the registrant getting an exclusive right not in the
original, descriptive sense, but only in the secondary one associated with the
markholder’s goods. [TM04.TXT]

3. Furthermore, the use of the trademark is also a requirement to maintain the
exclusive right of the registered trademark. [TM09.TXT]

4. Under trademark law, the trademark owner enjoys the exclusive right to use the
protected trademark, as expressed by the right to exclude third parties from
such use. [TM06.TXT]

5. Subject to Sections 27 and 68, a person who is registered as the owner of a
trademark shall have the exclusive right to use it for the goods for which it is
registered. [TM06.TXT]
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Concept: BONA FIDE USE ER46

English term(s): bona fide use (noun)

Thai term(s): n1slae3asnananselnagase [J& foaiing]

Feature: \i1aadia’3adnananisAsadfinisladiaiasninanisdtnagasad 1 nsududi
aangiiau Luuiugidiuldgdriudansauransidouarasacualvitinoaunsidey
LATRIMINENTAFINE'L6

Conceptual relation:

Y

reqgistered trademark bona fide use

OR

1. Any interested person or the Registrar may petition the Board to cancel a
trademark registration if it is proved that at the time of registration the owner of
the trademark had no bona fide intention to use the trademark with the goods
for which it was registered and in fact there was no bona fide use whatsoever of
the trademark for such goods or that during the three years prior to the petition
for cancellation there was no bona fide use of the trademark for the goods for
which it was registered unless the owner can prove that such non-use was due
to special circumstances in the trade and not to an intention not to use or to
abandon the trademark for the goods for which it was registered. [TM06.TXT]

2. The term use in commerce means the bona fide use of a mark in the ordinary
course of trade, and not made merely to reserve a right in @ mark. [TM04.TXT]

99




Concept: RENEWAL ER47

English term(s): renewal (noun), renew (noun)

Thai term(s): nseaananedauiadasviunanisdl [J8 Goadns]

Feature: w3asmananiseiaansdauuaifiarafuilivusfuiiaansdauaiuunas 42
wazatafaagldaINuIng 54 1W1zadAiasnunanisAlseaedavaaatgneiiau
wiavnunanisan Wdudzasaangdauangidaunialuii&usunauiuduany ale
Audrzasaaiguay Widadedasminafuasnsdauataunitunansdauazfisdoily
atinvdu nrsuasaargnsidisuiaiasnunanisarliiluldaundninasiuazisnisi
Anualungnsznsiv mnuangiiisuiuiinisuasaaraiuldaundninaainag
38nsiAIvualungnsEnse Wuansdausaananisaansiauniasnanaiusnfuil
TuuaSuduargnisaanadau vinuransidauiuitniszasaaigiiduldeny
ndnnaaiuagianisiaiualungnssnsye Wunavsdausiddoliiinvasiaiasvne
asentunalaligasanialuauduiutiuuasuilasud&eifu drdrzaaiasvuny

a oo

sl TEauA & Wunansdauinaaunisaanzdauaiasananisaiiy

Conceptual relation:

EXPIRED

trademark registration OA | renewal

A

1. The registration of a trademark shall have a term of ten years from the date of
registration under Section 42 and may be renewed under Section 54.
[TM06.TXT]

2. The owner of a trademark who wants to renew the term of his trademark
registration shall apply to the Registrar within ninety days before the expiration
of the term. When an application for renewal is filed within the prescribed
period, the trademark shall be deemed registered until the Registrar orders
otherwise. [TM06.TXT]

3. The renewal of trademark registration shall be in accordance with the rules and
procedures prescribed in the Ministerial Regulations. [TM06.TXT]

4. In the case where the owner of a trademark has applied for renewal within the
period prescribed in Section 54 paragraph one, and the Registrar finds that the
application complies with the rules and procedures prescribed in the Ministerial
Regulations under Section 54 paragraph two, the Registrar shall renew the
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registration for a further period of ten years from the date of expiration of the
registration or of the last renewal thereof, as the case may be. [TM06.TXT]

. In the case where the owner of a trademark has applied for renewal within the
period prescribed in Section 54 paragraph one, but the Registrar finds that the
application is not in compliance with the rules and procedures prescribed in the
Ministerial Regulations under Section 54 paragraph two, the Registrar shall
require the owner to correct the application within thirty days from the date of
receipt of such order and notify, without delay the owner in writing. If the owner
does not comply with the order within the time prescribed, the Registrar shall
order the cancellation of the trademark registration. [TM06.TXT]
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Concept: CANCELLATION ER48

English term(s): cancellation (noun), cancel (verb)

Thai term(s): nsuinaaunsidauiadasviananisd [J8 Goaing]

Feature: \312a9nzifisuiaiasnananisafidseavdavaaaigneiiauiadasvunanisad
siaviiurasaarasawansdaunialunaiidivue Biviuduazianeiasuunanisdd
fugniinaaunisaanziauunan

Conceptual relation:

A 4

trademark registration cancellation

EXPIRED OA

1. In the case where the trademark owner does not apply for renewal of the
trademark registration within the period prescribed under Section 54 paragraph
one, the registration of the trademark shall be deemed cancelled. [TM06.TXT]

2. In the case where the owner of a trademark has applied for renewal within the
period prescribed in Section 54 paragraph one, but the Registrar finds that the
application is not in compliance with the rules and procedures prescribed in the
Ministerial Regulations under Section 54 paragraph two, the Registrar shall
require the owner to correct the application within thirty days from the date of
receipt of such order and notify, without delay the owner in writing. If the
owner does not comply with the order within the time prescribed, the Registrar
shall order the cancellation of the trademark registration. [TM17.TXT]
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nuuNINTAIFu USRS avNsaLsINAUAR AR IUNLATISAN

honest concurrent use 4-‘ trademark coexistence
CE

CE = Cause-Effect
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Concept: HONEST CONCURRENT USE ER49

