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msiaunenwlunwlng 3 (3-0-6)
Speech Play in Thai
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Typological Perspectives on Thai
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Styles in Thai
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Word Formation and Word Coining
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Thai Language in Thai Socio-cultural Context

13304NTIUINT 3 (3-0-6)
Literary Criticism
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King Rama IX
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King Rama V
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Prince Ratchani
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Literary Works and Society
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The Arts of Thai Usage
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Thai Etymology
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Translation Thai: English |



2202327

2202328

2204307

2206285

2206315

2206376

2206415

2206484

2209305

2209344

2209373

2209376

2209378

2313345

2801200

2801203

2801318

2804344

ossmansuay FuUAdRmansmwsnguiesiu
Introduction to English Semantics and Pragmatics
UTann19199ngy

English Discourse
ANUANKAZITN IS TRMERS

Historical Thoughts and Historical Method
nsuUaminensansaundlieglusuada
Digitization of Information Resouces

g3t siuadie il

The Modern Publishing Trade
NIIANITANTAUNALIANNISIUUSTTU
Cultural Heritage Information Management
nInaIALarNIsUTEAURUSA NI UBIANTASAUIA
Marketing and Public Relations

for Information Organizations
mMaUszaaansaumnedusagy

Information Repackaging

AMUIIElUN e

Meaning in Language

AMwmansiunsla

Language and Translation

AAUTAUTTIU

Language and Culture

AFITBYAN1

Language Corpora
AMwfuNsAeansnIsman

Language and Marketing Communications
MseenUUUARLN

Print Media Design
NIIANETAUNALAZNITIANTI

Infographic and Layout

mswandelny

New Media Production
NIWBULAENITUTIUSNIUREENT

Magazine Writing and Editing
NTBATIZINGANTTUNTY

Analysis of Language Behavior
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Language for the Mass Media

LANG MASS MEDIA

Structure, forms and development of various types of mass media;

characteristics of the Thai language in the mass media.
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Speech Play in Thai

SPEECH PLAY TH

Different forms of speech play in Thai from the points of view of folklore,

linguistics and literature.
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Typological Perspectives on Thai

TYP PERSP THAI

Characteristics of the Thai language:

sound system, grammatical system, and lexicon, in comparison with

the corresponding system of other languages in the world;

language universals and characteristics of the Thai language;

use of the WALS program to search for language types of the Thai language.
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Styles in Thai

STYLES THAI

Characteristics of styles in the present-day Thai language;

different types of styles; stylistics major factors leading to different types

of styles in Thai.
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Word Formation and Word Coining

WRD FORM COIN

Characteristics of Thai words; Thai word formation:

compounding, derivation and reduplication; coining.
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Thai Language in Thai Socio-cultural Context

TH LANG SOCIO-CUL

Relationship between Thai language and Thai socio-cultural context
in various aspects; basic concepts on language and culture including

ethnography of communication, language and gender, language and ideology.
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Literary Criticism
LIT CRIT
History of literary criticism; major theories and various approaches

in studying modern Thai literary works; practice in literary criticism and evaluation.
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King Rama IX
KING RAMA X
King Rama IX’s literary works of different types: forms, contents, and styles;

analytical study of selected works.
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King Rama V
KING RAMA V
King Rama V’s life and works: forms, contents and styles;

analytical study of selected works.
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Sathiankoset and Nakhaprathip

SATHIAN NAKHAP

Sathiankoset and Nakhaprathip's life and works: forms, contents and styles;

analytical study of selected works.
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Prince Ratchani

PRINCE RATCHANI

Prince Ratchani’s life and works: forms, contents and styles;

analytical study of selected works.
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Literary Works and Society

LIT WORK SOCIETY

Relationship between literary works and society and their reciprocal effects;

analytical study.

favznsldntulng 3 (3-0-6)
msiinwlneegedidady nsidenliuarn1sassa nsieeisesioan
mslalmnsUseuiiou msdessiuasirnudnwasneiiuissafad
MMTSUATLAZITSIINT SIS B Lar Seenses

The Art of Thai Usage

ART THAI USAGE

Art of language usage; word selection; word sequencing; use of metaphor;
analysis and interpretation of characteristics of literary language

in prose and poetry.
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Thai Etymology

THAI ETYMOLOGY

Etymology; language contact; sound changes;

loanwords from dialects and foreign languages in Thai.
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Thai Dialects

THAI DIAL

Definition of “dialects”; principles of dialect studies; characteristics of Thai dialects.
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Thai Language in Different Periods

THAI LANG PERIODS

Characteristics of the Thai language in the Sukhothai,

Ayutthaya and Rattanakosin periods.
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Prince Paramanuchit

PRINCE PARAMA

Prince Paramanuchitchinorot's life and works: forms, contents and styles;

analytical study of selected works.
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Thai Literature in Relation to Pali and Sanskrit Literature

TH PL SKT LIT

Thai literature translated or adapted from Pali and Sanskrit literature;

forms, contents, concepts and aesthetic values.
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Translation: English-Thai

TRANSL E-T

(CONDITION: PRER 2202124 INTRO TRANSL)

Translation of informative, expressive and vocative texts from English into Thai.
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Translation: Thai—-English |