English term(s): honest concurrent use (noun)

Thai term(s): Amslainuaiindulaagase [Hidedua]

Feature: nnslata3asnunanisuaIHNfulaagasaluiladaivinlviaiasmune
nsAiaaafuauvin idseanrudusunasfinaansidauls naeidgnsuiarsaning
asldieasnunansAwaINUAUTaEgIaWsa'ld Aa svaznainsly 580151 e
wran1sld waraugasalunisldiadasnunaidy asansdauiaiasnunanisali
aarafunavinlvifiindasvinainaaduatsindule

Conceptual relation:

honest concurrent use 4-‘ trademark coexistence
CE

1. Indeed, although a similarity of marks may well not cause confusion if there is
no similarity of goods (Swan for matches hardly clashing with Swan for soap, for
example), it would seem very likely that the necessary similarity of both marks
and goods would be likely to lead to confusion in many cases, and the
exceptions would tend to depend upon special circumstances, such as honest
concurrent use, itself provided for in section 27. [TM02.TXT]

2. Section 27 applies to cases where an applicant satisfies the Registrar that there
has been honest concurrent use of the trade mark for which he seeks
registration, despite conflict with an earlier trade mark or earlier right which
would otherwise disentitle him to registration pursuant to sub-sections 5(1) to
(4) inclusive. [TM02.TXT]

3. In certain common law jurisdictions, the concept of "honest concurrent use" may
apply. This takes into account the nature and length of use, the geographical
area of trade, and the honesty of the adoption and subsequent use of the mark.
A long period of concurrent use (at least five years) may help to overcome an
opposition, and allow the two marks to coexist. [TM06.TXT]
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Concept: TRADEMARK COEXISTENCE ER50

English term(s): trademark coexistence (noun)

Thai term(s): nMsatisInAUnaILATaIMINENSAT [Hidennay]

Feature: a3asusnanIsAimiiaunianaraduiadasnunanisAzasynnaduilean
nefiswliudraunsaaansiauladuazagHusulalunsdliiidrvasniasnunaivaans
fi19laladiATasvInaMaAUTALASH

Conceptual relation:

honest concurrent use 4-‘ trademark coexistence
CE

1. Trademark coexistence describes a situation in which two different enterprises
use a similar or identical trademark to market a product or service without
necessarily interfering with each other’s businesses. [TM06.TXT]

2. In Colombia, trademark coexistence agreements— instruments that traders
execute to commercialize products or merchandise covered by similar or identical
trademarks— must meet the following requirements: 1. Existence of
registrations for identical trademarks in the Subregion; 2. Existence of an
agreement between the parties; 3. Adoption by the parties of measures intended
to prevent confusion among consumers, and clear information about the origin
of the products or services; 4. Recordal of the agreement before the national
competent office; and 5. Observance of provisions concerning commercial
practices and promotion of competition. [TM01.TXT]
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v

Tuifuvindayadwiitzaviaiasnananisailadriinuasiaaivasliceil

TURUN ANMNUUNE

TRXX LRUTAWY

TMxx.txt wanuANtayalnedvtaya

SYN Aviiau
ANT ARTI2U
English term: mark TRO1

Thai term: wa3a9uans [utiudinasaaiu]

Grammatical category: noun Subject field: mark

Definition: @1 A Tawan dydnwal Mndszdng wiadowmarfiat1olaatavfionia
nawatwnududeldifanaasviviuindudntausnnsilaieiasviunafunaneneain
AUAINTAUTNITURILAARAY 21ATAIIUNNIELANILLANLAIAILATAIUNILNITAN
LATAIUNNLUFNNS LATAINNAFUSAY WialATas e IN e

Illustration: In July 1998 the two parties signed an agreement allowing Zhengfang
to use the mark PIERRE CARDIN on Chinese-made children's shoes and socks until
the end of 2001. [TMO01.TXT]

Note: -

Linguistic specification: (SYN) trademark [TM03.TXT]

Cross-reference: trademark (TR02)

English term: trademark TR02

Thai term: \a3asnananisdn [Ta Goasing]

Grammatical category: noun Subject field: mark

Definition: ia3asnanadeldfududnialisingudmiuwansoaindudrzasynnadu
2NANINEANNAILATAININEUFNT LATININESUTAY LaziATaenINas N uani&aan
szutiatauiniueiasmanaildfududwvinuy

Illustration: The Judge of First Instance admitted the complaint and ruled that the
trademarks were not confusingly similar. [TMO1.TXT]

Note: -
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Linguistic specification: (SYN) mark [TM03.TXT]

Cross-reference: mark (TR01)

English term: service mark TRO3

Thai term: \a3aguanausnis [38 Goadins]

Grammatical category: noun Subject field: mark

Definition: taFasnunadeldiialvisinusnisiuuans1eannusnisuasuanady

Illustration: Specimens that show use of a service mark in relation to television
programs or a movie series may be in the nature of a photograph of the video or
film frame when the mark is used in the program. [TM07.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TR01)

English term: certification mark TR04

Thai term: \a3aguanasusay [I8 Guafing]

Grammatical category: noun Subject field: mark

Definition: taFasununadeldlnauanaduiililadidrzasiaslduayannainiiruadia
Fusasunavde fHrudsznay 58015HER ALAW gneiad wiaaaudnwardulavag
guAnIaLINNg

Illustration: The Board noted that the words COMPATIBILITY CERTIFIED served to
inform those seeing the mark that it is functioning as a certification mark, and that
the certification mark included a design feature not found in the previously
registered marks). [TM07.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TRO1)

English term: collective mark TRO5

Thai term: \a3a9unanasIu [Ja Goasing]

Grammatical category: noun Subject field: mark
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Definition: tA3aInINENIsAIVEaLATaININEUSA1sTld InaduNdnannsal #uAN NRY
yaransaasdnslaiauansdaIasnanaiulilaliiaaynnaniaasdnsinadrnsnie
waildiilungusindu wialdiiavansundnnw

Illustration: In such cases, the creation of a collective mark has not only helped to
market such products domestically and occasionally internationally, but has also
provided a framework for cooperation between local producers. [TM06.TXT]

Note: Tuinvilszimainisutivseinniasasnunasiniuaulseinnda dasuune
n1se13u (Collective trademark) taFasnunausni1ssu (Collective service mark) uay
wwIagnunaaundnu (Collective membership mark) waidseinalne lufinisusio
Uszandanan uelddin wiasminesu wasadeialadidanedasnunadetin
sutdidulefsiedasninanisdiin wiaminausn1ssin wasiedasminaaungnsiu

Linguistic specification: -

Cross-reference: mark (TR01)

English term: fanciful mark TRO6

Thai term: wa3asusnaAiludAssrotiuln [Wideua]

Grammatical category: noun Subject field: mark

Definition: ta3asnunailudidaseduluiiiialaiiuiedasnunanisarvindugoiluy
ATasmNafifiaINLIRNITINNTide 12y KODAK

Illustration: Breadspred (for jams and jellies) is not a fanciful mark because it has a
meaning to consumers and is descriptive of the qualities of the goods—i.e., that
they can be spread on bread. [TM03.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TRO1)

English term: arbitrary mark TRO7

Thai term: a3asnanailudiAaninldananala [Hideuma]

Grammatical category: noun Subject field: mark

Definition: aFasuunaifludAianunineaduaivarlildagunaviatandnraizaag
fRuuiauznisildiesasuunail iy 1die3asnunaniseat APPLE Augudiissian
AANNILA AT

109




Illustration: AstraZeneca submitted that the elements of color and shape in each of
the two marks made the marks inherently distinctive; AstraZeneca noted that these
elements were arbitrary and contended that an arbitrary mark is inherently
distinctive. [TM01.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TR01)

English term: suggestive mark TRO8

Thai term: a3asvunaiiiudnidvdodnrasiasanuauliduasdurlaans [Ia G-
&ing]

Grammatical category: noun Subject field: mark

Definition: aFasnunaiiludAvuslveusTaain&udivsauznisiug faaaiwnia
fnwaizanng'ls 1y wiasnunan1sa1 MICROSOFT wuglusTaasindluiadasvunai
TdduRusdssinnudadauaizgansrsdanivluiasaauiiinas

Illustration: Suggestive marks require some imagination, thought, or perception to
reach a conclusion as to the nature of the goods. [TM07.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TR01)

English term: descriptive mark TR0O9

Thai term: wa3asusnaidiudiussens [ foafing]

Grammatical category: noun Subject field: mark

Definition:  tafavunanadiiudidvanynisead n15led AW dnwae AaLAIw
frulsenay viawnasaianadansuasduaniauinisiaanse Ly a3aInune
SLIM-FAST fialtfududdssnnudndaaiantingin

Illustration: Thirdly, there might be bad faith where an application is made in some
other way in misleading terms, such as by misrepresenting the extent of the user
upon which it is sought to justify registration of a descriptive mark. [TM02.TXT]

Note: ip3avuanadiiudiussenaazaansiiaunisar ilsiiunsasian s azianiyi
1aa1nnsladusadianuninavizag
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Linguistic specification: (SYN) merely descriptive mark [TM07.TXT]

Cross-reference: mark (TR01)

English term: generic mark TR10

Thai term: wa3asnsnaAiludansia [Ya foading]

Grammatical category: noun Subject field: mark

Definition: aFasnanaiiud1irluAldi3andudn iy TEFLON "lid@u15aiiuian
nefsuadasnananisardvisududrdininiaiasaleiilagsanna1in Teflon iludn
MlUAld3enTanildindavalnsaivinesd drdssanilligusatinuaansdaudy
ATaIUNNEA1TAT LG

Illustration: The rationale for creating the category of generic marks is that no
manufacturer or service provider should be given exclusive right to use words that
generically identify a product. [TM07.TXT]

Note: ia3asnananisAiaansidauuararanaraiudaioyldmngeade
ANNEINITTUANSTTLUMRITIN 1Al uAINTaL3As BannstuIunnsiiin genericide
[TM16.TXT]

Linguistic specification: -

Cross-reference: mark (TR01)

English term: traditional mark TR11

Thai term: 1A3a9nINaLUUAILAYN [KLlienine]

Grammatical category: noun Subject field: mark

(%

Definition: ta3anunaitilusdn susasdsyhrg 6t wiatrdasvunadug deldiialug
FRudfunansendudizasunnaiu

Illustration: Colors and color combination play an important role in distinguishing
products in the marketplace and are particularly useful where traditional marks are
not easily understood by consumer. [TM13.TXT]

Note: -

Linguistic specification: (SYN) traditional trademark, traditional types of trademark;
(ANT) non-traditional mark

Cross-reference: mark (TR01), word mark (TR12), device mark (TR13), combined
mark (TR14), non-traditional mark (TR15)
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English term: word mark TR12

Thai term: wa3asuunaei [sidenia]

Grammatical category: noun Subject field: mark

Definition: ta3aduunan1saInlsznausiadidnesRadattded ataflud1iiilidnia
HudiAasedulniale wazaradludales

Illustration: Iceland Michelin & Cie appealed the Registrar's decision to refuse
registration of its word mark HI-CONTROL for tires and similar goods in Class 12.
[TMO1.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TR0O1), traditional mark (TR11)