TRANSL T-E |

(CONDITION: PRER 2202124 INTRO TRANSL)

Translation of informative and expressive texts from Thai into English.

assaransuarTauUiiRransaendanguiiacdu 3 (3-0-6)
(Boulosedn: Medviidesaourin 2202224 szuuidssuarlaseadaniwdanguiudu
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Introduction to English Semantics and Pragmatics

INTRO ENG SEM PRAG

(CONDITION: PRER 2202224 INTRO SOUND STRUC OR CONSENT OF FACULTY)

Basic English semantics and pragmatics.
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English Discourse

ENG DISC

(CONDITION: PRER 2202224 INTRO SOUND STRUC OR CONSENT OF FACULTY)

Basic concepts in discourse analysis; analysis of English spoken and written texts;

applications of English discourse analysis.
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Historical Thoughts and Historical Method

HIST THGHT/METHOD

(CONDITION: CONSENT OR FACULTY)

Historical thoughts and methods from Ancient Greece to the present;
philosophy of history; relationship between historical thoughts and methods;
historical evidence and interpretation; relationship between history

and other disciplines in humanities and social sciences.
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Information Society

INFO SOCIETY

Information and its social change; its role in development;

information technology and its impacts; information related law;

information policy; role of national and international organizations in information;

roles and ethics of information professionals and information standards.
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Digitization of Information Resources

DIGIT INFO RES

Fundamental principles of the digitization of information resources;

digitization process; legal and ethical considerations of digitization.
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The Modern Publishing Trade

MOD PUB TRADE

Publishing development; quality control and cost estimation;

technology used in publishing trade; electronic publishing;

related law; printed materials distribution.
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Editorial Profession

EDRL PROF

Fundamental principles of editing; various areas of editorial skills:
manuscript editors, translation editors, art editors, graphic editors,
executive editors, book editors, journal and magazine editors,

and electronic media editors.



10

2206353  LHIUIUTIUIENIS 3 (3-0-6)
VinwgnisiaueauAniuegsiivaua n1sldvgua n1ssuila
LazMsIATEsivirUz Yy MIlieszidians
nsWauAUAnLarn1siInmAnTiundUs Tevilugurussansns
Editorial Discussion
EDRL DIS
Skills in presentation of logical ideas, reasoning, hearing, and analyzing others’ opinions;

news analysis; ideas integration; and utilizing ideas as editors.
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Cultural Heritage Information Management
CUL HERI'INFO MGT
Scope and types of cultural heritage information; conservation and preservation,
organization, access and dissemination of cultural heritage information;

related laws; policies on cultural heritage information management.
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Marketing and Public Relations for Information Organizations
MKT PR INFO ORG
Principles of marketing and public relations for information organizations; marketing
for information products and services; marketing and public relations strategies;

branding; image building; integrated marketing communication.
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Information Repackaging
INFO REPACKAGING
User studies; selection, evaluation, analysis and synthesis, rewriting,
rearranging, dissemination and marketing of information in response

to the target users’ needs.
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Meaning in Language

MEANING LANG

Definition of linguistic meaning; different types of lexical meaning;
approaches in determining lexical meaning; semantic fields;

synonymy, antonymy, and homonymy.
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Linguistics and Translation

LING TRANSL

Knowledge of characteristics and phenomena in language

derived from linguistic studies serving as a foundation for translation.
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Language and Culture

LANG CULTURE

Characteristics of language and culture; language and world view;

grammatical and cultural categories; theories and research on color terms, kinship

terms, and metaphor; language and gender;

linguistic and cultural systems of various communities.
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Language Corpora

LANG CORPORA

Design and construction of language corpora;

tools and methodology in constructing, retrieving,

and analyzing language corpora; research use and application of corpora.
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Language and Marketing Communications
LANG MKTG COM
Major linguistic concepts relating to marketing coonmunications; sound,
word and meaning components of brand names relating to the perception
of product attributes; roles of linguistic structure and use in marketing

communications strategy.
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Print Media Technology

PRINT MEDIA TECH

Overview of print media: history of printing technology; print media production
process; relief printing; lithographic printing; gravure printing and screen printing
technology; applictions of printing technology; hybrid printing technology;
digital printing technology; printing materials; trend of printing technology.
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Print Media Design
PRINT MEDIA DESIGN
Design and page layout of types, pictures and other components to be printed

on print media; Imposition appropriate for jobs and production.
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Infographic and Layout
INFOGRAPH/LAYOUT
Concepts and skills in using information graphics in old and new media;
history of information graphics; case studies on ethical issues;
different forms of graphics and the interpretation with emphasis on
graphics that achieve maximum effectiveness in presentation
and easy to understand; design, layouts, and use of photographs

in journalism and information.
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New Media Production

NEW MED PROD

Theories and concepts in new media production

with emphasis on survey design and production of content;

simplicity and uses; media production and principles focusing on

interaction with users; the use of applied software in developing the works.
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Magazine Writing and Editing

MAG WRIT/EDIT

Concepts and principles of writing and editing magazines; planning;

practicing magazine production and evaluation.
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Analysis of Language Behavior

ANAL LANG BEHAV

Analysis on human language behavior using semantics, semiotics,
socio-psychological linguistics; approaches to contribute discourse

and ideology through language.