English term: device mark TR13

Thai term: a3asnsnasdsansefinsg [Wideue]

Grammatical category: noun Subject field: mark

Definition: taFasnunan1sATAlsnausiasliasatnabied

Illustration: Under the heading reverse confusion the judge considered whether the
relevant section of the Trade Marks Act mandated a consideration that, by reason
of the reputation of the opposed mark (the THORPEDO mark), purchasers of the
goods with the registered mark (the T device mark) might be caused to wonder
whether the source of those goods was Thorpe or Thorpedo Enterprises Pty Ltd.
[TMO1.TXT]

Note: -

Linguistic specification: (SYN) figurative mark, design mark

Cross-reference: mark (TR0O1), traditional mark (TR11)

English term: combined mark TR14

Thai term: 1a3a9uananay [§idenmey]

Grammatical category: noun Subject field: mark

Definition: ta3asnunanisanilsgnauaraivanags

Illustration: It clarified that, although STARBUCKS COFFEE was a combined mark,
that is, formed by both a graphic element and a nominative element, the prevailing
element was the word. [TM01.TXT]
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Note: -

Linguistic specification: (SYN) combined word-device mark, word mark with design
characteristics, word & design mark, composite word and device mark

Cross-reference: mark (TR0O1), traditional mark (TR11)

English term: non-traditional mark TR15

Thai term: w3aguanawuu v [eideney]

Grammatical category: noun Subject field: mark

Definition: 1A3aIRNIANITAILLLTWANTI1NTATILATAIRNIEAITATILLLAILEYN NA1IAE
Liladueiasnunalusduasdiviioda fan a1 Mwars awie dudnwal usade
wianfiativlnataniiondanaiaat1esiudu

Illustration: Furthermore, the legal requirement in many Asian nations for a
graphical representation of the mark applied-for presents an additional legislative
hurdle that has yet to be dealt with satisfactorily in practice before non-traditional
marks are ready for mass adoption. [TM21.TXT]

caa o

Note: Arflenudiassnanndulasdsanide (http://en.wikipedia.org/wiki/Non-
conventional trademark)

A non-conventional trademark, also known as a nontraditional trademark, is any
new type of trademark which does not belong to a pre-existing, conventional
category of trade mark, and which is often difficult to register, but which may
nevertheless fulfill the essential trademark function of uniquely identifying the
commercial origin of products or services.

The term is broadly inclusive as it encompasses marks which do not fall into the
conventional set of marks (eg. those consisting of letters, numerals, words, logos,
pictures, symbols, or combinations of one or more of these elements), and
therefore includes marks based on appearance, shape, sound, smell, taste and
texture.

Linguistic specification: (SYN) non-traditional trademark, non-conventional mark,
non-conventional trademark, unconventional trademark; (ANT) traditional mark

Cross-reference: mark (TRO1), traditional mark (TR14)

English term: three-dimensional mark TR16

Thai term: a3asnanaanusif [Wideua]

Grammatical category: noun Subject field: mark

Definition: A3advNNEidsznaumasiuiainaa1uis na1nda anugs Anuaig

]
a o o

wazANUdn NdanraziianizaurvinlvigusTangunsananiaziiavfitianuasguan
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PIAUZNNTUALILUNANMNLANFAIINNFUA M aUS AT aaILARR AN L6

Illustration: Portugal Unilever, NV appealed to the Court against the decision of the
IPO refusing protection to its three-dimensional mark on the ground of lack of
distinctiveness. [TM01.TXT]

Note: -

Linguistic specification: (SYN) three-dimensional trademark, shape mark, shape
trademark [TM12.TXT]

Cross-reference: mark (TR01), non-traditional mark (TR15)

English term: color mark TR17

Thai term: a3a9unanad [eidenmay]

Grammatical category: noun Subject field: mark

Definition: tA3avnunaidsenauarIadifavadfie anafidfainsanaradAland

AnrastIlRnIzaurinTvHus Tand NsaLanLasLaIAILdauadd UAIKIAUTNITURY
FUUNANULANENINNTUA U aUSANSUAILARRAULE

Illustration: In modern commercial dealings colors are becoming an important
means of identification from the point of view of consumers and this may explain
the rising numbers of trademark applications concerning color marks. [TM06.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TR01), non-traditional mark (TR15)

English term: smell mark TR18

Thai term: a3a9usnandu [Fidenmey]

Grammatical category: noun Subiject field: mark

Definition: tATasnunailsenausmianduiidnwaztioianizaurintvguslnaaiunsa
LAALEELURIANTALDIRUAIUIALINTURZIIULUAANUUANAWIINFUAIKIALINITUAY
yanaauls

Illustration: The UK has a few smell marks registered; the smell of bitter ale for
plights for darts, and the smell of roses for tires. [TM19.TXT]

Note: -

Linguistic specification: (SYN) fragrance mark, odor mark, olfactory mark, scent
mark [TM06.TXT]
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Cross-reference: mark (TR01), non-traditional mark (TR15)

English term: sound mark TR19

Thai term: wa3asunsna&a [Fideaa]

Grammatical category: noun Subject field: mark

Definition: tA3asnunafilsznaumadasiidnwaztsanizaurinligus Taasuise
WEALAZLUAVAILTAAAIRUAIWIAUIANTLALAILUAANULAAAININAIUAINIAUTANTUDY
yanaauls

Illustration: The IP office of another Member State requires applicants to describe
sound marks using musical notation, where possible. [TM06.TXT]

Note: -

Linguistic specification: (SYN) sound trademark, acoustic mark

Cross-reference: mark (TR01), non-traditional mark (TR15)

English term: taste mark TR20

Thai term: a3a9usnesa [Eidenney]

Grammatical category: noun Subject field: mark

]
aa o v v a

Definition:  tA3asnunafidsznaumasaiidnwaztioanizaurinli HusTaAA&IN1TA
wEALEZWUAIALTAUDIRUAILAZIILUAANNLANGINANRUAI LAV LAAR A U6

Illustration: There are no applications for taste marks in Norway or in any of the
other Scandinavian countries. [TM19.TXT]

Note: -

Linguistic specification: -

Cross-reference: mark (TR01), non-traditional mark (TR15)

English term: touch mark TR21

Thai term: a3asnuna&uea [Hidarna]

Grammatical category: noun Subject field: mark

]
aa o

Definition: tA3asumnalsznaumanufIdesuslamiansdudanidnwazioanizauy
ViU TnagusaLanLazLRaIAIL T U2 R UAINIALTNITLRLITILUAANUUANAY
ANnRuAMTaL3N1suaILAnadNlE

Illustration: In summary, the Committee believes that it is important for the Board
to adopt a position on the protectability of touch marks. [TM16.TXT]
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Note: -

Linguistic specification: (SYN) tactile mark, feel mark, texture mark

Cross-reference: mark (TR01), non-traditional mark (TR15)

English term: moving image mark TR22

Thai term: A3asusnanwadaulvg [Hideey]

Grammatical category: noun Subject field: mark

Definition:  iA3asuuafidsznausmaniwiadanlmideddnwazioianizauvinlu
HUsTnaauIsaLanNLasLRAIALTAUIRUAIUIALINITUALINLUAANULANAIIANN
&udAutausnsuaunmadule

Illustration: Denmark has registered one moving image mark. [TM19.TXT]

Note: -

Linguistic specification: (SYN) moving mark

Cross-reference: mark (TRO1), non-traditional mark (TR15)

English term: registrability TR23

Thai term: §nwaigiaunsaaanzdauls [Hidara]

Grammatical category: noun Subject field: registrability

Definition: &nweazaadiaiasnunanisafiznunsasansdauladefiaselsenavudasiag

ueaevunafidnravtioianie Lifidnrasdasinuaunguunsg wazlimiiaunia

asnaAuLATaInInanITAI2adyARadudlafunisaansdauliuaiutadudizaan
vifaunauauavinliitAnanuduau

Illustration: If not, the applicant may have to look for other arguments to support

registrability — for example, that the words when sounded together are not clearly
descriptive or deceptively misdescriptive. [TM01.TXT]
Note: -

Linguistic specification: -

Cross-reference: distinctiveness (TR24), prohibited trademark (TR27), confusing
similarity (TR28)

English term: distinctiveness TR24

Thai term: anmazdany [lued ginwinal

Grammatical category: noun Subject field: registrability

Definition: &nmaizuvawiIzaadadasnaunadoiudrtvduiiointasasnuiaiug azaa
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nzfoulasasnuanisa lansa’la

Illustration: Under Section 9, a mark referring directly to the character or quality of
goods is unregistrable in Part A unless evidence of distinctiveness is adduced.
[TMO1.TXT]

Note: -

Linguistic specification: -

Cross-reference: registrability (TR23), inherent distinctiveness (TR25), acquired
distinctiveness (TR26)

English term: inherent distinctiveness TR25

Thai term: anmazustanizludliiag [§21 AnNads]

Grammatical category: noun Subject field: registrability

Definition: &ARAZUILANIZUAILATAIRNUETILARIIAAITTLATAIUNNATU LIS IEY
uwnavifiantanaautifuasfudviauznislaansevinInlasuaNuANAsa iR dnNs
T Tunr9wneiasel

Illustration: In particular, the Court of Appeals rejected petitioner's argument that a
finding ofno secondary meaning contradicted a finding of inherent distinctiveness.
[TM04.TXT]

Note: -

Linguistic specification: -

Cross-reference: registrability (TR23), distinctiveness (TR24)

English term: acquired distinctiveness TR26

Thai term: §nwaizrigianigilaannnsla [udy Anuads]

Grammatical category: noun Subject field: registrability

Definition: ~ &nmauziivianizaadindasnunadoiinduiiiafinisldiniaenunai i
dnwazidtawizludiavatunsnarauasiiussaziiauiuausissanususlede
anudlueiasnananisauazdalieuzinasunasifiaidenndiutuasdudviausnig
e

Illustration: In connection with evidence of intensive use in local and international
commerce and extended use, the Court found that these alone did not evidence
acquired distinctiveness and suggested that additional evidence was missing.
[TMO1.TXT]

Note: -
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Linguistic specification: (SYN) secondary meaning [TM04.TXT], distinctiveness
through use

Cross-reference: registrability (TR23), distinctiveness (TR24)

English term: prohibited trademark TR27

Thai term: 1@3avnINanfidnraizsadviny [I8 Ausing]

Grammatical category: noun Subject field: registrability

Definition: ta3avnunandaniraeii lifvannzidauls 2y danadasssy

Illustration: Section 9 of the TMA lists these prohibited marks, which include
various Crown and state symbols (such as armorial crests, flags and the letters
“"RCMP"), as well as the national flags of foreign states, United Nations symbols and
the emblems of the Red Cross, Red Crescent and Red Lion. [TM24.TXT]

Note: -

Linguistic specification: (SYN) forbidden trademark [TM18.TXT], prohibited mark

Cross-reference: registrability (TR23)

English term: confusing similarity TR28

Thai term: anuaa1aadvduauaIvinlilAaanuiuaunadde [WLaaia]

Grammatical category: noun Subject field: registrability

Definition: AmuAa1EA&ITUNaILATAIRUNATTAIAUANAVIN I ST s uRUBAIAaTY
wnavAfiia&udl TaaRansananAmuaaIaadvdunveudnerasilsng uvidan
AU URZANNAR

Illustration: Thus, the fact that the initial four letters of the denominations BARBIE
and BARBRA are identical results in confusing similarity from the visual and
phonetic perspectives. [TM01.TXT]

Note: -

Linguistic specification: -

Cross-reference: registrability (TR23), visual similarity (TR29), phonetic similarity
(TR30), conceptual similarity (TR31)

English term: visual similarity TR29

Thai term: anuaa1aadvAua udnrazlng [Widaa]

Grammatical category: noun Subject field: registrability
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Definition: AMuAE1EA&IAULRILATAININEAITAI U uSN Iy F9a1avinlu
jusTaadusuludiinzasudawnasiiinuasdudniausinisiafialdfududvia
urnstudssianiaendu

Illustration: The Council of State applied this interpretation to the case at hand,
and established that there certainly were phonetic and visual similarities between
the marks STARBUCKS COFFEE and STARBURST that could confuse consumers,
even more so because they cover products belonging to the same class.
[TMO1.TXT]

Note: -

Linguistic specification: (SYN) graphic similarity

Cross-reference: confusing similarity (TR28)

English term: phonetic similarity TR30

Thai term: anuaaaadvAua T ULRavEana U [Hidauey]

Grammatical category: noun Subject field: registrability

Definition: A uAaTaA&ITUBaILATAINNNEATTA UG ULE B aAYIY d9a1avinlu
HusTaadusuludiinzasndaunasdiinuasdudniauinisiafialdfududvia
uFnsTudsstaniaanu

Illustration: Because of the phonetic similarity of the trademarks and the fact that
both were intended to protect Class 5 products, the Tribunal found that the
similarity was evident and could lead to the confusion of consumers. [TM0O1.TXT]

Note: -

Linguistic specification: (SYN) aural similarity

Cross-reference: confusing similarity (TR28)

English term: conceptual similarity TR31

Thai term: anuAa1aA&IAUGAIUAINAR [HiTe26y]

Grammatical category: noun Subject field: registrability

v v a

Definition: AuA&EA&IAUTaILATaININENSANTUAIUANASR YinTRUS TARSTNTY-
Mwaaafudiaiuieiaevunanisdinaiaadedut dearavintvrustaaduaulug
\Waasviaunasrinfiauasdudmiavsnsiaifalddududiviausnislulseianidalsu

Illustration: Since both marks would be perceived as evoking Western goods or
services in the case of WEST or as pertaining to a Western lifestyle in the case of
WESTLIFE, they both had similar connotations, which entailed a degree of

119




conceptual similarity. [TM21.TXT]

Note: -

Linguistic specification: -

Cross-reference: confusing similarity (TR28)

English term: application for trademark registration TR32

Thai term: nsuaaansiiauiadasvunanise [Ja Goading]

Grammatical category: noun Subiject field: trademark registration

Definition: nsfiuuaaansiiaulasasnuianisdl

Illustration: Brill Manitoba S.p.A, an Italian corporation, filed an application for
registration of the trademark OMINO BIANCO MARSEILLAISE FOAM to cover liquid
detergent, used mainly for household purposes, in Class 3. [TM01.TXT]

Note: -

Linguistic specification: -

Cross-reference: refusal (TR33), amendment (TR34), disclaimer (TR35), associated
trademark (TR36) publication (TR38)

English term: refusal TR33

Thai term: asdfiaslifuasnsifisuiaiasnunansa [Kiaa]

Grammatical category: noun Subject field: trademark registration

Definition: asUfiaslisuaansidautaiasunianisandiaviangidauiuin
wA3agunanatiuatavinliilszanauiAnanudusunavhinluunasnfinuaddus wia'ly
Huldeuunest 6

Illustration: Having received notification from the French Intellectual Property
Office (INPI) confirming its refusal to register the trademark E-SERVICE, in respect
of customer maintenance and assistance provided by video teleconference and via
the Internet, the applicant filed an appeal with the Court of Appeal of Paris to have
this decision reversed. [TM01.TXT]

Note: -

Linguistic specification: refuse (verb)

Cross-reference: application for trademark registration (TR32), appeal (TR37),
publication (38)
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English term: amendment TR34

Thai term: msualanl&aundaverua/veiiauiaiasnunanisen [Kiaanna]

Grammatical category: noun Subject field: trademark registration

Definition: nsuAluildaunilasdrva/nedauiadasuunanisandiauansidauiiddo
dasanuiuigiunilsdiuleduildasedrdyuaciadasnunanisaiuaannsiiauly
ffnwarduiosuaansiouls wianisuasansdauniasnunanisarlaiiuldaxy
nannaiuarisnsiaiinualungnsense

Illustration: Whether the drawing in the application can be amended depends on
whether the amendment would be a material alteration of the mark, as discussed
above. [TMO05.TXT]

Note: -

Linguistic specification: amend (verb)

Cross-reference: application for trademark registration (TR32), appeal (TR37),
publication (38)

English term: disclaimer TR35

Thai term: nsaay&na [vg"l,?’?'m?nm_,]

Grammatical category: noun Subject field: trademark registration

Definition: A1sAKuaaansfisugardnausiavsiforluduiazldgiuzaiaiasnune
nsA T udeildfuaialunaisdanagudiuivadivaduliaistvduaaansdause
nilonaladadudndracauuseifiod wiafidnwaelitaniy

Illustration: The Opposition Board noted that the maple leaf had been disclaimed
and could not be distinctive. [TM01.TXT]

Note: -

Linguistic specification: disclaim (verb)

Cross-reference: application for trademark registration (TR32), appeal (TR37),
publication (38)

English term: associated trademark TR36

Thai term: wa3asumnae [J& Goading]

Grammatical category: noun Subject field: trademark registration

Definition: LA%avuNNaATIsAITiAaTaAuAuYinlWlssndudusguRaIAa B adunaIALTn
fuausiiluedasnunauagidruadidandu
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Illustration: Associated trademarks may be assigned or transferred by succession
only when all of them are assigned or transferred together. [TM06.TXT]

Note: -

Linguistic specification: -

Cross-reference: application for trademark registration (TR32), appeal (TR37),
publication (38)

English term: appeal TR37

Thai term: anssal [Awvitiuaifsnmiaufiaasgaiu]

Grammatical category: noun, verb Subiject field: trademark registration

Definition: nszuluni1slunisualiiaaznssunistadagnunafiaIsadIgIuransiiau

Illustration: On appeal, the National Bureau of Registries revoked the Intellectual
Property Department's denial of registration, noting that the word mark had been
assigned by Akapol to Sidela after the date of the denial resolution. [TM01.TXT]

Note: -

Linguistic specification: -

Cross-reference: refusal (TR33), amendment (TR34), disclaimer (TR35), associated
trademark (TR36)

English term: publication TR38

Thai term: asdsemdalarandizalanstiisuiaaasnanan1sa [Ta fuaiiag]

Grammatical category: noun Subject field: trademark registration

Definition: asAuangiiisudoldseanaTaradr1uzaaanztdautadadnuIan1san
navaINNAIITAILaILAuItATad N adutiulderudadiivualunisaanzidau
LAFRINNNEAITAT

Illustration: China In 2004, after the Chinese Trademark Office approved and
published a trademark application for CHIONG YAO JIANG (meaning fairy drinks)
for wine, brandy and fruit wine in International Class 33 by Yantai Zhangyu Group,
Inc. in Yantai City, Shandong Province, Weilong Wine Co. Ltd., also in Yantai, filed
an opposition against the registration of the mark. [TM01.TXT]

Note: -

Linguistic specification: publish (verb)

Cross-reference: application for trademark registration (TR32), amendment (TR34),
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disclaimer (TR35), associated trademark (TR36), opposition (TR40), trademark
registration fee (TR42)

English term: better right TR39

Thai term: &nééni [Widenaney]

Grammatical category: noun Subiject field: trademark registration

Definition: &wnadninlutasasuuianisardeala’laarnnisladusaaansiisuninay
LFavnunanIsATanTauileiiauntansraduauatavinliansisanudusunadfalu
AILANAIRIALNRIAILTIAUDIRUAINIALTNAT

Illustration: After the publication of a trademark application under Section 29, any
person who thinks that he has better right in the trademark than the applicant or
that the trademark is not registrable under Section 6 or that the application is not
in conformity with the provisions of this Act may, within ninety days from the date
of publication under Section 29, file a notice of opposition with the Registrar stating
the grounds of the opposition. [TM06.TXT]

Note: -

Linguistic specification: -

Cross-reference: opposition (TR40)

English term: opposition TR40

Thai term: AsdaAuAIaaNgLiauLAIaINUNaNTTAT [RLda28]

Grammatical category: noun Subject field: trademark registration

a s aa

Definition: msﬁuﬂﬂa*ffaLﬁu'jmunawﬁmn:hv{waammtﬁﬂum%'ammﬂmm"'m%mﬁu
JuaFasnunansainlifidnrasduiosuaanaiauladfuddamusdauiansdauly
LiFuaangifauiaiasvunanisdsafundsarniidrzaaansdauiuladasilsena
TR

Illustration: That application was opposed by Danjaq LLC (the opponent), which
claimed ownership of the well-known JAMES BOND character. [TMO1.TXT]

Note: -

Linguistic specification: oppose (verb)

Cross-reference: publication (TR38), better right (TR39), abandonment (TR41)
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English term: abandonment TR41

Thai term: AsaznvAInaaaneLiiaulAIaInunan1s@ [plaaia]

Grammatical category: noun Subject field: trademark registration

%
a va (%

Definition: a1sguaaanzisuadasnsnanisalilfidandunaunisaansidau
iy Lianssalddozasunansidaudiamansdouididolviuasanzdauiadasnune
aseuAluil&aundladdraaaansiday

Illustration: In the case where the first foreign application has been refused, or
withdrawn or abandoned by the applicant, he may not claim the rights under the
first paragraph. [TM06.TXT]

Note: -

Linguistic specification: abandon (verb)

Cross-reference: refusal (TR33), amendment (TR34), disclaimer (TR35), associated
trademark (TR36), opposition (TR40), trademark registration fee (TR41)

English term: trademark registration fee TR42

Thai term: Asssutiiauaisaansiiauaiasnananise [Eidenney]

Grammatical category: noun Subject field: trademark registration

Definition: AsssULiaNnITaansiiauiAtasuunaasAifiud1nasansidau
WwIaguunan1saATsasiistanalunatidiviue Litduiiuazdaingiudrzaaansfauay
NeAraaannedau

Illustration: When an order to register a trademark has been made under the first
paragraph, the Registrar shall notify the applicant in writing and the trademark
registration fee shall be paid within thirty days of receipt of the notification.
[TMO6.TXT]

Note: -

Linguistic specification: -

Cross-reference: publication (TR38), abandonment (TR41), trademark registration
(TR43), registered trademark (TR44)

English term: trademark registration TR43

Thai term: nziisuia¥asviunanise [Ja Goading]

Grammatical category: noun Subiject field: trademark registration

Definition: wngifiauiazasnunanIsAdoruaaaneiiauldudIannuIuATELIUAITAA
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nefinuadasminansauaiuayLifiladadudrzaaansidau

Illustration: An application for registration of the denomination BARF3RA
(combined) was refused on the basis of an opposition filed by the owner of the
older trademark registration BARBIE. [TM01.TXT]

Note: -

Linguistic specification: -

Cross-reference: trademark registration fee (TR42), registered trademark (TR44),
renewal (TR47), cancellation (TR48)

English term: registered trademark TR44

Thai term: a3asusnan1sAIaansiou [Hidema]

Grammatical category: noun Subject field: trademark registration

Definition: tA%asuananIsAIaansiaunaideaslafuanuduasasaunguunaiu
na1dutl WeilidrzasesasninanisAisasinisldiadasvanasiulaagasacie

Illustration: The decision stated that the first and most important and relevant
element of the application was the word VISION, which was clearly identical, both
graphically and phonetically, to the registered trademark VISION. [TM0O1.TXT]

Note: -

Linguistic specification: -

Cross-reference: trademark registration fee (TR42), trademark registration (TR43),
exclusive right (TR45), bona fide use (TR46)

English term: exclusive right TR45

Thai term: nausitNevpLaen [T8 fualng

Grammatical category: noun Subiject field: trademark registration

Definition: &wngusidavgifervacsAaansidouiiuiirzasiasasnananisariazla
wwIasminansATud viududilaaansidau

Illustration: The Lanham Act gives a seller or producer the exclusive right to
register a trademark, and to prevent his or her competitors from using that
trademark. [TM04.TXT]

Note: -

Linguistic specification: -

Cross-reference: registered trademark (TR44)
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English term: bona fide use TR46

Thai term: a1sldia3asnananisATaagase [Ja Goading]

Grammatical category: noun Subject field: trademark registration

Definition:  n1sldiATasnunanIsATITAaFATR TaaRa1saianaNuiulinuaduasy
stuuunsldiATasuune

Illustration: The term use in commerce means the bona fide use of a mark in the
ordinary course of trade, and not made merely to reserve a right in a mark.
[TM04.TXT]

Note: -

Linguistic specification: -

Cross-reference: registered trademark (TR44)

English term: renewal TR47

Thai term: assiaananzdisuaiasninansal [Ia fuading]

Grammatical category: noun Subject field: trademark registration

Definition: A1ssaatanzLiauiATaInsnanIsAiatAsaININaAITAINARNY AAIAD
fuilifuuaiuiiaandau

Illustration: The applicant argued that the fact that it had obtained a previous
registration for CUBA LIBRE ORIGINAL FORMULA & Design for products in Class 33
as of March 6, 1992, which was renewed on March 6, 2002, for ten more years,
evidenced that its trademarks did not fall in the prohibition, and therefore the new
registrations ought to be granted. [TM01.TXT]

Note: -

Linguistic specification: renew (verb)

Cross-reference: trademark registration (TR43)

English term: cancellation TR48

Thai term: astinaaunsdiauadIasnuianIsal [T fuaiing]

Grammatical category: noun Subject field: trademark registration

Definition: AYsinaaunsiisuladasnunan1sadiatdFvanziiauasagnniani1s@l
LiladudzasaananiasmnansiinuaatguaInalunaiiuua

Illustration: China In 2003, Warner Bros, failed in its attempt to cancel two
registrations for TU BA GE in Chinese characters (translation and transliteration of
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BUGS BUNNY) for cookies and instant noodles in International Class 30 and for
nonalcoholic beverages in Class 32. [TM01.TXT]

Note: uanmnnssﬁd‘ma\mmﬁﬂlum‘%'ammﬂn'lsﬂ”'lvlziflm”ﬁuﬁmasiamqm%'ammﬂ
AsAinuaaguaIMalunaiinuaus) definsdlauy anivinliiAianisiinaau
sffua3aenunanisale 1ty Asliletdiedasuunanisarattesaiiag iy
syaznRIAuA RN ﬂmmﬂ'rmg]mamﬂmumﬂuﬂLa'maam'sammﬂn'ﬁmm"l,mm
mmﬂuu,mvljNumau"l,mﬂ;]nmmyLoau“lquamamnmaumujﬂmmﬂumuum‘lumssn
AansLiaulasaInugn1sel ASENLENLaILATaIRINANTAIT ldanzidaunaInea
funuanaedTavumsaga unnldaansdauliluldssmalnawdy usdu

Linguistic specification: cancel (verb)

Cross-reference: trademark registration (TR43)

English term: honest concurrent use TR49

Thai term: msladuuaINudulaagase [pitdanna]

Grammatical category: noun Subject field: registrability

Definition: n15laiA3asnINaNITAINILEITINAUTALHIZA TALRIITUIRINTLALIAINT
12 580157 Lwauren1sld waranugasnlunisldiedasnanatiu

Illustration: Indeed, although a similarity of marks may well not cause confusion if
there is no similarity of goods (Swan for matches hardly clashing with Swan for
soap, for example), it would seem very likely that the necessary similarity of both
marks and goods would be likely to lead to confusion in many cases, and the
exceptions would tend to depend upon special circumstances, such as honest
concurrent use, itself provided for in section 7. [TM02.TXT]

Note: -

Linguistic specification: -

Cross-reference: trademark coexistence (TR50)

English term: trademark coexistence TR50

Thai term: ansagsuduragaiagnuan1sal [Hiaea]

Grammatical category: noun Subject field: registrability

Definition: nasvitATasnunanIsAitniiauniandaraduatsindulatiiasainidnuag
tATaYnINaIdaIag laldiaTasnunaunmaiulnagase

Illustration: In the complaint, the corporation asked this body to take into account
the worldwide trademark coexistence agreement entered into by the parties, which
agreement had allowed these trademarks to coexist peacefully in the market for
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several years. [TM01.TXT]

Note: -

Linguistic specification: -

Cross-reference: honest concurrent use (TR49)
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